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Monthly Output 
Heading Again 
For 750,000 Cars 


Weekly Volume Slips 
After Hitting New High; 
Ford Is Only Gainer 


By Martin L. Whitmyer 
Statf Writer 


NLY Ford division scheduled 

record output last week as the 
auto industry tapered off to an es- 
timated 179,935 cars, a 4,179-unit 
drop from the record 184,114 cars 
produced during the previous week. 
However, May projections still call 
for the third 750,000-unit month 
in a row for car production. 


Ninety -degree temperatures, 
which caused 3,500 Chrysler divi- 
sion workers to walk off their jobs 
Tuesday (May 3), plus parts short- 
ages at other assembly plants, 
were the chief causes for the pro- 
duction cutback last week. 

A walkout by 62 employes of the 
trim department at the Dodge Main 
plant and a wildcat strike by 15 
torch solderers in Ford’s Dearborn 
assembly unit also played havoc 
with output projections last week. 
The Ford workers caused division 
officials to halt assemblies at the 
Rouge plant for one shift, while 
the Dodge walkout caused the 
idling of 3,000 at the Dodge Main 
plant. 

Last week’s oufput, lowest 
since the week ended Apr. 16, was 

176.2 percent of Au 

three-year index, a 

with 180.3 percent 

record - breaking wee! 

Apr. 30. \ 

The heavy schedules during the 
final week of April enabled manu- 
facturers to complete the \month 
with 753,874 car assemblies, and 
brought their four-month total to 
2,883,466 cars. The January-through- 
April totals were 44.5 percent 
greater than the 1,995,489 cars pro- 
duced during the same four-month 
period of 1954. April’s car produc- 
tion was second highest in automo- 
tive history, topped only by March’s 
794,580 assemblies. 

x x * 

IPITE last week’s cutback, 
auto makers are still expected 
to assemble in the neighborhood 
of 750,000 cars this month, making 
May the third biggest car-produc- 
ing month in history. Cooler 
weather and a better flow of parts 
to assembly plants, however, could 

(Continued on Page 43, Col. 3) 










Top Cars 


New-car registrations for two 
months plus 32 states for March: 


1955 Pos. Make 1954 Pos. 
1—261,558 Ford 227,038— 1 
2—237,793 Chev. 224,799-— 2 
3—133,119 Buick 79,264— 4 
4—122,876 Plymouth 79,557— 3 
5—104,044 Olds. 50,419— 7 
6— 94,301 Pontiac 64,561— 5 
7— 59,570 Mercury 59,486— 6 
8— 52,962 Dodge 29,122— 8 
9— 32,202 Chrysler 22,383— 9 

10— 29,366 Cadillac 14,113—13 

ll— 22,895 DeSoto 16,288—11 

12— 18,305 Stude. 18,809—10 

13— 12,961 Nash 15,053—12 

14— 17,431 Packard 10,238—14 

15— 17,256 Hudson 6,677—16 
16— 5,360 Lincoln 7,107—15 
1j— 1,889 Willys 3,517—17 
13 440 Kaiser 1,391—18 
6,363 Misc. 4,309 
Total All Makes 
1,211,191 934,131 


Further details on Page 33. 
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Dealer's Labor of Love— 


You hear a lot about teen-age gangs these days, and usually they lead to mayhem. 
Yet every Monday night, George Higgins, Pontiac dealer in Ferndale, Mich., opens 
his service shop to a gang of 80 boys. In the three years the club has been operating, 
a warm feeling of goodwill has spread out through the community, and none of the 
dealership's equipment has been damaged. Glenn Winnie (right), a new-car salesman, 
guides the boys as they work on _ their own or friends’ cars. Story on Page 6. 
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‘Crazy’ Cre 


At NADA 


Fi "oe ‘ Leaders 


By Bob Sheldon 
Assgtiate Editor 

NADA officials and representa- 

tives of leading finance com- 
panies will sit down to discuss 
credit problems tomorrow (May 10) 
in an atmosphere highly charged 
with criticism of the “crazy” terms 
| being Advertised by some new and 
usedgcar dealers. William M. Mar- 
tin,/chairman of the board of gov- 
ernors of the Federal Reserve 





By Robert M. Lienert 
Associate Editor 
Ga of indigestion on the used- 
car market appeared with in- 
creasing frequency last week, but 
robust new-car appetites continued 
unsatiated in most areas. 


Almost all market observers 
fear that if the used-car market 
begins to taper off, it will curtail 
new-car demand, too. That, of 
course, is the historic pattern. 


So far as can be determined, a 
used-car fillup has not yet begun 
to affect new cars, but franchised 
dealers are keeping a wary eye on 
the situation. With production run- 
ning at such a heavy pace, they 
know that any sales letdown would 
result rapidly in serious stock prob- 
lems. 

* * x 
asus last week pointing to 
the development of used-car 
difficulties were these: 

1.A sharp increase in used-car 
stocks among new-car dealers. 

2. A continued decline in the 
sales ratio at wholesale auctions. 

3. An\increasing number of cars 
consigne@, to the wholesale auction 
ring. 

4,A sharp reduction in the over- 
all price of used cars sold at whole- 
sale auctions. 

5. A report by auction operators 
that, in order to attract bidders, 
it no longer is adequate that a 
car be “clean.” A salable piece now 
must be “sharp.” 

x x * 
SURVEY of new-car dealers by 

Automotive News shows that 





a 


ers reported an average 34-day 
supply of used cars fon hand. A 
month earlier, the g@verage used- 
car stock was turnifig over every 
27 days. 

Dealers repoyted used-car 


stocks as high as A 58-day supply; 

no dealer claimed a used-car in- 

ventory anally then a 15-day 
supply. 

At 34 days, fhe current average 
inventory has fopped the maximum 
limit of 30 days set by most used- 

(Continued on Page 4, Col. 3) 


Straws 


= the Wind? 


In Maine, dealers organize 
‘an “ethics” association. 


, Page 3. 


In Oakland, Calif., fran- 
chised dealers fight dis- 


count-house operation. 
Page 3. 
In Kansas City area, 
“crazy” ads stir rebuke. 
Page 6. 
And auto installment 
credit rises $412 million in 
month. Page 4. 

New-car, truck registrations and new- 

car prices, Page 33. Used-car auc- 


tions, Pages 6, 28. Production 
by makes, Page 43. 





As Antibootleg Security Is Introduced .. . 





/ 


Board, is expected to attend. 
NADA said it had no formal 
agenda for the Washington meet- 
ing. The association said merely 
that it had called the parley “for 
the purpose of studying, with out- 
standing financial executives of 
the country, the trends of auto- 
mobile and truck installment 
credit.” 
“The full impact of automotive 
|credit on the nation’s economy is 
a serious one,” NADA said, “and 
the conferees are expected to give 
every aspect of automotive finance 
a thorough study.” 
* a 


* 





UT some sources conceded that 
there was dirty linen to wash. 
An expansion of consumer credit 
under favorable economic condi- 
tions is considered healthy—as long 
as it is sound credit. 

In recent weeks, however, new- 
car dealer circles have expressed 
growing concern over the rise in 
“bait” ads of the no -downpay- 
ment, $10-a-week variety; the 
prevalence of “ballooned” credit 
deals, and the high finance fees 
introduced by some unscrupulous 
operators. 

Despite their abhorrence of Gov- 
ernment intervention, a few con- 
servatives among franchised deal- 
ers have started demanding rein- 
statement of Federal credit con- 
trols to help keep business on an 
even keel. 

Reimposition of curbs—such as 
Regulation W, which died exactly 
three years ago on May 8, 1952— 
would require an act of Congress, 

although it is believed that the 
President still has power to revive 
controls by executive order in case 
of national emergency. 
x * - 


| MESANT iE, reporting on first- 
quarter earnings, three large 
finance companies declared last 
week that collections were good 
and repossessions were low. 

“Our collection picture is ex- 
cellent,” said Arthur O. Dietz, 
president of C.LT. Financial 





| 


Territory Security Bill Due 


By William Ullman 
Washington Correspondent 


ASHINGTON. — A new bill 
aimed at halting new-car boot- 
legging was introduced in the 


House early last week by Rep. John 
| Bell Williams, Mississippi Demo- 
crat. 


| 
| 
| 








| OF agree to deliver motor vehi- 


cles to any person, partnership, 
or corporation, who sells for re- 
sale as new vehicles in competi- 
tion with that manufacturer’s 
franchised dealers.” 

The Williams proposal has the 
endorsement of NADA, along with 


Its approach to the problem is | the Hinshaw bill designed to bring 


‘mandatory in nature rather than | an 


end to so-called “phantom 


permissive, as was the Crumpacker | freight” charging. 


| bill of last year. 

| The Williams .bill would make 
it a civil and criminal violation 
for & manafacturer “to deliver 


* 
ust makes two bills having 
the approval of NADA now in- 
troduced in the House, while a 


third, dealing with territorial se- 
curity, is momentarily expected. 
The new Williams bill would 
amend the Federal Trade Com- 
mission Act with respect to cer- 
tain unfair methods of competi- 
tion in connection with the sale 
of motor vehicles. It provides 
that “any manufacturer who vio- 
lates or combines or conspires 
with any other person to violate 
this section is guilty of a misde- 
meanor and, on conviction there- 
of, shall be punished for each 
(Continued on Page 4, Col. 5) 
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t Charges 


To Be Aired Tuesday 


Conference 


FRB Chief Expbeted as Dealer Association Calls In 
in Face of Growing 
ticism of Loan Competition 


Corp., New York, “reflecting the 
financial responsibility of Ameri- 
can consumers and the high level 
of consumer income. Delinquen- 
cies are below the low percentage 
that normally prevails.” 

Commented Robert L. Oare, 
chairman of Associates Investment 
Co., South Bend: “A favorable in- 
dication of the strength of the 
economy in the year ahead is the 
fact that collections are excellent 
and the frequency of repossessions 
continues to be low.” 

Commercial Credit Co. Balti- 
more, asserted that delinquencies 
on outstanding retail paper at the 
end of March, in relation to retail 
transactions outstanding, were the 
lowest in several years. Reposses- 
sions were said to be down sub- 
stantially from those of March, 
1954, 

*~ * a 
Sa by NADA President 

Frank H. Yarnall’s untiring cru- 
sade against lax financing and 
gimmick advertising, dealers who 
are fighting for aboveboard credit 
practices feel they have the facts 
on their side. Their arguments in- 
clude: 

1. Packed prices and long-term 

(Continued on Page 4, Col. 1) 


First Sign Likely 
Today on Chances 
For GAW Peace 


By Joseph M. Callahan 
Staff Writer 


T= first concrete report on the 

progress of the UAW’s guaran- 
teed-annual-wage talks with Gen- 
eral Motors and Ford will be made 
today (May 9) in 
Detroit, where the 
union’s GM and 
Ford Councils have 
convened. 

The meetings were’ 
called by John W. Livingston, di- 
rector of the GM department, and 
Kenneth Bannon, director of the 
Ford department, “to give a de- 
tailed report on what transpired 
at negotiations and to discuss and 
formulate whatever plans may be 
necessary for the future.” 


A union spokesman said a public 
statement will be released shortly 
after the meeting concludes. 

The 300-member GM _ council 
and 130-member Ford council 
consist of delegates from GM and 
Ford plants all over the U. 8. 

Probably heading “whatever 
plans may be necessary for the fu- 
ture” which were to be discussed 
were the twin questions, “Should 
We prepare for a strike vote?” and 
“Who should we strike?” 

Although the UAW was still do- 
ing its best to convince everybody 
that it was a “tossup” as to 
whether GM or Ford is the prime 
target, there have been two indica- 
tions that Ford is actually the No. 1 
target. They are: 

” 


LABOR 
FRONT 


* * 
WALTER REUTHER, CIO and 
* UAW president, made his first 
appearance at any GAW session ‘by 
attending the Ford negotiations. 
However, Reuther also sat in on 
(Continued on Page 41, Col. 1) 
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Correspondent George L. Glaser Writes .. . 





Auto Letter from Turin Show — 


MURIN, Italy.—Coming from 

France, I used one or the new 
diesel trains which offers airplane 
type accommodations. Your food is 
served directly to you in your seat. 
We crossed the Alps through Mont 
Cenis tunnel. 

Turin, the Detroit of Italy, with 
about one million inhabitants, is 
located within sight of the snow- 
covered tops of the Alpine moun- 
tain range. 

It originally was called Taur- 
asia and was elevated to Roman 
citizenship by Julius Caesar. 
Once destroyed in 218 B.C., today 
it is a beautiful place on the river 
Po. Here, in a lovely climate, the 
bulk of the Italian automotive 
industry operates. 

Milan, its competitor, is the other 
large industrial city in Italy. 

I might also mention that the 
national museum of automobiles is 


also located in Turin. 
* a + 


A Pleasant Surprise 


A PLEASANT surprise was the 
underpass from the railroad 


station by which one may avoid 
the bustling traffic of the street 
above. This pedestrian tunnel is 
lined with stores and their show 
windows. 

I wish to mention Dr. Giovan- 
netti and his staff, of the car man- 
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It's a Woman's World— 


‘ “Se. ae 
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ufacturers’ association, and the 
kindly assistance they gave me. The 
last visit by the late Mr. George 
M. Slocum, former publisher of 
Automotive News, was mentioned 
by Dr. Giovannetti’s secretary. 

The Turin auto show was mar- 
bleous—and that is not a mis- 
print. The entire floor of the 
show building consists of marble 
and I must state that I have 
never seen a cleaner or more 
beautiful automobile show in all 
my life and I mentioned this over 
the Italian radio. 


In the main hall, the passenger 
cars were displayed and I must 





Benson Ford to Head 


Detroit Torch Drive 


DETROIT.—Benson Ford, Ford 
Motor Co. vice-president, has 
been named general chairman of 
the United Foundation’s 1955 
Torch Drive, Oct. 18-Nov. 10. 
This is Detroit’s community fund- 
raising campaign. 

Other members of the Ford 
family active in the United Foun- 
dation are Henry Ford Il, a 
founder; William Clay Ford, a 
director, and Mrs. Edsel B. Ford, 
advisory committee member. 








What the little woman likes and dislikes about today's automobiles was the topic 
of a panel discussion by women drivers, sponsored by Hudson for press, radio and 
television representatives in Detroit. George R. Browder, Hudson's advertising and 
merchandising director (standing), is turnirg the program over to Mary Morgan, radio 


and TV feature editor, panel moderator. 


* * * 





By Maynard M. Gordon 
News Editor 

DETROIT. — When a woman’s 
place is at the wheel, she wants the 
things that surround her to operate 
as easily and conveniently as pos- 
sible. 

If these conditions are met, items 
like horsepower and—surprisingly 
enough—exterior colors, are of sec- 
ondary concern to Miss or Mrs. 
Average Motorist. 

Representative women drivers 
from the Detroit area unbur- 








Hepp? 


“I understand the ’55s have 
been designed with an eye to- 
ward pleasing women. Let’s see 
you please HER!” 





‘Whatever Lola Wants...’ 


Ease of Driving, Convenience Lead Preferences 
Voiced by Hudson Gals’ Panel 





dened themselves of these and 
other opinions last week during 
a “vox feminae” panel presenta- 
tion arranged by Hudson Motors. 

A dozen Hudson executives, led 
by Sales Vice-President N. K. Van- 
Derzee, and newsmen gave the 
panel sextet an attentive audience 
as criticisms and recommendations 
got a thorough airing. 

On the panel were a visiting 
nurse, fashion model, suburban 
housewife, social worker, high 
school English teacher and De- 
troit’s “sweetest woman” of 1952. 

Reflecting the open - mindedness 
of the discussion, despite its Hud- 
son sponsorship, was the coolness 
of some panel members to two ac- 
cessories high in Hudson promo- 
tion emphasis—reclining seats and 
air-conditioning. 

Several women felt the seat- 
beds should be positioned higher 
to let children look out the win- 
dows at passing scenery. Five of 
the six disdained air-conditioning 
as a sales influence, with the ex- 
ception welcoming it because her 
husband was a cigar smoker. 

The panel members were unani- 


| mous in championing such driving 


assists as power steering, power 
brakes and automatic transmis- 
missions. Recommending that such 
conveniences be made _ standard 
equipment, the model, Sue Doyle, 
declared: 

“It’s like a mink coat. You don’t 

(Continued on Page 41, Col. 1) 





admit that some of the inal 
production models from some of the | 
countries in Europe, as good as} 
they may look at home, appeared | 
to be needing style. 

This fact came from being shown 
alongside many of the special body 
jobs for which Turin is famous. To 
say it right here: I have never 
seen so many curb-stoppers togeth- 
er in one place and perhaps the 
swankiest of all was Ford’s In- 
dianapolis Lincoln Coupe by Boano, 
one of the custom tailors for car 
chassis. 





* * * 


Cooking on All Burners 


fe Fiat, by far the largest 
Italian automobile producer, 
recently released the small model 
600, it certainly created the car 
fitting best the Italian type of 
economy. Presently, Fiat is making 
400 per day and cannot cope with 
the demand, at the same time pro- 
ducing about 300 each of the other 
models plus trucks and buses. 

Fiat now is shooting for 1,000 
units per day. Fiat believes in a 
completely integrated, united 
Europe in which it says it is not 
afraid to compete; it believes that 
the benefits for all, in Europe, 
would be considerable. 

At Fiat they have three unions. 
One is said to be Communist- 
dominated and this one lost heav- 
ily during the recent elections. 
I certainly enjoy reporting that 
fact. 

At the new and very modern 
Fiat Miraflori plant here, I had the 
chance to study the production. 
An open car drives slowly through 
the plant where, in two shifts each, 
7,500 men work in modern sur- 

(Continued on Page 8, Col. 3) 


Daniels Moves Up 
To Head Lincoln 


Division’s Sales 


DETROIT. — H. B. Daniels, for- 
merly assistant general sales man- 
ager of Lincoln Division Services, 
last week was 
named general 
sales manager of 
Ford Motor Co.’s 
Lincoln Division. 

Daniels has 
been 22 years in 
the industry, 14 
years with Chrys- 
ler before joining 
L-M. 

Ben D. Mills, 
general manager 
of the new divi- 
sion, also announced five other 
appointments as follows: 

W. D. Singleton has been appoint- 
ed general manufacturing manager 
of the division. He was formerly 
assistant general manufacturing 
manager of Ford Division. 

Controller of the new division is 
D. K. Learned, who was tormerly 
assistant divisional controller of 
rord Vivision. 

L. E. Krieg has been appointed 
assistant to the general manager, 
Lincoin Division, and operations 
manager, Continental Division. In 
the latter capacity, he will airect 
Continental Vivision operations. 

Will Scott, former manager of 
the proauct and volume analysis 
department, controller's oilce, fi- 
Nance staff, has been appointed 
merchandising and product pilan- 
ning manager. 

J. H. Barnes jr., has been ap- 
pointed assistant general sales 
Manager, pianning and analysis. he 
Was tormerly manager, marxeting 
program analysis department, Fora 
Vivision. 





H. B. Daniels 


Loewy Sees Color Craze 
Growing, Then Waning 


LOUISViLLE.—Raymond Loewy, 
industrial designer, predicted here 
last week that autos may become 
even more colorful than they are 
this year. 


However, he foresees that the 
“pendulum will start to swing 
back” and in a few years cars will 
be designed in one color on simple 
functional lines. 


tia 
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A Bird's Eye View— 





The building at right center in the above air view is the site of the Turin (Italy) 
Auto Show. Within its spacious interior are shown the autos of the world, including 
those from the U.S. Correspondent George Glaser visited the 1955 event and de- 
scribes the various Italian autos in this issue. 
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Dealers Again Repel 


Insurance Selling Curb 


By Thomas L. Forbes 
Staff Correspondent 

PROVIDENCE. — For the sec- 
ond successive year, members of 
the Rhode Island Automobile Deal- 
ers Assn. have emerged the win- 
ners in one of the most hectic 
backstage battles in the history of 
the Rhode Island General Assem- 
bly. 

Undaunted by strong opposition, 
which was guided by representa- 
tives of one of the state’s top legal 
firms, the dealers haunted the State 
House day after day and night 
after night in a successful bid to 
defeat a bill aimed at keeping them 
out of the insurance business. 

Sponsor of the dealer-opposed 

legislation, as was the case a year 
ago, was the Rhode Island In- 
surance Agents Assn., which ar- 
gued that the dealers’ prime in- 
terest in insurance is protection 
in case an auto is stolen, smashed 
or burned while a balance re- 
mains unpaid on the vehicle. The 
buyers, in such instances, are not 
protected by liability insurance 
in the event of personal injury 
or property damage, the agents 
contended. 

In rebuttal, the dealers argued 
that they are in the business of 
selling cars at as low a price as 
possible, and that they are busi- 


Business 
Barometer 


Auto Production—211,015 cars, 
trucks in week vs. 144,497 year ago. 

Business Failures—212 in week 
vs. 234 year earlier. 

Electric Output — 9,699 million 
kilowatt hours vs. 9,697 million in 
week before. 

New-Car Sales — 1,211,191 to 
date vs. 934,131 year ago. 

New-Truck Sales — 156,856 to 
date vs. 166,560 year ago. 

Oil Stocks—272,781,000 barrels, 
an increase of 1,356,000 in week. 


Steel Output — 96.5 percent of 
capacity estimated vs. 95.6 week 
before. 


Treasury Bills — 1.627 per year 


discount vs. 1.697 week before. 

Used-Car Prices—$839 in May 
to date vs. $851 in April. 

Wholesale Prices—110.4 percent 
of 1947-49 index vs. 110.3 week 
before. 

* * * 
Common Stocks 


May Apr. 
“ 27 


1955 
High 
11% 13% 
81%, 82% 
983%, 107% 
3% 3% 4% 
12% 12% 15% 


40.60 41.85 


Am. Motors 11%, 
Chrysler 79 
96% 





nessmen as legitimate as the in- 
|surance agent, and should not be 
hampered by restraining laws. 

Aided no end by the presence in 
|the State Senate of three auto 
| dealers, Senators George Westlake, 
|George DeStefano and N. Louis 
Tetreault, the dealers’ legislative 
committee daily visited the State 
House to bring about the bill’s de- 
feat. 

The dealer group also succeeded 
in engineering the defeat of an- 
other offending bill, providing for 
a certificate of title for every auto 
in the state. 

While successful in blocking 
these major bills, RIADA’s legisla- 





tive committee was not so effective 
regarding a compulsory inspection 
bill, which it supported on recom- 
mendation of the State Registrar 
of Motor Vehicles, nor was it suc- 
cessful in having tradeins exempted 
from the state’s 2 percent sales 
tax. 


Chrysler Earns 
$34 Million in 


First Quarter 


DETROIT. — Net earnings of 
Chrysler Corp. and all wholly- 
owned subsidiaries for the first 
three months of 1955 were $34,504,- 
730, amounting to 3.60 percent of 
sales and equivalent to $3.96 a 
share, L. L. Colbert, president, said 
last week. For the same period in 
1954, net earnings were $7,681,053 
or 1.45 percent of sales and 88c a 
share. 

In all of 1954, Chrysler earned 
only $15 million. 

Total sales of all Chrysler Corp. 
products for the first three months 
of 1955 were $958,128,384 as com- 
pared with $529,478,715 for the first 
three months of 1954. 

In January, February and March 
of the current year, Chrysler Corp. 
dealers accounted for more than 
18 percent of all retail passenger 
car sales in the United States as 
against about 14 percent during the 
first three months of 1954, Colbert 
added. 

The board named Walter J. 
Simons treasurer of the corpora- 
tion, succeeding H. A. Davies, who 
retired Apr. 30. 


Packard Reports 
$5 Million Loss 


DETROIT. — Studebaker-Pack- 
ard Corp. reported last week an 
operating loss of $5,694,141 for the 
quarter ended March 31. This was 
on sales of $152 million and was 
the first statement since the con- 
solidation of the firms last winter. 

James J. Nance, president, had 
previously announced that the firm 
turned into the black in March. 
Production and sales gained in 
March and the new statement fore- 
sees a continued improved situa- 
tion in the second quarter. 
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AUTOMOTIVE NEWS, MAY 9, 1955 


Dealers tell me 


By John O. Munn 


GET lots of requests from deal- 

ers about my opinion as to 
whether or not there will be a 
strike. 

The answer, of course, is that no 
one can foretell the results of the 
current negotiations. As I look back 
at life experiences, however, it is 
my observation that things that 
have blown up to such a large de- 
gree as this impending strike usu- 
ally have fizzled out. 

It is the unexpected things that 
creep on us without notice that 
develop into situations that cause 
difficulty. 

I realize that the union officers 
definitely have committed them- 
selves to a guaranteed annual 
wage. I am sure, too, that any busi- 
nessman, where it is at all possi- 
ble, would make every effort to run 
his business on the basis of a 12- 
month operation not only in con- 
sideration of his workers but be- 
cause it is good business. 

I am for labor, too, and have been 
since an early age. Workers should 
have the greatest consideration, 
the greatest political influence sim- 
ply because there are so many of 
us and it is our income and it is 
our spending that makes the world 
go around. : 

* 


When the Sap Runs 


you can’t interfere, at least not 
all in one jump, with natural 
laws. If you sell maple syrup you 
must make it when the sap runs. 
You can’t keep robins and daffo- 
dils from coming in springtime. 
Neither can one adjust the buy- 
ing habits of people who have 
always purchased the greatest 
number of automobiles in the 
spring and early summer months. 
We already have done a lot to 
spread employment in auto manu- 
facturing. An important step in 
that direction was an agreement 


Organization Plan 
Set Up by NADA 


Young Executives 


CHICAGO.—A committee of the 
newly formed Young Executives of 
NADA met here to draw up an or- 
ganizational structure for presen- 
tation at the NADA Board of Di- 
rectors meeting June 8-10 in De- 
troit. 

The new group, which consists of 
one young man from each NADA 
region and three representatives- 
at-large, was formed following 
es Executive Committee action 

pr. 5. 

Regional representatives were 
appointed by the NADA regional 
vice-presidents. 

At the Chicago meeting were J. 
Melford Sanders, acting chairman; 
H. L. Galles jr.. New Mexico; Ed- 
ward A. Sahli, Pennsylvania; Gil- 
bert L. Haley, observer for Auto- 
motive Trade Assn. Managers, and 
Horace E. Henderson, NADA as- 
Sociations co-ordinator. 
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new-model time was changed from 
the first of the year to fall. 

Auto workers have always re- 
ceived recognition in pay rates for 
the shorter-year employment. The 
hourly rate of auto factories is 
higher than the rate in other types 
of manufacturing. 

It has always been so. The 
higher wage rate was an adjust- 
ment for the shorter year’s work. 
I remember 45 years ago when I 
was with Overland and it was 
expanding by leaps and bounds, 
the only way we could recruit 
labor was to offer more than they 
were getting in oldline industry. 

They accepted the jobs knowing 
full well that there would be lay- 
offs. But they figured that their 
hourly rate would compensate them 
for their idle time. Anyway, we 
were always able to recruit labor 
from industry where employment 
was more regular. 

* oe * 


Labor Faces Troubles 


GANIZED labor will have 

some internal] troubles in their 
negotiations. For instance, the 
GAW is predicated on the fact that 
when the laborer is laid off he will 
get state unemployment compen- 
sation with the factory to make up 
the difference. This simply won’t 
work out. 

Organized labor just does not 
have the power to change the un- 
employment laws in every state 
and no state I know of pays un- 
employment benefits as long as the 
worker receives an income from 
his employer. 

Another difficult thing for the 
union to hurdle is their seniority 

regulations. Those who have seni- 
ority and who are protected at 
present from layoffs will find that 
they will continue on the job and 
the new worker, who is laid off, 
will receive the same income 
while he does nothing. 

Another thing that must be a 
worry to union leaders is the fact 
that they voted in the recent Cleve- 
land convention that strike bene- 
fits are to be paid not on the basis 
of right but on the basis of need. 

In other words, all pay the same 
amount of dues but a worker who 
has saved his money and is not in 
need will be denied strike benefits 
while a worker who may have been 
improvident will be eligible. 

Another thought to bear in mind 
is that all the factories will not be 
struck at the one time. If it were 
industrywide, organized labor would 

have no money to pay strike bene- 
fits. 

Remember, the extra $5 a 
month for strike benefits, which 
was assessed during the Cleve- 
land meeting, is not in fact an 
assessment. It is a raise in dues. 

In the auto industry we have the 
checkoff so that the factories are 
collecting these extra dues right 
now and turning them over to the 
union. So money will be available 
to support the strike only if one 
factory is closed. If a strike comes 
into being most observers think it 
will be at Ford, not because Ford 
labor policies deserve it, but be- 
cause there would be only 160,000 
workers involved and the strike 
fund to support Ford workers 
would come from the raised dues 
of the many hundreds of thousands 
of workers from the competitive 


factories. 
* * * 


Whistling in the Dark? 
Goss consideration might be 


that both Chrysler and General Mo- 
tors employes previously have suf- 
fered long strikes, and therefore it 
is reasonable to assume have less 
resources than Ford workers. No- 
body ever won a strike, and I have 
the feeling that both sides have 
progressed far enough in labor re- 
lations to avoid a strike now. 
I am much more concerned with 
(See MUNN, Page 42, Col. 2) 


that Franklin Roosevelt made with 
auto manufacturers years ago when | 
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POPPY 


referral discount house deals, 


on 1955 models. 


president of the association. 
However, Davy Jones, in subur- 
ban El Cerrito, advertises “A 1955 
model car (never registered, 
never driven), a luxury in every- 
thing but price.” 
Jones says he can pass on the 
$1,000 savings because: 


expensive executives saves $100; 
big trade allowance saves $200; 
per car.” 

On the other hand, the fran- 
chised dealers say in their adver- 
tising: 

“The Square Dealer emblem is 
your guide to savings with safety 
when you buy any new car. It 
identifies your factory - franchised 
dealer where you get: 

“1. A bonafide new car shipped 
direct from the factory, not a 
driveout. 

“2. Top tradein allowance. The 


Texas House OK’s 
Licensing Bill, 
Drops Lot Curb 


AUSTIN, Tex. — After support- 
ing new-car sales by used-car deal- 
ers, the Texas House finally passed 
the hotly-disputed dealer licensing 
bill (HB 53) by a 101-36 vote. 

Deleted from the measure by the 
House was a clause torbiading 
used-car dealers trom handling 
new cars. The deletion move was 
supported by the ‘lexas Used Car 
Weaiers Assn. and opposed by the 
Texas Automotive Deaiers Assn. 

House approval sent the bill to 
an uncertain fate in the State Sen- 
ate. Its sponsor is Rep. J. O. Gil- 
nam, of brownsville. 

TADA officially voiced the hope 
last week that the Senate might 
remove “objectionable” amend- 
ments added in the House. The 
new-car dealer group said that 
some of the changes contradicted 
the “original intent’ of the biil. 

Unlike ticensing measures adopted 
earlier this year by Arkansas and 
Tennessee, the Texas proposal ex- 
empts factories. 


Dealer Hazelrigg 
Faces Tax Trial 


SPRINGFIELD, Ill. — Decatur 
auto dealer Harry P. Hazelrigg 
(DeSoto-Plymouth) is on trial here 
on charges of evading payment of 
$19,990 in Federal income taxes for 
1948 and 1949. 

The government charges “willful 
failure to report.” Hazelrigg’s at- 
torney, Orlando A. Kuhle, main- 
tained the “defense and the Gov- 
ernment are only a few thousand 
dollars apart as to (his) liability.” 


| selling vehicles. 











Ad Battle Rages in West 


California Dealers Launch $15,000 Drive; 
U. C. Outlet Fires Back 


OAKLAND, Calif. — While the 
East Bay Motor Car Dealers Assn. 
is carrying out a $15,000 advertising 
campaign to fight bootlegging and 
a 
suburban used-car dealer counters 
with ads promising $1,000 savings 


The franchised dealer ads are 
stressing the “square dealer” theme 
and “speak for themselves,” ac- 
cording to Tom Ray (Pontiac), 


“Low rent area saves $100 per 
car; low sales cost saves $125; no 
expensive buildings saves $75; no 


and big volume discount saves $400 
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|Believed First of Its Kind... 
Maine Dealers Writing 
Statewide Ethics Code 


PORTLAND, Me. — A group of |the group were the directors of the 
Maine auto dealers, calling them- 'Portiand Better Business Bureau. 
selves the Motor Vehicle Code Similar groups of auto dealers, as- 
Dealers of Maine, is setting up a sisted by Better Business Bureaus, 
code of ethics for advertising and | are now forming in 28 other cities. 

However, Donald P. Libby, man- 
ager of the Portland BBB, said the 
Maine venture is the first to be un- 
dertaken on a statewide basis. 

The organizing committee has 
launched a membership drive 
among the estimated 400 to 500 
dealers in the state. It is ex- 
pected that the code will become 
effective in a month to six weeks. 

Dealers who framed the Maine 
code developed their ideas after a 
four-month study of similar codes 
in Boston, Los Angeles, Chicago, 
Philadelphia and other cities. 

Libby said that after a member- 
ship has been developed and finan- 
cial arrangements made, the deal- 
ers hope to launch an extensive ad- 
vertising and publicity campaign on 
aims of their organization. 

He said reported violations will 
be investigated by the BBB and 
the results of the investigations 
will be turned over to a special 
committee of dealers. If the 
dealer is found in violation of 
the code, Libby said, he may be 
warned and eventually expelled 

from the group. 

Libby said the purpose of the 
program is to: 

“1. Provide common agreement 
as to what is unfair and what is 
fair in the advertising and selling 
of motor vehicles. 

“2. Provide something by which 
competitive appeals may be urged 


The code has been adopted by 
the organizing committee of the 
group. The code embodies 13 
points relating to the advertising, 
pricing and time- payment ar- 
rangements connected with mo- 
tor vehicle sales. 

| Assisting in the organization of 





franchised dealer pays less for his 
cars—can give you more for yours. 

“3. Regular bank finance terms, 
usually arranged through your own 
bank. 

“4. Many money saving benefits 
from Factory Warranty and new- 
car dealer guarantee . . . effective 
wherever you are. 

“5. Skilled service by factory 
trained specialists who know all 
about that particular make of car. 

“6. The benefit of a completely 
equipped shop that you can rely 

upon year after year to keep your 
car operating at peak efficiency. 

“Compare that with the risks 
you'd take with the bootlegger: 

“1. Cars not delivered from the 


factory — many times they are : 
; me. on a responsible, believable basis. 
a out from the east—not new | «2 sraintain advertising and sell- 


ing practices on the basis of public 
confidence and believability.” 
Declaring that the code is not 
aimed at one dealer or group of 
dealers, Libby noted that it did 
come into being at a time when 
BBB complaints about auto deal- 
ers were among the 10 most com- 
mon complaints for the first time. 
On the dealers’ committee are 
William M. Orr, chairman, Port- 
land; Simmons Brown, Portland; 
Forest Bean, Bangor; George H. 
Davis, Lewiston, and Duncan D. 
Chaplin jr., Portland. 


“2. Net cost almost always as 
much, and frequently more, than 
for the same car at your Square 
Dealer. 

“3. Tricky, high-interest finance 
terms, sometimes double the bank 
rate of your Square Dealer. 


“4, No proper facilities for thor- 
ough pre-delivery service and 
checkup. 

“5. No authorized factory war- 
ranty or reliable new-car dealer 
guarantee. 

“6. He may not even be in busi- 
ness @ month or so later.” 

The ad then invites the cus- 
tomer to “see the factory-fran- 
chised new-car dealer of your 
choice.” 

Ray said the ads were drawn up 
by the association’s directors and 
an advertising committee headed 
by Bob Phillips (Lincoln-Mercury) 
and the Ryder and Ingram agency 
of Oakland. They will appear in 
the Oakland Tribune, Alameda 
Times-Star, San Leandro News and 
Berkeley Gazette. 


Dealer Marks 44th Year 


BISHOP, Calif. — E. C. Bayless, 
formerly a Willys dealer in Glen- 
dale, Calif., and now a Ford dealer 
in Bishop, celebrated his 44th year | 
in the auto business last week. 


On the House... . 


In denouncing crazy credit terms being used by 
many dealers, NADA last week pointed out that the 

Federal Reserve Board has just approved a rise in 

the rediscount rate from 1% to 1% percent—“which 

means that money is tightening up a little, and 

that both Federal agencies and lenders are going 

to be watching credit very closely. This is no time 

to play fast and loose with wild terms.” ... 

Used-car warning: Chicago-area Ford dealers 

report the first decrease in many months in vol- 

ume of used-car sales; off 18 percent in April 

Pl compared with March. Service and parts volume 
Wemhoft are holding well, however ... Dealers are fighting 
a@ proposed $5 to $10 privilege tax on North Caro- 

lina cars; funds would go into state’s general (not highway) fund 
... Orlo E. Salisbury, Illinois association regional vice-president, 

has been elected mayor of Elgin... 

Dealer Tom Frost dropped by the other day with AAAers Russ 
Singer and Jim Lamb... Toledo dealers will stage annual dinner 
dance May 11... Danville (Ill.) dealers have been successful in get- 
ting state to oust an unlicensed used-car operator... GM’s Ken 
Youell will now oversee all of divisions’ public relations departments 
. . . Fisher Body is experimenting with a paint finish of “unusual 
lustre.” 





E. St. Louis Dispute 


Closes 67 Dealers 


EAST ST. LOUIS. — Approxi- 
mately 600 workers in 76 shops 
operated by dealers, who are 
members of the St. Clair-Madison 
County Automobile Dealers Assn., 
have struck for a 10-cents-an-hour 
wage increase. The dealers have 
suspended car deliveries. 

A wage increase of 10 cents an 
hour and longer vacations are 
provided in a new contract cov- 
ering 140 employes of 27 repair 
shops for long-distance trucks in 
the same counties. New wage 
rates are $2.35 for body repair 
men and $2.25 for mechanics and 
other employes. 








—Pertre Wemuorr, Editor, 
Automotive News 
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NADA Calls Conference .. . 





‘Crazy’ Credit Charges 
To Be Aired Tuesday 


(Continued from Page 1) 


payments appear to speed up de- 
preciation. A buyer is demoral- 
ized when he learns that he owes 
$1,000 more on his car than its 
liquidation value. 

2. Tempting deals on new cars, 
sometimes featuring terms easier 
than those available on used cars, 
are making new-car buyers out of 
used-car prospects. The danger 
here is an eventual oversupply of 
used cars with attendant harmful 
effects on the new-car market. 

* - + 


LONG-TERM contracts tend to 

* put buyers out of the market 
for the duration. 

4. Loose deals generally are 
snapped up by persons who aren’t 
good credit risks anyhow. “Two- 
time losers” reportedly. are getting 
installment financing in some areas. 

Sound credit procedures, deal- 
ers say, promise market stability 

in the future. Offenders are those 
who seek immediate but tempo- 
rary competitive advantage. 

Direct action to remedy the situ- 
ation has thus far been on a local 
basis. 

Dealers in many cities have 
drafted codes of ethics which in- 
clude, as major points, sensible 
credit terms along with realistic 
tradein allowances and non-packed 
prices. 

a * * 
N THE sstate level, dealer 
groups have initiated legisla- 
tive campaigns for statutes placing 
ceilings on finance charges. These 
moves stemmed from efforts by 
“the dealer down the street” to 


Installment Credit 
Up $466 Million, 
Autos $412 Million 


WASHINGTON. — New automo- 
bile installment credit granted dur- 
ing March rose sharply to $1,569,- 
000,000, reflecting the “unusually 
large volume of sales during the 
month,” the Federal Reserve board 
of governors reported last week. 

The total increase in outstanding 
installment credit was $466 million 
and of this $412 million was auto- 
mobile credit. 

Other categories, such as other 
consumer goods and repair and 
modernization loans, showed a de- 
crease. 

Total consumer credit, including 
single - payment loans, charge ac- 
counts and service credit rose to 
$29,948,000,000 and of this $11,053,- 
000,000—or almost half—was auto- 
mobile installment credit. 

The Federal Reserve report said 
auto paper was distributed as fol- 
lows: Commercial Banks, $4,060,- 
000,000; sales finance companies, 
$5,945,000,000; other financial insti- 
tutions, $628,000,000, and automobile 
dealers, $420,000,000. 

The report stated that $1,096,000,- 
000 in auto installment loans was 
repaid during March, which was 
$25 million greater than in Febru- 
ary this year and $43 million above 
March, 1954. 

For the year ended March 31, 
1955, the report showed an increase 





of $1,134,000,000 in automobile in- | ~ 


stallment credit. 


Nash Boosts Four 
In Merchandising 


DETROIT.—Four promotions in| 


the Nash advertising and merchan- 
dising departments were announced 


last week by Fred W. Adams, di-| © 
rector of advertising and merchan- | 


dising. 

R. James Molloy became sales 
promotion manager; Allen D. Gage, 
national advertising supervisor; E. 
B. Brogan, local advertising super- 
visor, and John H. McGuckin, sales 
training supervisor. 

Molloy, who had been assistant 
sales promotion manager since 
1951, succeeds L. E. Stewart, re- 
cently named Detroit zone man- 
ager. Molloy joined Nash in 1944; 
Gage in 1946; Brogan in 1951, and 
McGuckin in 1937. 


|undercut established dealers on 
| car prices and to make up the dif- 
| ference through high finance fees. 
| A similar problem has arisen 
| in other business fields, notably 
| home improvement, where sharp- 
ers have attempted to collect 
fees of $80 and more for a $400 
repair job financed over a long 
period, according to householder 


complaints. 
In its financial report, which ac- 
companied the Dietz statement, 


C.1.T. Financial said that its earn- 
ings in the first quarter were $9,- 
051,273. Retail motor vehicle re- 
ceivables were $262,394,178, com- 
pared with $202,633,871 in the cor- 
responding period of 1954. 

Wholesale financing for the pe- 
riod was $669,531,691, compared 
with $538,335,994 last year. Dietz 
said this reflected the higher pro- 
duction rate. 

Outstanding wholesale receivables 
as of March 31 fell below those of 
1954, showing, Dietz, said, that 
dealer stocks were smaller. 

» * * 


ee reported first-quar- 
~% ter net income of $4,248,164, up 
8.9 percent over 1954 and 26.1 per- 
cent over 1953. 

Gross receivables acquired in the 
quarter were set at $347,974,239, an 
increase of 44.8 percent over 1954, 
and gross receivables outstanding 
March 31 were $620,067,187, an in- 
crease of 18 percent from March 
31, 1954. 

Commercial’s consolidated net 
income for the quarter was $6,- 

201,541, compared with $5,608,069 
for the same period of 1954. 
First- quarter gross receivables 
were $874,859,775, compared with 
$566,915,455 in the first quarter of 
1954. Total receivables outstanding 
at the end of March were $957,454,- | 
151. This compares with $830,996,912 | 
on Dec. 31 and $879,292,299 on'! 
March 31, 1954. | 








Sunday Closings 
Face Test in 


Colorado Court 


DENVER.— Three suburban 
dealers have filed a complaint in| 
District Court in Golden, Colo., to| 
test the constitutionality of Colo- 
rado’s auto “blue law” which pro- 
hibits the sale of cars on Sunday. 

A motion by the three dealers, | 
Max Mosko of Lakewood, and 
Aaron Mosko and Jack Palmer, 
both of Englewood, asking for a 
temporary injunction halting en- 
forcement of the law was denied in 
March by Judge Martin P. Miller. 

In denying the temporary injunc- 
tion, Judge Miller made it clear 
that he was not ruling on the con- | 
stitutionality of the statute. | 





es 


Sparton Officials Demo 


aa 


nstrate 





The use of “Original Karbelts" for automotive safety is pointed out to Mrs. 
Madeline Haynes, Jackson (Mich.) housewife, by officials of the Sparton Automotive 


division, Sparks-Withington Co., Jackson, 











Heat for Used-Car Snowbirds?— 


A new idea in outdoor heating which could be adapted to used-car lots in cold 


weather is reported by Perfection Stove C 


radiant heat patented in Germany by Gunther Schwank and tested, according to 


Perfection, for three years in Europe. It is 


rays ore directed instead of the whole outdoors. Above is an installation at a drive-in 


restaurant in Milwaukee. 


car experts. A few dealers are | 
beginning to sweat. 

One dealer in a small town, 
noting that wholesaling can afford 
relief to the big-city volume deal- 


er’s overloaded tradein lot, pointed 
“ * * 














“It’s a little gag we cooked up 
to impress the roadman!” 
* * + 


out that most small-town dealers 
have very limited wholesale outlets. 

For this type of dealer, it’s sink 
or swim in the retail tide, he in- 


timated. 
* 


T WHOLESALE auctions last 

week, a smaller percentage of 
cars was turned over. It was the 
third straight week that this trend 
had been noted, and it dropped the 
sales ratio from 74.0 percent to 68.2 | 
percent. 

As this pattern continues, 


it 


Karbelt— 





which has purchased the manufacturing 


Signs of U. C. Softening 
Seen in Market Reports 


(Continued from Page 1) 


jtions last week, the average con- 


| week earlier, 152 two weeks earlier 


o., Cleveland. It is a method of infra-red 


said to heat the object toward which its 


means that fewer and fewer 
dealers are finding relief through 
the wholesale auctions. 

At the same time, it’s obvious 
that more and more dealers are 
trying to unload in the wholesale 
arenas. 

At a group of representative auc- 


signment was 192 cars. At the same 
auctions, the average was 167 a 


and 148 three weeks earlier. 


* * * 


pre increasing number of cars 
consigned may be one of the 
factors influencing lower wholesale 
prices. The drop last week was $12 
—from $851 to $839—according to 
AUTOMOTIVE News’ index. It was the 
sharpest setback in a month. 


All models except °52s, which 
went up $12 to $728, declined in 
price, as follows: ’53s, down $8 
to $1,040; ’54s, down $9 to $1,517; 
61s, down $13 to $501; ’49s, down 
$18 to $248; 48s, down $19 to $155; 
55s, down $19 to $2,164, and ’50s, 
down $23 to $357. 

The setbacks resulted in record 
low prices for all models except 
53s and ’52s. 


Kevdhoss H ails 
Willys Service 


TOLEDO.—W. V. Kershow, who 
has been with Willys almost con- 
tinuously since 1913, has been 
named _ general 
service manager 
of Willys-Motors, 
Hickman Price 
jr. sales vice- 
president, an- 
nounced last 
week. 

Kershow’s first 
job with the com- 
pany was as an 
assembler in the 
factory. He joined 
the service de- 
partment in 1917 and left a short 
time later to serve as an army pilot 
in World War I. 

Returning to Willys after the 
war, Kershow served in various 
capacities including wholesaling 
and retailing of cars, warehouse 
management, and export and do- 
mestic service. 








W. V. Kershow 


At Milwaukee in ’56 

MILWAUKEE.—Edward C. Wehe 
(Studebaker), who headed this 
year’s auto show, has been ap- 
pointed general chairman of the 
1956 event. 

Murel Humphrey (Chevrolet), 
president of the Milwaukee County 
Automobile Dealers Assn., an- 


rights from Karbelt Mfg. Co., Mason, Mich. E. W. Gentz (left), general manager, and J, | NOunced that the display would be 
J. Bigelow, Sparton field sales manager, are showing how the belt anchors to the|held in the Arena and Auditorium 


car door to keep the door closed in case of 


an accident. 


Feb. 11-18, 1956. 


//3rd NADA Bill 





Awaited in House 


New Measure to Cover 
Territorial Security 


(Continued from Page 1) 


violation by a fine not exceeding 
$5,000, or imprisonment not ©x- 
ceeding one year, or both, in the 
discretion of the court.” 

In a statement following intro- 
duction of the second Williams 
measure, Frederick J. Bell, NADA’s 
executive vice-president, said: 

“Bootlegging is a threat to the 
orderly marketing of new motor 
vehicles. Our present distribution 
system is time-proven as the best 
for the public. 

x 


* * 


eo aoe bills considered by 


the Congress allowed a per- 
missive approach to bootlegging. 
The Williams bill makes it manda- 
tory for the manufacturers to as- 
sume their responsibilities in pro- 
tecting the present distribution 
system against the threat of boot- 
legging. 

“In the past the manufacturers 
have decried bootlegging and with 
the passage of Congressman Wil- 
liams’ bill, the way would be made 
clear for the industry to rid itself 
of a real threat to the marketing 
of safe and dependable new vehi- 
cles and to the economic stability 
of our industry,” Bell said. 

The new Williams measure also 
has this provision: 

“Any person injured in his 
business or property by reason 
of any violation of, or combina- 
tion or conspiracy to violate, this 
section, may sue therefor in the 
district court of the United States 
for the district in which the de- 
fendant resides or is found or 
has an agent, without respect to 
the amount in controversy, and 
shall recover three-fold the dam- 
ages sustained, and the cost of 
the suit, including a reasonable 
attorney’s fee.” 

Earlier in the present session of 
Congress, Williams re-introduced 
the Crumpacker bill of last year, 
which was only a permissive docu- 
ment. That bill is now with the 
House Committee on Interstate and 
Foreign Commerce, as is the new 


proposal. 


* * * 


| bey a parliamentary gimmick 
in the introduction of his later 
bill, Williams noted it was being 
offered “by request.” That means, 
in effect, that he will let both bills 
stand, and abide by whatever de- 
cision the committee reaches after 
consideration of both measures. 

It is believed, however, that the 
newer measure will receive greater 
pressure for action when witnesses 
begin testimony. 


Berea (O.) Dealers Elect 


Rozelle as President 
BEREA, O.—The Berea Automo- 
bile Dealers Assn. has elected Carl 
Rozelle, president of Berea Truck 
& Implement Co., president for 
1955. | 
Other officers elected by the sub- 
urban group are Win Craddock, 
vice-president, and Edward Toth 
secretary-treasurer. 


























Spark for Promotion— 


Miss Turbo-Fire (Jean Lewis) helped 
Chevrolet dealers in southern Californi¢ 
publicize their participation in Chevrolet’ 
$330,000 ‘‘Miracle Mile Contest" with of 
intensive television campaign. Miss Turbo 
Fire appears on the Joe Graydon Show 
over KABC-TV in Los Angeles. 
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Mr. L. Walter Lundell, President 
Universal C.1.T. Credit Corp. 
New York 16, Nits 


Dear Walter: 


In reviewing the operatio 
1954, I noted several facts which 


interest. 
cooperation with your U 


1. 


I believe you will fi 
not been equalled or 
automobile physical damage field. 
our power to main 
with Universal C. 
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SERVICE FIRE INSURANCE COMPANY 
OF NEW YORK 


SERVICE CASUALTY COMPANY 
OF NEW YORK 





ONE PARK AVENUE, NEW YORK 16, N.Y. 


April 25, 1955 








ns of our Service Insurance Claims Department for 
I believe you will find of great 
efficient service and close 


They reveal our policy of prompt, 
Here are the facts: 


niversal C.1I.T. dealers. 


by our Staff Adjusters were. 


During 1954, 65% of the claims handled 
closed in a 5 da eriod, and another 17% were closed in less than 10 
1 did the settlement 


days. Only when conditions were beyond our contro 
for all claims was 


period exceed 10 days. The average settlement time 


under 12 days. 
s we handled, our Adjusters made contact with 


On 70% of all the claim 
the dealer within 48 hours. 


the policyholder or 


More than 95% of all repair jobs handled by our Adjusters were 
performed by franchised dealers doing business with Universal Chat: 
Tt is our policy to see that dealers are paid very promptly for this 
work and, in the case of major jobs, dealers frequently received 


ompleted. 


payment even before the work was © 


We again demonstrated our ability to mobilize our resources in event 
of local catastrophes. Last Fall, for example, when hurricanes Carol, 
Edna and Hazel struck in the East, we were confronted with a real 
challenge. We met the test by flying in a task force of Adjusters 
from all parts of the country, and settled claims in record time. 
are very proud of the expressions of appreciation and approval we 


received from dealers in the affected areas. I am glad we were able 


to serve them and their customers SO satisfactorily. 


We 


e record indicated above has 
insurance company in the 

do everything in 

te closely 


nd that the performanc 


surpassed by any other 
We will, of course, 


tain this record, and to continue to coopera 


I.T. and its dealers. 
Cordially, 


EMIL C. CHERVENAK 
President 


UNIT 
ED STATES AND CANAD 
A* 


Corporation Limited 


Canadian Acceptance 
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‘It May Take Regulation wae 


Small Dealer Deplores ‘Crazy Ads’ 


KANSAS CITY.—Like the knight 
of yore who beheaded the same 
enemy twice and galloped off in all 
directions, at least one dealer in 
this area offers approximately $800 
more for a 1954 model than the 
price he advertises for his 1955 
model. 

And another dealer — ordinarily 
considered conservative, ethical and 
reliable — advertised tradein prices 
on cars which, compared directly 
to his new models, figured out at 
about $100 over invoice for his new 
cars. 

Many dealers here are worried 
about the future in this so-called 
“eomeon” advertising era and the 
smaller dealers in adjacent towns 


find it hard to meet the competi- 
tion. 

One suburban dealer, with exper- 
ience since 1919 in both factory and 
retail phases of the industry, said 
he believes that retailers will burn 
themselves out in the heat of try- 
ing to outdeal one another, unless 
dealers concentrate on selling the 


ever, he also found that they don’t 
let the customer get away either 
“if they can help it.” 

The dealer gave an example of 
an ad which offered to give $2,900 
for a 1954 model of a certain make 
and at the same time advertised 
the current 1955 model for $2,100. 

“He would have to write the cus- 











Used-Car Bulletin from Detroit... 
Latest Auction Prices 


(Copyright, 1955, by Automotive News) 
(Aptco Auto Auction. Sale every Wednesday.) 


May 4 dr., $225. '49 Custom (8) club coupe 


(Very hot today and not too much $240. 
cars HUDSON — $950* 
a af a elutes ee Wasp club coupe, $625, '52 Horne: 
BUICK—’54 Super Riviera, $2,060*. ’53 aa $780°. é 

Super station wagon, $1,330*; Special KAISER—’53 2-dr., 


$775. 
Si ae $260, $225. 
an tenure Gee, “Gaaee’ "6h MERCURY—’55 Monterey club coupe 


Special 4-dr., $585*; 2-dr., $560. ’50 $2,310°. ’54 Custom 2-dr., $1,430. °52 


’53 Hornet 4-dr., 


"51 4-dr 


club coupe, $935. °51 4-dr., $540 


product rather than the deal. 

“I have checked deals, customers 
and the rash of newspaper adver- 
tising that claim to offer more for 
trades and require less money 
down,” he said, “and most of it was 
a ‘comeon’ gimmick to get the cus- 
tomer in.” 

He found that the advertisers 
“do not do what they offer.” How- 









tomer a check for $800 and—to 
dealers—the offer is ridiculous, but 
there are some who swallow this 
bait. 


“The customer, when he gets 
‘in,’ finds the new-car price is for 
a stripped car, but that the 54 
they want to buy is not only 
loaded, it’s got to be ‘gold- 
plated’,” he said. 


Special 2-dr., $325. 
CHEVROLET—’53 Bel Air 2-dr., $1,- 
010*; 4-dr., $1,005*, $975; Two-ten 


2-dr., $850*, $800*; club coupe, $825; 
%-ton pickup, $650, 
conv., 
$620*. 


’52 SL Deluxe 
$670*; 2-dr., $665*; 4-dr., 
’51 SL Deluxe station wagon, 
$750*; Bel Air, $620; club coupe, 
$465; 2-dr., $430; 4-dr., $400. ’50 SL 
Deluxe conv., $440; 2-dr., $325*. 
CHRYSLER—’51 NY 4-dr., $580*; Im- 
perial club coupe, $555* (ps). 
DeSOTO — ’52 Fire Dome (8) 4-dr., 


$510, 2 at $385; Monterey club coupe 
$480°*, $475, 

NASH—’53 conv., $810; 4-dr., $735. ’52 
2-dr., 2 at $580, $560. '51 4-dr., $270. 

OLDSMOBILE—’54 (98) Holiday, $2,- 
405° (ps). °53 (88) 2-dr., $1,300* 
’52 (98) conv., $1,305*; 4-dr., $975*; 
(88) Holiday, $1,105*; 4-dr., $835°*. 
"51 (98) 4-dr., $650. 

PLYMOUTH—’53 Cambridge Suburban, 
$1,000; club coupe, $645; Cranbrook 
Belvedere, $935. ’51 Cranbrook 4-dr., 











Guide Lansing Dealers Assn.— 

New officers of the Lansing Automobile Dealers Assn. are, from left, C. W. Otto 
(Buick), secretary; Malcolm Milks, jr. (Chrysler-Plymouth), vice-president; Harris Dean 
(Ford), president, and Dan O'Shaughnessey (DeSoto-Plymouth), treasurer. 





FERNDALE, Mich. — Take 80 
boys, active as only teen-agers can 
be, put them together in a garage 
and what do you have? 

“You've got one of the best bunch 
of boys I’ve ever seen,” said Glenn 
Winnie, salesman for Higgins Pon- 
tiac, in this suburb of Detroit. 

Winnie is leader, helper and gen- 
eral counsel of the Higgins Teen- 
Age Mechanics Club which meets 
every Monday night during the 
school year in Higgins’ service sec- 
tion. 

The boys work on their cars 
and those of friends. They learn 
to repair them, improve them 
and — most important —to make 
them safe. 

Winnie encourages them to work 
on brakes and front ends in the 
interest of safety. 

They work with the club’s own 
hand tools. paid for out of the 25- 
cent weekly dues. Owner George 
Higgins allows them to use the 
heavier equipment such as welding 
torches, hoists, jacks and testing 
instruments. 

He said that, in the three years 


GM Dealer Profits 
Reported Doubled 


DETROIT. — Harlow H. Cur- 
tice, General Motors president, 
revealed last week that first- 
quarter profits of GM dealers 
were 231 percent of what they 
were in the same period of 1954. 
He added that the profit picture 
compares “favorably with profits 
for any year since 1951.” 

A few weeks earlier, Ernest R. 
Breech, Ford board chairman, 
said that Ford dealer profits, 
based on investment, were five 
times greater than the industry 
average last year and were more 
than double Ford dealer profits 
for the same months last year. 

NADA reported some months 
ago that the average dealer op- 
erating profit before taxes was 
six-tenths of one percent of sales. 








The terms offered, he added after 
a little thought, are not always so 
unreal “because sales are actually 
being made for downs of little over 
a hundred dollars, low monthly 
payments for 18 to 24 months and 







$345; 2-dr., $330. '50 Cambridge club 
coupe, $290. ’49 Deluxe 4-dr., $295. 
PONTIAC—’55 Chieftain (8) Catalina, 
$2,370* (ps); 2-dr., 2 at $2,070*. '54 
Chieftain (8) conv., $1,755*%; 4-dr., 
$1,500*; 2-dr., $1,155*. '53 Chieftain 
(8) 2-dr., $1,110*, $915*; 4-dr., - 
105*, $980; conv., $1,085*. ’ 
tain (8) 4-dr., $730*. °'51 Silver 


$625*. ’51 Custom club coupe, $485*. 

DODGE — '53 Coronet (8) Diplomat, 
$700*. '51 Custom 4-dr., $425*, $295°*; 
2-dr., $260. $380; 
conv., $335*. 

FORD—’'54 Crest (8) Sun Valley, $1,- 
610* (ps); 2-dr., $1,280%, $1,210; 
Main (8) Ranch Wagon, $1,400*; 


"50 Custom 4-dr., 


Dealer’s Shop for Boys 


Michigan’s Higgins Sponsors Mechanics Club 
In Service Department 


life of the club, none of his 
equipment has been damaged 
and none of the dealership’s small 
hand tools have ever been 
touched. 


Winnie occasionally gets help 
from a local high school shop 
teacher and one or two of Hig- 
gins’ mechanics. Teachers from the 
schools who have seen the club 
in action, often express surprise to 
see the boys working calmly and 
cooperatively together. 

No nonsense is allowed and most 
of the discipline is self-imposed by 
the boys themselves, Winnie said. 

They are pledged to help any- 
one on the highway who is hav- 
ing auto trouble. Winnie reported 
that one boy recently said, 
“Glenn, you just cost me five 
bucks.” 

It seems that on his way to the 
club meeting, he had seen a car in 
difficulty. He stopped, spotted the 
trouble and repaired it. The driver 
offered him $5, instead the boy 
handed the motorist a card which 
read: “We enjoy extending this 
courtesy to you as members of the 
Higgins Teen-Age Mechanics 
Club.” 

On the other side the driver read: 
“If appreciated, please drop us a 
card to let us know.” 


Borg and Jackson 


Shape Merger 


CHICAGO.—Borg-Warner Corp. 
and Byron Jackson Co. have jointly 
announced that each will recom- 
mend a merger of the two firms to 
the respective boards of directors. 

It will be based on four shares 
of Borg-Warner stock for five of 
Jackson. 

Borg-Warner manufactures auto- 
motive, aircraft, and agricultural 
parts as well as household appli- 





ances. Jackson produces centrifugal 
pumps, oil field tools, electronic de- 


nents. 






then a big balloon note.” 
This suburban dealer described 


such a deal. He said the car was 
worth almost 
amount of the 


$500 less than the 

“balloon” when it 
came time to refinance and then a 
two-year refinancing contract 
added about $500 more to the note. 

“Such a deal violates every rule 
we’ve learned about time-pay- 
ment merchandising in that the 
buyer has absolutely no equity in 
the car and the dealer cannot 
repossess it and cash out for the 
face value of the note,” he de- 
clared. 

He indignantly pointed out that 
“comeon” advertising is degrading 
a product second only to a home 
and said it was his opinion that 
“such tactics weaken the position 
of the smaller dealer and that they 
compose about 70 percent of the 
total. 

“It also weakens the position of 
the ‘brand name’ of the car and 
tends to defeat make promotion 
because most cars sold on ‘top 
deals’ are given to the customer 
with minimum of service and the 
fast dealer tries to keep him out 
of the shop until the guarantee ex- 
pires,” he added. 

“Dealers as a whole must be 
healthy financially to be of the 
greatest service to manufacturers 


and some factory cooperation is 
(Continued on Page 44, Col. 5) 


Oldsmobile April Sales 


Total Record 56,820 

LANSING. — All sales . records 
for a single month were shat- 
tered by Oldsmobile in April with 
the retail delivery of 56.820 new 
cars, according to J. F. Wolfram, 
general manager. 

The former monthly mark was 
55,821, set in March. 

Oldsmobile retail sales in the 
first four months of 1955 totaled 
203,630, Wolfram said, compared 
with 120,264 in the first four 
months of 1954. April sales, he 
said, were climaxed by the retail 
delivery of 20,317 new cars in 
the last 10 days of the month— 
the second best 10-day period in 
Oldsmobile history. 
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Car Display in Hawaii— 





%-ton pickup, $845. °53 Crest (8) 
Victoria, $1,110, $1,060; 4-dr., $920*, 
$905, $900*; Main (6) 2-dr., $900*, 
$770, $700. °52 Custom (8) 2-dr., 
$640, $615*. °51 Custom (8) club 
coupe, $500*; 4-dr., $500, $475, 
$425*; 2-dr., $405; Deluxe (6) 4-dr., 
$405; 2-dr., $345. '50 Deluxe (6) 2- 


Streak (8) Catalina, $555*; 2-dr., 
$540*; 4-dr., $520. ’50 Silver Streak 
(8) Catalina, $495*; 2-dr., $425*. °49 
club coupe, $160*. 
STUDEBAKER—’53 club coupe, $880*. 
‘52 Commander 4-dr., $480*; coupe, 
$375. ’51 4-dr., $265. 50 4-dr., $110. 


*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auction Reports are on Pages 28, 29, 36 





55s Glitter on Hawaii 


New Colors Set Off by Jewel-Like Setting; 
Market Just Like Home 


Eprror’s Note: This is another 
in a series of reports on automo- 
bile markets around the world by 
Mrs. George M. Slocum, chair- 
man of the board of AUTOMOTIVE 
News, who is on a world tour. 

m= iz a 


By Mrs. George M. Slocum 


HONOLULU, T. H.—Here in the 
jewel-like setting of America’s out- 
post in the Pacific, the lovely colors 
of the new ’55 models seem more 
beautiful than ever. 

And, I must add, it is wonderful 
to set one’s foot on American soil 
again and find a free market for 
automobiles, unrestricted by artifi- 
cial controls and regulations. 

In Honolulu, I met Paul L Fagan 
jr., president and general manager 
of Universal Motor Co., Ltd. (Chrys- 
ler-Plymouth), who told me that, 
although in a different setting, the 
auto business here is mainly like 
that at home. 

“The market for cars and 
trucks in Hawaii,” he said, “is 
approximately the same as that 
of the Mainland. After all,” he 
said with a smile, “We are an 
integral part of the U.S.A.” 
However, the problem of distance 

forces dealers to carry a substan- 
tially greater inventory—of cars, 
trucks and parts—than do dealers 
on the Mainland, as they call it 
here. 

“All other problems encountered 
nationally are also prevalent here,” 
said Fagan. 

It might be of interest to run 

* 





The climate of Hawaii permits unusually attractive display of new cars at dealer- 
ships. Above is the dealership of Universal Motor Co., Honolulu. In the foreground is 
vices and nuclear power compo-| Duke Kahanamoku, famous Olympic swimmer, who recently took delivery of a ‘55 


Imperial. 


down a few of the other things 


|noted by him during our visit. 


He estimated the total annual 
potential of the Hawaii market as 


| approximately 12,000 cars and 1,200 


trucks, or a ratio of about one to 
10. 


Fagan also estimated that there 
were about 110,000 vehicles regis- 
tered on the Island of Oahu, which 
has a population of around 340,000. 
He did not include military vehi- 
cles in this figure. 


This gives a vivid picture of 
how the economy of the island 
is geared to automotive trans- 
portation for, as you can see, 
there is a vehicle for about every 
three people. 

However, in view of the physical 
charactertistics of Hawaii — com- 
posed of several islands—trave] is 
largely local and restricted to the 
individual islands. 

But, Fagan said, automobiles are 
considered a necessity here, and he 
feels that the market is near the 
absorption point with new sales 
merely replacing obsolete vehicles. 

In all other phases of the indus- 
try, such as advertising and used- 
car tradeins, it is exactly like the 
Mainland, Fagan told me. 


Chrysler Hires 


Noonan in Sales 


DETROIT. — Chrysler division 
last week announced appointment 
of Charles P. Noonan as sales man- 
ager. He had 
served as a Pack- 
ard divisional 
sales manager 
prior to accepting 
the Chrysler job. 

Noonan entered 
the auto business 
in 1937 as a used- 
car salesman for 
a Rochelle, N. Y., 
franchised dealer. 
He joined Pack- ‘ 
ard in 1953, after C. P. Noonan 
six year’s service on the field sales 
force of another independent auto 
manufacturer. 


Buick Sets Sales Mark 
With 73,258 in April 
FLINT. — Buick dealers deliv- 

ered 73,258 cars at retail in April 


for an alltime record, according 
to Ivan L. Wiles, general man- 





ager. 

This brought the total retail 
sales for the first four months 
of 1955 to 259,501 cars, compared 
with 284.759 cars built in the same 
period, Wiles said. April was the 
second straight month Buick 
sales topped 70,000, he said. 
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In an 
$8 billion 
market 


pick 
The Inquirer! 


Automotive advertisers know THE INQUIRER means Action. 
Last year their confidence was translated into 1% million lines of 
automotive advertising in THE INQUIRER ... with added power 
from INQUIRER extras: the full Colorama section of new models 
... the industry’s traditional INQUIRER TV-Auto Show .. . the 
INQUIRER quarterly report, “Automotive Facts.” Editorial and 
merchandising extras make THE INQUIRER FIRST FOR 
ACTION in Delaware Valley, U.S.A. 











Big Industries Expand in 
DELAWARE VALLEY, U.S.A. 


z $372,000,000 in industrial expansion in 
1954, with even more building planned ° ° ° 
for’55! Means bigger incomes, increased t e ta 1 wivrer 
spending in the World’s Greatest Indus- 


trial Area—with annual buying income . ? 
aow over 06 tition! oo? Constructively Serving Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: West Coast Representatives: 
NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bldg. 155 Montgomery St. 3460 Wilshire Boulevard 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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"Swankiest of All'— 


* 


(Continued from Page 2) 


roundings. I also saw the new au- 
tomation methods used in the 
model 600 production. 

Fiat offers something to the body 
builders which most other firms, 
such as in Germany, don’t do when 
they manufacture unitized bodies. 
They have designed the platform- 
type frame in a way that it can 
be used for welding together with 
the standard body parts into a Fiat 
car or can be transferred as a 
chassis to the body maker who 
then can put the dream stuff onto 
it. 


* * * 


That's the way Correspondent George Glaser describes the above sleek Indianapolis Study Gas Turbine 
Lincoln coupe with body by Boano. He, says Glaser, is one of Europe's “custom tail- IAT, in the research section, has 
ors’ for chassis. The Lincoln was one of many displayed at the Turin (Italy) Auto Show. such subjects in continued 


April Sales Mark Set by Pontiac 


PONTIAC. Pontiac dealers! general manager, said last week. 
Sales were 65% higher than in|styling for the model 1100, their 


scored the highest April sales in| 


studies as the gas turbine and 
plastic body. The latter is being de- 
veloped for the V-8 sport chassis. 
At the show, Fiat had new body 


history by delivering 51,705 new) April, 1954 he said. Used-car sales| medium sized four-cylinder job. A 


cars, R. M. Critchfield, Pontiac !this April set a record of 90,809. 





two-seater coupe and cabriolet in 


AUTOMOTIVE NEWS, MAY 9, 1955 
Correspondent George L. Glaser Writes . . . 


_ Auto Letter from Turin Show 





| super-modern styling have been 
added to the line. 

Alfa-Romeo at Milan, was formed 
in 1909 by the merger of two Italian 
| firms. Since automobiles and their 
| units reflect the taste and tempers 
| of their creators and users, in Italy 
|a car must have a lot of the fea- 
tures of sport cars. 

Alfa-Romeo won three times the 

title as world champion in racing 
but presently has no car ready for 
the international events. The pro- 
duction of the model 1,900, a medi- 
um-sized four-cylinder car, has been 
enlarged by offering new luxury 
| versions and still faster engines. 
| When, about a year ago, the 
small car—the Giulietta — came 
out, at first only a sport coupe 
was offered. Alfa-Romeo in tra- 
ditional sports manner gave the 
smaller car two overhead cam 
shafts and all the pep of a nerv- 
ous racing hound. 

Now Alfa-Romeo, which also pro- 
duces trucks and buses, has added 
a four-door sedan to the Giulietta 
line and offers this small, but sporty 











car at the lowest price Alfa-Romeo 
has ever listed, about $2,200 f.o.b. 
It drew a lot of attention at the 
| show, for the Italian economy has 
| definitely improved during the last 
few years. 

It should be mentioned that small 
engine displacements are featured 
throughout the Italian industry, 
due to the high price of gasoline. 
| The fuel must be imported and the 
taxation favors small displacements 
which accounts for the fact that 
the Italians have learned to “milk” 


the most power from small engines. 
* + > 


Lancia Is a Pioneer 


F EVER there was a firm ex- 
isted which did not wish to rely 

on others to pioneer new things, 
it was always Lancia. In this re- 
spect it is somewhat like Mercedes 
in Germany. 

Vincenzo Lancia, who founded 
this firm at Turin 49 years ago, 
had so many firsts to his name that 
I have only to mention independent 
front wheel suspension and uni- 


tized bodies in order to state that 
I have just completed a tour of 
| the only V-6 engine production line 
in operation on earth at this time. 
This should come as no surprise, 
for at Lancia they do not stop 
dreaming about the future, they 
put it to work without hesitation. 

I was permitted to visit the 
factory, in which about 7,000 per- 
sons are working. Lancia pro- 
duces two passenger cars besides 
trucks and buses. The small car, 
the Appia, with its four-cylinder 
engine in V form in one block 
and its two side camshafts, is a 


gs & higher-priced small car which 
: teaches us a lesson: Only too 
often do we recognize more qual- 

ity by more size only. 
I believe a new appreciation of 
quality, to be determined and un- 
6 derstood by such features as econ- 
;omy, road holding, better design 
|and better workmanship through- 

3 





‘out, will be found someday in the 
|U. S., rather than to believe that a 
| better car must necessarily be a 
| bigger car. 

Size and quality are not actually 
related and I feel that the new 
| LaSalle Two may be the first sign 
| of a change in thinking about qual- 
ity in automobiles. 

x * a” 

Developed the V-6 
Gevanal. years ago, the Lancia 

engineers introduced the V-6 
engine and have steadily perfected 
it. I rode in one of the Aurelia 
types with that engine after having 
seen it during production. 

I can state that I did not recog- 
nize any of the so often discussed 
balancing difficulties of a V-type 
engine. The crankshaft is a nice 
piece of workmanship and the en- 
gine performs smoothly from idle 
to the rather high revolutions it 
: ; is capable of delivering. 

Once again, the fabulous FraM Fantom Drivers are coming _ | Lancia is out with a new V-8 
your way with free cash! You'll win $5.00 if you suggest an oil, wide-angle engine to beat first the 
air, fuel or water filter replacement or filter installation Ferrari and the Maserati and, of 

’ Fant Driv course, then the biggest challenge 
to the Fram Fantom Driver. . : of them all, the Mercedes. How- 

You don’t have to be a Fram Dealer to win, but if you stock ever, it costs a fortune to develop a 
the complete FRAM line you’ll cash in on profits as well as Grand Prix racing car. 
prizes! Every time you check oil, air, fuel or water, mention a fhe - or _ imate 

7 : e inp a e e 
new cartridge or filter installation. If it’s a FRaM Fantom Car eden tehee wank tees eatematien 
you win $5.00—if it’s not a Fantom, chances are you’ve started 
a profitable sale anyway! You're certain of winning either way. 


than normally today. 
Lancia produces one car espe- 
You can’t tell a Fram Fantom Driver from any —_ ol on general who 
other motorist . . . so be sure to suggest a cart- ‘en enlled the tnt ; ‘ 

7 pider. Farina made 
ridge change a ee lose! and it has four forward speeds, the 
Get more details on the sensation: RAM 
Fantom Drivers from your distributor— 
and stock plenty of Fram! 













| fourth is overdrive and it should 
find friends in the states. 

When I mentioned the automatic 
transmission, I could see goose- 
pimples grow on the Lancia peo- 
|ple’s backs. They consider such a 
thing like eating green peas with 
a knife. 


$543,038 Fields Estate 


ROCHESTER, N. Y. — Charles 
W. Fields, auto dealer, who died 
Sept. 18, 1952, left an estate with a 
net value of $543,038, a State tax 
appraisal disclosed last week. Mr. 
Fields was president of C. W. 
| Fields, Inc. 





it’s FRAM more than 2 to 1! 


Here’s where Fram really pays off! Survey 
after survey shows motorists prefer FRAM 
more than 2 to 1 over any other brand... 
and in many of these same surveys, the 
preference for Fram is greater than the 
preference for the next two most popular 
brands combined! 
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OPPORTUNITY 
UNLIMITED 
A Studebaker 


case history 
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Le a little due south of Cleveland 
is bustling Parma, Ohio, where a 
brand new Studebaker dealership 
— Hutton Motors— opened up for 
business in January. 

The enthusiastic proprietor of this 
new Parma agency for Studebaker 
cars and trucks is 34-year-old Chester 
Hutton —a local sensation as a retail 
automobile salesman ever since he 
came back from his military service 


in World War II. 


But like many another star per- . 


former on the automobile selling 
front, car salesman Hutton has long 
been car dealer Hutton at heart. For 
two years past, while running his own 
used car business in Parma, he has 
been on the alert for an opportunity 
to acquire a first-rate dealership. 
Late last fall, Chester Hutton got 
some very welcome news. He found 
out that a local Studebaker franchise 
was available for the right man—and 
that, truly, was sweet music to his ears. 
He knew what he could do with 
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Our of the Army 


A few years... 


CHESTER HUTTON 


now has 
his own Studebaker 
Dealership! 


Plenty of other young men 
now selling cars at retail can eastly 
make the same move! 


Studebaker in Parma. He knew he 
could qualify—as a businessman — 
and as a salesman. He only hoped it 
wouldn’t take a fortune in cash for 
him to get the Studebaker franchise. 
And, to his delight, it didn’t. 

Mr. Hutton’s Studebaker contract 





Hutton Motors, Parma, Ohio 


was approved January 14—and he 
proudly became one of the many up 
and coming young dealers that 
Studebaker is appointing in good 
territories from coast to coast. 

Chester Hutton is off to a flying 
start. Already his confidence in Stude- 
baker —and Studebaker’s confidence 
in him—are being well justified. 


LL over the country, hundreds of sales- 
men and sales managers—successful 
service department managers, too—are well- 
qualified right now to become Studebaker 
dealership owners. 

The outmoded idea that no employee of a 
dealer ever has a chance to rise to the top 
has no standing in the progressive planning 
that young-minded, expanding Studebaker 
is doing. 

Even the size of the investment required 
to start a Studebaker dealership need not be 
a bar to any competent candidate. 

Studebaker will see to it that the right man 
can get his dealership going with only a 
moderate amount of cash capital. 

And bear this in mind, too—you don't 
have to be a member of a Studebaker deal- 
er’s organization in order to get our serious 
consideration. Men now doing well in sell- 
ing other makes are welcome. 

If you have a proved record of successful 
retail car selling—and real administrative 
ability in your make-up—write immediately 
in confidence to William A. Keller, General 
Sales Manager, Studebaker Division, Stude- 
baker-Packard Corporation, South Bend 27, 
Indiana. 


STUDEBAKER 


STUDEBAKER DIVISION OF STUDEBAKER-PACKARD CORPORATION ...ONE OF THE 4 MAJOR FULL-LINE PRODUCERS OF CARS AND TRUCKS 
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Probe Hears “41 Report 
On Oil-Rubber Tieups 


By William Ullman 

Washington Correspondent 
7 interesting witnesses appeared last month before the 
House subcommittee probing complaints made by gas 
station operators against major oil and rubber companies. 
They were George J. Burger, Washington representative 
of the National Federation of Independent Business, and 


Joseph E. Sheehy, director of 
the Federal Trade Commis- 


sion’s bureau of litigation. 
Chairman was Rep.'‘James Roose- 
velt, California, Democrat. 

Sheehy explained that FTC was 
investigating practices by oil and 
rubber companies in distribution of 
products through gas stations. He 


said it would be completed in about | 


six months. 

The investigation, he said, re- 
sulted from complaints made 15 
years ago. 


>— ‘ 
Burger followed Sheehy and of- 
fered the House group a report 
written by him for a Senate com- 
mittee in 1941. 
* * 


Oil-Rubber Tieup Report 
— of the report, headed “ma- 
jor rubber manufacturer-major 

oil company tieups,” follows: 
“Despite the fact that the major 
petroleum marketers proclaim their 
stations are largely operated by 
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difficult to discover that so far as proof of threats to cancel leases | two smaller companies, one each. 


the right to select a brand of tires unless unwanted brands of tires | 


is concerned this 
independence is 
in reality non- 
existent. Dealers 
admit that the oil 
companies do not 
go so far as to 
send out any let- 
ter or written 
order demanding 
that the leased 
stations refrain 
from handling 


But, 


William Uliman 
| any specific line of tires.” 
as one dealer wrote: 





“Here is what happens to those 


leased 


stations. If they want a 


man badly enough, if he is a good 


boy, 


stands on his hind 


jumps through the hoop. 
rolls over, they charge him, for 


example, 


legs, 
and 


from $50 to $100 a 


month for his lease. But Lord 
help him if he attempts to dis- 
play his independence. In _ that 
event they say, ‘all right, 
handle any lines of tires, 
teries, or tubes you want, but | 
from now on your rent will be | 
$350 per month. So take your | 


os” 


choice’. 


you 
bat- 


“Other dealers report that in cer- | 


independent businessmen it is not! tain instances they had definite! 


{are removed immediately. The 
means of keeping the leased-sta- 
tion operators in line seems chiefly 
to be threats to jump rents or can- 
cel leases. 

| “Additional evidence of the wide- 
spread control exercised by the 
four major tire manufacturers 
|through their major oil company 
|connections over the tire-through- 
oil-station distributor set-up, is de- 
|rived from the following: 

“There was an average of 274 
filling stations selling tires and 
tubes in each dealer’s locality as 
reported in a recent survey con- 
|ducted by the writer (Burger). Of 
|this number, only 60, or about 22 
| percent, were said to be free to buy 
their tire and tube requirements 


where they wanted while 214, or| 


approximately 78 percent, were not 
free. 

“Further proof of the extensive 
control which the four major tire 
companies wield over the filling- 
station field through their exclu- 
sive supplying contracts is found 
in a compilation of the relation- 
ships reported. Of 15 tire-oil com- 
pany hook-ups, the major tire 
manufacturers control 13, and 


YOUR GREATEST SALES COMBINATION 





CUSTOM BUILT BODIES 
in Standard Production 


GMC and Chevrolet Truck Dealers can call at any multi-stop delivery body 
outlet and offer a UTILITY truck that’s right for the job. Another 


important feature is that because of standard plant production you can 


sell these special bodies for far less than seems possible. 


Dairies, laundries, bakeries, libraries, department stores, and even 
postal departments, have special units to complement the beautiful Utility 


general delivery unit. Utility Truck Distributors offer the finest, most 
complete line of truck bodies found anywhere. 


Dealers are supported with an aggressive advertising 


campaign to all fleet markets, a complete kit of 


sales aids, and direct factory representatives to help 


you close those important deals. 


Order your Utilities today. Utility gives you the 


fastest delivery in the industry! 









Phone 424 


BUS BODY 


Phone-wire-write for additional 
information and name of near- —_ 
est UTILITY representative. 


THE TRUCK WITH 


UTILITY TRUCK DISTRIBUTORS, INC. 
Union City, Indiana 
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“The following are the reported 
|distributor relationships existing 
between the major tire and major 
oil companies: 

“Goodrich—Texas, Gulf, Magno- 
lia; Firestone—Union, Texas, Mag- 
|nolia; Goodyear — Richfield, Shell, 
Gulf, Sinclair and Magnolia; and 
| United States—General Petroleum, 
| American, Magnolia, Sun Oil, and 
|Socony Vacuum. Of course it must 
| not be forgotten that the last named 
|of these tire companies is one of 
|the greatest, if not the greatest, 
| private brand-for-oil company man- 
|ufacturer in the industry, produc- 
ing Atlas tires for Standard Oil Co. 
(N. J.) and Humble Oil Co., as well 
as Acme tires for Cities Service 
| Stations. 


* 
|‘Special Deals’ 
™ EN asked whether or not 

they believe there were any 
| special arrangements that the ma- 
| jor petroleum companies had with 
|major tire manufacturers in the 
|matter of deferred payments on 
|tires and tubes sold to the con- 
sumer through leased or owned 
filling stations, dealers cited the 
|eredit cards which are accepted 
only on approved brands of tires. 

“Whether or not the oil com- 
pany carried the burden of credit 
assumed on these sales or 
whether the tire manufacturers 
did was not made clear. How- 
| ever, these cards have a double 
| edged effect; in the first place 
| they tend to discourage consum- 
| ers from buying any other than 
| the approved brand of tires from 
| stations they may patronize and, 

in the second place, they make it 

most attractive for leased station 
operators to handle the line of 
tires specified, thereby discour- 

| aging buying of other makes of 

| tires. In some sections it was re- 
ported that certain rubber manu- 
facturers had set up full budget 
departments on some of their 
leased station premises. 

“The Federal Trade Commission, 
in a report prepared for the tem- 
porary National Economic Com- 
| mittee, stated that Investigations 
and complaints brought by the 
Federal Trade Commission have 
gone a long way toward eliminat- 
ing the practice of tire companies 
|of granting over-riding commis- 
sions to the oil companies for per- 
mission to sell their stations tires 
and tubes, dealers feel that the 
major oil producers must still be 
receiving a quid pro quo for their 
efforts to induce their stations to 
|handie only acceptable lines. 
| “One dealer says he has actual 
knowledge that one major tire 
| manufacturer had, until six months 
| ago, a petroleum company connec- 
| tion and allowed that oil concern 
|a 10 percent cut-back for the privi- 
|lege of selling its retail outlets. 
|Other dealers report that mutual 
|}agreements exist whereby the tire 
companies are able to purchase 
their oil and gasoline requirements 
at prices lower than those accorded 
oil station operators. 
| * * 





* * 





| Selling Direct 


| 

| “Stn. others report, as proof of 
| the existence of over-riding ar- 
rangements, that where the rubber 
company sells direct to leased gas 
| Stations the billing is done on in- 
dustry program, but where the oil 
company bills its station lessors it 
receives dealer prices, and the rub- 
ber company pays its dealers the 
delivery commissions. 

“Our observation is that the 
situation has not improved, but 
on the other hand, the condition 
is even more serious today than 
it was at the time of that report 
in 1941. 

| “It is interesting to note that 
| during the period from 1941 to the 
present time the findings in the 
| overall report have never been 
challenged as being incorrect. 

“It is my belief that at the very 
moment the FTC must be cogni- 
|Zant of this control exercised by 
| major rubber-oil companies in what 
appears to be a definite violation 
of the antitrust laws. 

“Finally—there is only one cor- 
| rection which should be made, and 
| such recommendation should ema- 
nate from this committee—namely, 
| the complete divorcement of pro- 
|ducers and manufacturers operat- 
| ing their own establishments in the 
| retail field. In no other way can 
| there be a future, or incentive for 
|independents to carry on their 
| rightful business in the automotive 
| servicing field.” 
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Plymouth Suburbans will be featured in 
full-color advertisements in leading 
magazines during the month of May 
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3 of all 3...and the most beautiful car of them all! 


17 FEET, 4 INCHES OF ROAD-HUGGING BEAUTY... gate for the easiest loading. And the most room for | passenger or 8. 
NEARLY A FOOT LONGER THAN THE OTHER 2 Plymouth gives you big-car luxury and roadability . . . thanks to 


You can’t equal the extra size, extra comfort, extra beauty of a its longer and stronger frame, the widest rear springs, Oriflow shock 
Plymouth Suburban in the low-price 3. You can, in fact, pay up to absorbers and the smoothest, most comfortable ride in its field. 


$500 more and not equal the Suburban for size. 
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Add to these the brilliant new “Forward Look” styling... the 
Here is the widest cargo space . . . the most square feet of loading —_ two top engines (6 or V-8) in the lowest-price field... and, more 
; area behind both the front and the second seat . . . the widest tail than ever, the car to see and sell is Plymouth! 
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EASIEST CAR TO SELL...BEST CAR TO BUY 
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|. Fair and equitable contracts between manufacturers and dealers in 
A motor vehicles, parts and accessories; 


{ 2. Every dollar of gasoline and oil taxes, collected by state and federal 
t governments, applied to the building and maintenance of highways; 
a { 3. Guard the precepts of individual freedom, which made the U. S. A. 


great and gave its citizens more of the better things of life than anywhere 
else in the world. 
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Busy Brooms Cleaning House 
Along the Auto Rows 


ROM word that trickles in from auto rows around the 

nation, it appears to us that leading auto makers are 

making progress on these two important problems, which 
are closely tied together: 


1. Dealer profits. 
2. New-car bootlegging. 


Former new-car bootleggers, who had so many cars going 
through their establishments that they lost sight of the 
value of new cars, now say they are making more money on 
a strictly retail operation than they formerly made on retail 
and wholesale (bootleg) combined. 


The fact is that they are getting fewer cars, due to the 
factory crackdown on bootlegging, and so they are making 
better retail deals all down the line. 


This, in turn, improves the position of the authorized 
dealers in the areas to which these dealers formerly boot- 
legged cars. 


Bootlegging hasn’t been eliminated, by any means. Some | 
factories appear to be more sincere than others in their 
efforts. But even in areas where bootlegging is still a sore 
spot, we are informed that dealers who sell all makes of new 
cars lack enough variety of a particular make to sell many 
customers. 


The great variety of colors and optional equipment, | 
which is making the retail customer so particular, is also | 
working against bootlegging, now that the bootleg supply | 
has been curtailed. 7 


From where we sit, it appears that some factories have | 
concluded that they must either clean their own house, or | 
it will be cleaned for them to the accompaniment of much | 
unfavorable public fanfare. | 


They may be too late to avoid the publicity, but at sent 
they are making a determined effort. 





Events 


Dealer Conventions 


May 10-11—Massachusetts State Automo- 
bile Dealers, Statler Hotel, Boston, 
Mass, 

May 21-23 — South Carolina Automobile 
Dealers Assn., Ocean Forest Hotel, Myr- 
tle Beach, S, C. 

May 23-24 — Idaho Automobile Dealers 
Assn., Boise Hotel, Boise, Ida. 

May 25—Utah Auto Dealers Mid-Year Con- 
vention, Newhouse Hotel, Salt Lake 
City, Utah. 

May 26-28—Washington State Automobile 
Dealers Assn., Benjamin Franklin Hotel, 
Seattle, Wash. 

June 19-2I—Michigan Automobile Dealers 
Assn., Grand Hotel, Mackinac Island, 
Michigan, 

Aug. 21-23 — 22nd Annual Convention, 
Automobile Dealers Association of West 
Virginia, Greenbrier Hotel, White Sul- 
phur Springs, West Virginia. 

Aug. 28-30—Kentucky Automobile Dealers 
Assn., Kenlake Hotel (Kentucky Lake), 
Hardin, Ky. 

Sept. 9-11 — Maine Automobile Dealers 
Association, Samoset Hotel, Rocklane, 


Maine, 

Sept. 16 — 24th Annual State Convention, 
Kansas Motor Car Dealers Assn., Broad- 
view Hotel, Wichita, Kansas. 

Sept. 16 — Nebraska New Car Dealers 
Association, Paxton Hotel, Omaha, 
Sept. 16-17 — New Mexico Automotive 
eave Assn., Nickson Hotel, Roswell, 


. M. 

Sept. 18-19 — South Dakota Automobile 
Dealers Assn., Sioux Falls, S. D. 

Sept. 18-20 — 32nd Annual Convention, 
New York State Automobile Dealers, 
Inc., Saranac Inn, Saranac, N. Y. 

Sept. 19 — Minnesota Automobile Dealers 
a Radisson Hotel, Minneapo- 
is. 

Sept. 19-20 — Illinois Automotive Trade 
Assn., Pere Marquette Hotel, Peoria, Ill. 

Sept. 19-20—Wisconsin Automotive Trades 
Assn., Schroeder Hotel, Milwaukee, Wis. 

Sept. 25-27—Tennessee Automotive Assn., 
uena Vista Hotel, Biloxi, Miss. 

Sept. 26-27—Automobile Dealers Assn. of 
North Dakota, Fargo, N, D 


Sept. 26-27—Pennsylvania ‘Automotive As- 


sociation, William Penn Hotel, Pitts- 
burgh, Pa 
Sept. 25-27 — Texas Automotive Dealers 


Association, Shamrock Hotel, Houston, 


Texas. 

Sept. 28-30—37th Annual Convention, New 
Jersey Automotive Trade Association, 
Hotel Chalfonte-Haddon Hall, Atlantic 
City, N. J. 

Oct. 9-10 — New Hampshire Automobile 
Dealers Assn., Mt. Washington Hotel, 
Bretton Woods, N. H. 

Oct. 9-10—Georgia Automobile Dealers 
Association, Bon Air Hotel, Augusta, 


a. 

Oct. 9-l1I—Mississippi Automobile Dealers 
Assn., Buena Vista Hotel, Biloxi, Miss, 
Oct, 15-17—Arkansas Automobile Dealers 
Assn., Majestic Hotel, Hot Springs, Ark. 
Oct. 16-17—Oklahoma Automobile Dealers 

Assn., Mayo Hotel, Tulsa, Okla, 

Oct. 16-18 — National Used Car Dealers 
Association Annual Convention, Hotel 
William Penn, Pittsburgh, Pa. 

Oct. 23-25 — Florida Automobile Dealers 
= Sans Souci Hotel, Miami Beach, 

a 


Nov. | — Connecticut Automotive Trades 
Association, 34th Annual Convention, 
Hotel Statler, Hartford, Conn. 

Nov. 6-8—Automotive Trade Assn. of Vir- 
ginia, Roanoke Hotel, Roanoke, Va. 
Nov, 4 — 20th Annual Convention 
Automobile Dealers Association of 
Alabama, Tutwiler Hotel, Birmingham, 


Ala. 
Nov. 13-15 — Ohio Automobile Dealers 
Assn., Netherland Plaza Hotel, Cincin- 


nati e 

Dec. 7—Utah Automobile Dealers Associ- 
ation Convention, Newhouse Hotel, Salt 
Lake City, Utah. 

Jan. 28-Feb. 1—39th Annual National Au- 
tomobile Dealers Association Conven- 
tion, Sheraton Park and Shoreham Ho- 
tels, Washington, D. C. 

 — 


Dealer Auto Shows 


Jan. 7-15—Chicago Aute Show, Interna- 
tional Amphitheater, Chicago. 
Jan, 7-15 — St. Louis Auto Show, Kiel 
Auditorium, St, Louis, 
* s *® 


General 


May 8-11—33rd Annual Convention, Auto- 
motive Engine Rebuilders Assn., Hotel 
Cleveland, Cleveland, O. 

May 11-13— Fourth Annual Convention, 
National Parking Assn. Atlanta, Ga. 
May 14—Bristol Automobile Show, Mill 

St., Bristol, Pa. 


(See CALENDAR, Page 35, Col. 5) 
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Research . . . 
but a state of mind—a 
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is nothing 


friendly, welcoming atti- 
tude toward change; going on? pane 
out to look for a change in- oh e wre ‘ 
stead of waiting for it to z Va ns 
come. Research, for prac- . Tris * ort?’ \ 
tical men, is an effort to do Dw yairl ity 
things better. . . . The re Cyiake d tio" 
search state of mind can pre 
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Letterbox 





Aid for Youngsters 


The story of the George “Junior 
Republic” by Quentin Reynolds, ap- 
pearing in the current issue of 
Family Circle magazine is of such 
interest that I thought you would 
like to read it. It comes as a result 
of a visit by Reynolds to the George 
“Junior Republic” where he saw 
this unique program in operation 
and observed the effect on the 
youngsters who are being helped. 

While Reynolds refers to the 
record of youngsters who have 
achieved outstanding success, I am 
more concerned with the run-of- 
the-mill youngster who has been 
helped to find the career for which 
he is best fitted and has made 
good, whether that be clerk or me- 
chanic, banker or truck driver. 

This, to my mind, represents a 
most practical method of straight- 
ening out youngsters who need to 
be straightened; it makes young- 
|sters self-reliant by giving them 
|man-sized responsibility; and, by 


The Big Stories 


Ending the litigation involving Hupp, the formal election of a new 
board of directors and selection of Vern R. Drum as president and 
general manager has been announced .. . Possibilities of a settlement 
of the AFL Toledo: strike against Chevrolet loomed with the schedul- 


ing of a conference between GM and union officials . . 
500 leading operators from eight midwestern states were expected 
to attend the National Code Authority regional convention at Kansas 
City . . . Six more states have passed legislation providing for the 


use of safety glass in motor vehicles . . 


. More than 


. Earnings for the first quar- 


ter from 40 automobile companies show their aggregate net income 


was $50,222,000 . 


. The alcohol-gasoline fuel blend question was 


the subject of considerable discussion at the Conference of Agricul- 
ture, Industry and Science in Detroit. 


—From the files of Automotive News. 





apply to anything — per- 
sonal affairs or any kind of 
business, big or little. 

—Cuarces F. Krrrerinc 


‘Helping Hand for Kids...’ 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 
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@HERES A TIP OFFERED, 
FoR FREE,TO SOME SMART 
AUTO MAKER — A HUGE 
SATELLITE CARRYING 

HIS AUTO FACTORY SO 
HE CAN CLAIM 

“THE HIGHEST PRODUCTION, 
EVER , IN THE INDUSTRY" 
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providing them with the opportu- 
nity to govern themselves, is an 
assurance of the American way of 
life. 


The “Junior Republic” is observ- 
ing its 60th anniversary. Entirely 
aside from the fact that it marks 
a period of remarkable service to 
youngsters, it also marks the com- 
pletion of plans to help a greater 
number of boys and girls by pro- 
viding additional facilities. These 
plans are not a result of a per- 
functory desire to expand, but 
rather to fill an urgent need in re- 
lation to youngsters who should be 
given the opportunity to be helped 
but cannot now be accepted be- 
cause of lack of facilities. Two ad- 
ditional residential buildings will 
be completed shortly, bringing the 
facilities to 150. 

Isn’t it a practical solution of 
many so-called youth problems 
about which we have read so much 
recently? Isn’t it worthy of your 
support? — Ernest Horvatu, New 
York. 


ca * x 


Re: 1955 Almanac 


these (Almanac) editions 
contain invaluable reference mate- 
rial and are constantly used by key 
members of our home office organi- 
zation. —- RicHarp C. WoopHouss, 
general sales manager, Truck divi- 
sion, GMC Truck & Coach. 


* * * 


Your 1955 Automotive News AI- 
manac really deserves all the 
praise you must be receiving 
from hundreds of subscribers 
throughout the industry. 

Every year we wonder how 
you can make any additional 
improvements, but the 1955 edi- 
tion had numerous ones. You did 
a@ grand job in assembling and 
into readable form a 
(Continued on Page 35, Col. 1) 
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~ All-New Tubeless Super-Cushions Give 


13 


BETTER BLOWOUT 





PROTECTION! 





tu- opt e 
an it Sst 
of No tire is blowout proof, but to prove the strength of Then a stunt driver raced these tires down a straight- What happened to these tires? Nothing. No blow- 
rv- 3-T Cord, we deliberately slashed through two layers away—zoomed up a ramp and leaped into space. The outs. No air lost. Goodyear’s exclusive 3-T Cord and 
ely of the cord fabric in a set of new Tubeless DeLuxe 3500-pound car came down with a resounding crash Grip-Seal construction resist the growth of breaks 
_ Super-Cushions. 30 feet away. caused by cuts and bruises. 
im- 
ter 7 » * « 
‘. _ Goodyear’s exclusive 3-T Cord and Grip-Seal construction 
ese 
* e e 
er- make possible this ultra-modern tubeless tire! 
re- 
= Any tire may blow out if it is cut through or severely Seal construction to produce a tubeless tire body 
t damaged. that’s completely airtight! 
a - 
vill But naturally, the tire with the most durable cord Taxi fleets report that in more than 65 million 
the 


offers the greatest protection against cuts and bruises 


miles of service, puncture flats were reduced 80% 








of that start fabric breaks—the most common cause of using the new Tubeless Super-Cushions. 3-T Cord 
on blowouts. 3-T Cord is so tough that such breaks grow and Grip-Seal construction grip nails like a vise so 
pur slowly with only a gradual loss of air! that in ordinary driving the air stays in until the nail 
on In its exclusive 3-T process, Goodyear triple tem- is removed. 
pers tough cord sinews and integrates them with im- This great new tire is available in 3-T Rayon or 
proved rubber compounds under Tension, Tempera- Nylon and will fit present wheels. Goodyear, Akron 
ture and Time—unifies rubber and fabric with Grip- 16, Ohio. 
cey 
ni- More people ride on Goodyear tires than on any other kind! 
\vi- 
. ott TUBELESS DELUXE SUPER-CUSHION 
he vy 
9 4 
: ry a4 7-1) Z 
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This diamond is a tire dealer's best friend! Super-Cushion, T. M.—The Goodyear Tire & Rubber Company, Akron, Ohio 
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TURNINGS 


by 


John T. Benedict 


Engineering Editor 


r YOU'VE wondered why factory- 
approved seat belts seemed so 
long in coming, just try putting 
yourself in the place of a safety 
engineer whose recommendations 
and judgment are respected as a 
guide to management decision on 
this important subject. 

From engineering and medical 
viewpoints, there has been little 
doubt that a seat belt aids in 
reducing injuries in certain types 
of accidents—and that it is of 
little or no help in other crash 
situations. In plain language, 
however, the big unanswered 
question in the minds of many 
engineers and doctors has dealt 





with the possible injury potential 
of the belt itself. 


Investigators have found reason 
to be concerned about danger of 
|internal injuries being caused by 
|the belt. Engineers were hesitant 


| protective device so long as they 


suspicions that it might do more 
| harm than good in certain types of 
accidents. 

It is against the nature of the 
engineer to dispense unsubstanti- 
ated opinions and guesses in the 
|guise of fact. To fulfill the trust 
placed in them, safety engineers 
' have been reluctant to take a stand 





GM Factory-Equipment Hydraulic Valve Lifters 
are small, precision-built parts. They automatically 
spring into action to take up any play in the link- 


age between cam 


and valve. This controls valve 


operation and eliminates noise. The lifters operate 


hydraulically with 


oil, but dirty oil, insufficient oil 


or too low oil pressure can cause wear and call 


for replacement. 


j}about advising anyone to use 4a/| 


lacked sufficient data to dispel their | 


4d 


on seat belts until they had seen 


them that, in most crash situations, 


| sions from insufficient data. 


Beyond technical and medical 
aspects of the seat-belt question 
lay a number of considerations 
that were equally important — 
and equally baffling. One factor 
| that overrides all others in de- 
| termining the overall value of a 
seat belt to the American motor- 
ist is, of course, his willingness 
| to buy such equipment and form 
| the habit of using it. 

Finally, if you are in the business 
of selling cars (as contrasted to 
|being in the seat-belt business), 
|you must evaluate the effect of 
factory-installed seat belts on ac- 
ceptance of the automobile itself. 
Public opinion igs a powerful force 
whose precise direction is difficult 
to predict—and the car manufac- 
turer has had to consider the dan- 
| ger of a possible repercussion from 
| seat belts. 

In all its many ramifications, the 
;entire seat-belt question has been 
a prime example of the type of 





sufficient test data to convince | 


|a person is safer with a belt than | 
| without one. Results also must be | 
verifiable by repetitive tests, since | 
the competent research engineer | 
will not attempt to draw conclu- | 


WORK ROTATION 
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CUTTER 
FEED 


IMTERMAL 
GEAR TO BE 
CROWN-S: D 





| ae ‘ Sl 
(nit J 
CROWN-SHAVED 
TOOTH CONTACT AREA 


Gear Shaving Process— 


The schematic photo shows how the new 
Red Ring plunge-cut rotary shaving process 
| produces crown-shaved tooth forms on 
| spur and helical internal gears. 
* * * 
|situation in which decisions and 
| opinions come easiest to those who 
| are least informed, or to those who 
|do not carry the responsibility of 
| being accountable for the conse- 
| quences if their recommendations 


| are followed. 
* 


* * 


‘Looks Like Truck’ Epitaph 


\Is Laid Away to Rest 


MAN sure has to have a flex- 
| ible mind and nimble feet to 
|stay abreast of this fast-moving 
automotive business. It’s sometimes 
dangerous to stick with “the ol 
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With millions of cars using 12 to 16 hydraulic valve lifters each, it takes 
no mathematical genius to appreciate the size of this service market. The 
volume is there, and it’s growing. You can cash in on this if you set up to 
show car owners that you have the service know-how to deal quickly and 
effectively with hydraulic valve lifters. It’s your opportunity. 


GM Hydraulic Valve Lifters are precision-engineered for the specific 
engine’s requirements. So carefully are the parts of each GM lifter fitted 
to each other that care must be taken in service not to mix the parts. 
Sometimes lifters can be cleaned, but, considering the labor factor involved, 
the customer will usually be better served in engine performance and in 


Be prepared — they're available in GM 
car division cartons for Cadillac, Buick, 
Oldsmobile, Pontiac and Chevrolet cars. 


Obtainable promptly from your regular... . - 


AC SPARK PLUG DIVISION 


cost by your installing a new set. 
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MOTORS CORPORATION 


PLUNGER RETAINER 
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BALL CHECK @ 


BALL RETAINER ww 


SPRING 


FOLLOWER 


EXPLODED VIEW OF GM 


HYDRAULIC VALVE LIFTER 


AC SUPPLIER 


FLINT, MICHIGAN 
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| way of doing things.” And time 
| honored beliefs (and phrases) often 
| become outmoded. Progress appar. 
ently has brought changes that 
| make it passe to use the expression 
\“looks like a truck” in the conno. 
tation of “utilitarian ugliness.” 
All this because they allowed 
Stylists to invade the truck design 


& Coach compels 
us to list as an- 
tiquated such 
phrases as “looks 
like a truck,” 
“drives likea 
truck,” “rides like 
a truck,” “per- 
forms like a 
truck,” etc. Philip 
Monaghan, gen - 
eral manager of 
GMC, said as 
much when he in- 
troduced us to the company’s 1955 
models. 

After seeing neatly visored head- 
lights, wraparound windshields, 
whitewall tires and colorful interior 





I’. J. Monaghan 





ae 


field. Latest word from GMC Triick 9 


oie lalate ant 


trim schemes, I heartily agree that | 


|the hand and mind of the stylists 
have made many worthwhile con- 
|tributions to design of the new 
| trucks. This is even more apparent 
|in the overall conception of the 
| appearance, or more precisely, the 
“impression” made by these trucks, 
| A truck should look powerful and 
| strong—well able to handle any 
| assigned task. But there’s no reason 
why it can’t also be an attractive 
brute. A modern athlete can be 
tough, hard-muscled, and capable 
|of remarkable feats of endurance 
| without looking like a savage. 
Truck operators will be pleased 
to hear that truck engineers were 
just as busy as the stylists, with 
the result that “several hundred” 
mechanical advances are pro- 
vided along with the eye-catching 
exterior color innovations. 





|of lightweight diese] trucks, 
| panded use of Hydra-Matic trans- 
|Mmissions, and a new dual-purpose 
| series combining the advantages of 
| cab-over-engine and conventional 
| models. 

Another significant development 
was the introduction of two V-8 
engines, available on a total of 44 
| models. The 288-cubic-inch V-8 de- 
| velops 155 horsepower in light and 
medium-duty trucks. And a 324- 
cubic-inch V-8 engine for medium 
|}and heavy-duty vehicles is rated at 
| 175 horsepower. 

Maximum horsepower of the new 
lightweight six-cylinder diesel is 
| 185. The engine lineup is completed 
| by two other diesels—a six-cylinder 
| power plant rated at 230 h.p. and 
|a four-cylinder unit at 150 h.p.— 
|and a selection of six-cylinder gas- 
|Oline engines ranging from 130 to 
225 horsepower. 
| cS 


Welding a 
To Be Studied 


KANSAS CITY. 





Papers on 


welding problems and advanced re- | 


| search will be read at the June 7-10 


Highlights include a new series | 
ex: | 
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meeting of the American Welding ~ 


Society in the Hotel Muehlebach 
here, 
president, has announced. 

The meeting will be held in con- 
junction with the Welding Show 


June 8-10 in Municipal Auditorium. © 


Thirty-nine papers will be pre- 


|sented. Among them will be dis- § 


| cussions of quenched and tempered 

steel for welded pressure vessels, 
| use of 
trodes and carbon dioxide in gas- 
shie’ded metal arc welding. 





Joseph H. Humberstone, | 


iron powder coated elec- | 









































Color Strip-In— 


A color strip is placed on the new Royal 
Master colored tire at U.S. Rubber Co.'s 
| Detroit plant. The color, located on the 
tire shoulder, is vulcanized right in the 
rubber, 
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First in the Post 


A lot of power went up in smoke (sometimes so 
much that the motorist was arrested!) in the days 
of old leaky piston rings. Then new, better-sealing 
rings were developed, and in 1915 The Saturday 
Evening Post carried its first ad (right) for this 
big improvement. As motoring advanced, step by 
step and part by part, the industry chose the Post 
as the No. 1 place to tell the news to the public. And 
because it has proved its power to speed up sales 
for dealers, today as in the past, when it comes to 
automotive advertising ... 


The Post is first 
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THE AUTO ILLUSTRATED IS A 1910 PULLMAN, FOR A REPRINT OF THIS DRAWING SUITABLE FOR FRAM'NG, 
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The Sature 


WRITE TO HAMILTON COCHRAN. AUTOMOTIVE MANAGER, THE SATURDAY EVENING POST PHILA., PA 


—gets to the heart of America 








News to Note... 


Auto World in Brief | 





WASHINGTON. — The Inter- 


state Commerce Commission has | 


announced easing of rules govern- 
ing truck and bus office records 
which trucking spokesmen esti- 
mate will save the industry over 
$1,000,000 annually. 

The revisions mainly apply to 8 
different types of office records and 
reduce the retention period. They 
were worked out by the ICC in co- 
operation with the American 
Trucking Assns., Inc., and the Na- 
tional Assn. of Motor Bus Opera- 
tors. 

* * * 


New-Rubber Use Reaches 


Alltime High for Month 


NEW YORK. — New - rubber 
consumption in the U. S. in 
March amounted to an alltime 
record of 134,987 long tons, ac- 
cording to the Rubber Manufac- 
turers Assn. The previous peak 


month was March, 1953, with 
128,610 long tons consumed. 
Consumption in March of this 
year was 13.80 percent above the 
118,613 tons used a month earlier 
and 23.02 percent above the 109,- 
732 tons of new rubber consumed 
in March, 1954. 
* 


| 


* * 


Hertz Buys Uttal 


PHILADELPHIA. — Hertz Corp. 
| has purchased Uttal Rentals, Inc., 
| here for $600,000, Uttal was mainly 
|engaged in truck rentals. Hertz 
| previously had bought Robinson 
|Auto Rentals and said the Uttal 
sale gives the firm 1,750 cars and 
|672 trucks in Philadelphia. 
| * * * 





: + | 
| Textileather’s Employes | 
|Mailed Special Report 
| TOLEDO. — Textileather divi- | 
| sion of General Tire & Rubber | 
| Co. has sent a report to company 


Open-Vision 
Store Fronts 
build customer goodwill 


To principle of open-vision design can be 
successfully applied to virtually every type 
of retail business. If public goodwill is an im- 


portant element in 


your business, you'll do well 


to investigate the advantages of Pittsburgh 
Open-Vision Store Fronts. For more informa- 
tion, and a copy of our free store front booklet, 
just send in the convenient coupon. 





A package-laden customer at Bill Martin’s Mainland Liquor 
Store, Pleasantville, N. J., just steps on the mat and the Her- 
culite® Door with Pittcomatic® control swings open. “Our new 


front helps us create that desired first impression which is so 


necessary in this competitive business 
world,” says Edith B. Martin, Co-Owner. 
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reported the 
totals over 


employes which 
firm’s investment 
$8,000 per worker. 

The report was bound in nygen 
tolex, a plastic material produced 
by Textileather. Jules D. Lipp- 
mann, general manager com- 
mented: 

“Although many of the em- 
ployes work on many materials, 
they rarely see the finished prod- 
uct.” 

* * x 


GM Opens Utah Plant 


NORTH SALT LAKE, Utah. — 
The Electro- Motive division of 
General Motors Corp. has opened 
a new plant designed for diesel lo- 
comotive repair and _ rebuilding. 
Operations were started by placing 


|a@ Geiger counter over a piece of 


Utah uranium. 
* * * 


Big Increase in Need 


For Gas Pumps Seen 
NEW YORK. — Increased high- 


mated that gasoline dispensing op- | of manual operations by automatic 
erations by 1965 will be at least | controls,” 
three times the requirements for | president of Robert-Shaw Controls 


1946, the first postwar year, accord- 


ing to G. Denny Moore, director of | to stockholders. 


the association. 
ae * * 


McGill 50 Years Old; 
Founder’s Sons Carry On 


VALPARAISO, Ind. — McGil]1| electricity.” 


Mfg. Co., Inc., founded by the late 
James H. McGill in 1905, is ob- 
serving its 50th anniversary. 

The firm is headed by Charles S. 
McGill, president, and Robert A. 
McGill, vice-president. Both are 
sons of the founder. The firm em- 
ploys 500. Nine persons have been 
with McGill 40 years or more, and 
59 have been employed 25 years or 
more. Ta 


International Buys Site 
COLUMBUS, O.—International 


| Harvester has purchased a 71%- 


acre tract of land here for the 
eventual construction of a prod- 


way traffic will present an acute | uct distribution center. 


problem for the gasoline dispensing 
facilities of the nation during the 
next decade, according to the Gaso- 
line Pump Manufacturers Assn. 


Based on a survey of present and | 


future road requirements, it is esti- 


+ * * 
Automatic Control Era 


Seen by Robertshaw 
GREENSBURG, Pa. — 


is now in an “era of replacement | over the — period of a year ago. 





In the Ark of Sweets, Lima, Ohio, the Pittsburgh Polished Plate 
Glass show window at right gives good display for the appetizing 
candies, while the Plate Glass open-vision front affords a clean, 


inviting view of the interior. 





Leonards Camera Shop, St. Joseph, Mo., is an excellent example 
of good modernization for a small store. Its open-vision front and 


clear, uncluttered appearance attracts the attention of the passer- 


by and draws him right inside the shop. 


Pittsburgh Plate Glass Company 
Room 5244, 632 Fort Duquesne Bivd., Pittsburgh 22, Pa. 


Without obligation on my part, please send me a FREE copy of your 
modernization booklet, ‘How To Give Your Store The Look That Sells.” 


___State_ 
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PAINTS + GLASS + CHEMICALS + BRUSHES + PLASTICS + FIBER GLASS 
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INDUSTRIES LIMITED 





America | 304 was taken in, a gain of $2,059,573 






John A. Robertshaw, 






|Co., said in the 1954 annual report 






Apart from the convenience and 
|economy they impart, he said, ‘it 
|is fast becoming mandatory to em- 
ploy automatic controls to provide 
safety in the use of gas, oil and 







Power Plants Challenge 


Tire Makers, Says Oliver 

ATLANTA. — The powerful new- 
cars of today and those in the plan- 
ning stages are a challenge to tire 
makers, H. C. Oliver, U. S. Rubber 
Co. sales manager, declared here 
at a meeting of distributors. 

He said future autos will bring 
entirely new driving conditions and 
“highways and tire advancements 
will have to measure up.” 

~~ = * 


Ohio Auto Tax Up 


COLUMBUS, O. — The greatest 
increase in Ohio sales tax collec- 
tions was in the motor vehicle 
classification, Roger W. Tracy, 
state treasurer, has reported. From 
last July 1 to Apr. 2, 1955, $31,518,- 





Mail Order Firm List 


Published by Klein 

NEW YORK. — B. Klein & Co. 
has published a directory contain- 
ing the names of over 1,200 mail 
order firms, together with buyers, 
products and locations, according 
to Bernard Klein, president. 

He said all companies listed buy 
products for resale through the 
mail. The directory costs ten cents 
and may be obtained from the firm 
: > E. 22nd St., New York 19, g 


* ” e 
Illinois Taxes Rise Again 
SPRINGFIELD, Il. Illinois 
sales tax collections have continued 
an upward trend for the fourth 
straight month, according to Rich- 
ard J. Lyons, state revenue direc- 
tor. Gas taxes rose from $9,559,170 
in March, 1954, to $9,736,833 in 
March this year, he said. 
* * = 
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Electra Mfg. Moves 


Into Central Plant 


INDEPENDENCE, Kans. — 
Electra Mfg. Co. has moved its 
engineering and production de- 
partments here from Atchison, 
Kans., and Kansas City and cen- 
tralized them in a new plant. 

The company announced that 
the sales offices will remain in 
Kansas City. The firm manufac- 
tures voltage regulators and 
other automotive electrical prod- 


ucts. 
. = 7 


Potter Gager is 34 


COLUMBUS, O. — Potter Gager 
Co. (Ford) has observed its 34th 
year in the same location. 

~ * * 


250 Visit Parts Parley 


On ‘Business Unlimited’ 


SAN ANTONIO.—Over 250 
members of National Standard 
Parts Assn. and their guests at- 
tended the second of the 1955 
“Business Unlimited” regional 
conferences here. The first was 
held in Los Angeles. 

Featured speaker was NSPA 
president, Don H. Teetor, vice- 
president of Perfect. Circle Corp., 
Hagerstown, Ind., who discussed 
problems of selling in a competi- 
| tive market. Other speakers were 
Elmer T. Miller, general manager 

of the local Straus-Frank Co., and 
| Hal Miller, senior vice-president 
of NSPA and general manager of 
| Womwell Automotive Parts Co., 
| Ine., Lexington, Ky. 

+ * * 
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| Auto Research Helps Spark 


| Prosperity, Economist Says 


OAKLAND, Calif—Research and © 
development programs of the auto 
industry were cited by an econo- ~ 
mist here to support a prediction ~ 
of continuing prosperity for Amer- 
ica during the next 10 years. 

Neil Jacoby, dean of the Univer- 
sity of California’s school of busi- 
ness administration and former 7 
member of the President’s Council | 
of Economic Advisors, made the | 
forecast at the Bay Area Manage- 
ment Conference. 

“While perhaps no more cars ar 
being made now than in the par',’ 
| (Continued on Page 43, Col. 3) 
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:| 3 GREAT NEW REASONS WHY IT PAYS TO 
: - TRAVEL WITH MERCURY 


nd 


ng & 
a i the low-silhouete MONTCLAIR SERIES 2% 
: 1 Coupe, 4-door Sedan, Sun Valley, Convertible. 
Only 58% inches high. New 198-hp V-8. 





lillies BEL EET 


the high-styled MONTEREY SERIES -— 
? Coupe, 4-door Sedan, 8-passenger Station Wagon. 
New 188-hp V-8 with dual exhausts. 





Coupe, 4-door and 2-door Sedans, 
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3 the super-powered CUSTOM SERIES 


all-metal Station Wagon. 





: ) Competes with many models in the “‘low price” field.* .. y | 

«| 

| Mercury’s new expanded line—11 new models in 
| 3 great series—further increases the span of 
= Mercury’s market. Mercury prices start below 13 models 


in the “low price’ field? 





Fees Tal 


An expanded line and a larger market means 


al greater-than-ever dealer profit potential. 


ito | nufacturers’ suggested list or factory retail prices 


a ) «IT PAYS TO TRAVEL WITH MERCURY 
he 
ze- 


MERCURY DIVISION, FORD MOTOR COMPANY, 6200 WEST WARREN, DETROIT 32, MICHIGAN 
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Highways & Safety... 
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Sixth Safety Award 


CHICAGO.—For the sixth consec- 
utive year Automotive News has 
been awarded the National Safety 
Council’s Public Interest Award. 


The noncompetitive award, 
which igs made annually to public 
information media for exceptional 
service to safety, went in 1954 to 
34 daily and 11 weekly newspa- 
pers, 84 radio and 26 television 
stations, four networks, 40 maga- 





Ariz. Gas Bills Die 


The Arizona state legislature ad- 
journed its regular session, allow- 
ing two gasoline tax bills to die in 
committee. One would have in- 
creased the state gasoline tax 1 
cent a gallon, while the second 
called for a 28-cent a barre] in- 
spection fee on all petroleum 
products other than asphalt and 
liquefied petroleum gas brought 
into Arizona for sale or storage. 


THE UPHOLSTERY LEATHER GROUP, INC.}! 141 East 44th St., New York 17,N.Y. 


zines, 18 advertisers and 24 out- 
door advertising companies. 

“The downward trend in acci- 
dental deaths during the past year, 
especially on the streets and high- 
ways, is due in large part to the 
increasing amount of attention be- 
ing given to safety by all kinds of 
public relations media,” said Ned 
H. Dearborn, Council president. 

“The media.people are tackling 
the accident problem with vigor, 
imagination and initiative, and they 
are interpreting it to the public in 
a way that is influencing behavior.” 


Judges in the competition were 
Robert R. Burton, Needham, 
Louis & Brorby, Inc.; Hugh Cur- 
tis, Better Homes & Gardens; 
Norman Damon, Automotive 
Safety Foundation; Ralph W. 
Hardy, National Assn. of Radio 
and Television Broadcasters; 
Wesley I. Nunn, Standard Oil Co.; 
Dr. Albert A. Sutton, Northwest- 


“ 


. . . Be back after I convince 
the 


little woman!!!” 


ern University, and Basil L. Wal- 
ters, Knight Newspapers. 

Among the newspaper award 
winners were Beaver Dam (Wis.) 
Citizens, Buffalo Courier - Express, 
Camden (N. J.) Courier-Post, Can- 
ton (O.) Repository, Fort Worth 
Star-Telegram, Fresno (Calif.) Bee, 
Hamilton (O.) Journal News; Kal- 


ispell (Mont.) Inter Lake, Kansas 
City (Kans.) Kansan, Marinette 
(Wis.) Hagle-Star, Marion (O.) 
Star, Memphis Commercial Appeal, 
Memphis Press-Scimitar. 
Muskegon (Mich.) Chronicle, New 
Orleans States, New York News, 
Norwalk (Conn.) Hour, Oakland 
(Calif.) Tribune, Oregon City (Ore.) 
Enterprise-Courier, Portland (Ore.) 
Oregon Journal, Provo (Utah) Her- 
ald, Rome (Ga.) News-Tribune, Salt 
Lake City Desert News and Tele- 
gram, Salt Lake City Tribune. 
San Diego Tribune, San Fran- 
cisco Call-Bulletin, Seattle Times, 
Stockton (Calif.) Record, Sud- 
bury Star, Wausau (Wis.) Rec- 
ord - Herald, Williamsport (Pa.) 





Sun & Gazette & Bulletin, Wil- 
liamatic (Conn.) Chronicle, Will- 
iston (N. D.) Herald and Winsted 
(Conn.) Citizen. 

The radio networks honored were 
Columbia Broadcasting System, Na- 
tional Broadcasting Co. and Rural 
Radio Network, Ithaca, N. Y. The 
only TV network selected was Na- 
tional Broadcasting Co. 

Among the magazine winners were 
Better Homes & Gardens, Boy’s 
Life, Look, Parade, Popular Science 
Monthly, Sports Afield, This Week, 
Woman’s Day, Woman’s Home 


because style counts for a lot 


when you’re selling Oldsm obiles,’’ 


Mr. Raymond P. Scott 
Oldsmobile, Wynnewood, Pa. 


*‘My customers take performance for granted when they’re 
buying an Oldsmobile. What they are looking for is style 
and beauty. They get that—plus performance— 

when they choose one of the models upholstered in 

genuine leather. Leather is not only stronger, longer-lasting, 
and easier to care for—it is also the top of upholstery style.” 


Impartial tests back up what Mr. Scott says. 
Genuine leather upholstery is 77% stronger than the 
next-best upholstery material. 


Oakey gpuuine Arathor urtars a well a8 it Looks 


YOU CAN GET THE FACTS THAT PROVE LEATHER IS BEST. Send the 


coupon today for “All About Genuine Leather” (free), showing results 
of tests by a famous impartial testing company. 


THE UPHOLSTERY LEATHER GROUP, INC. 
141 East 44th Street, New York 17, N.Y. 


Dept. AN-I 


Please send me, free, your “All About Genuine Leather”. 


Name. 


Firm 





Address 


City_. Zone 


| ee ST a 


199 Pierce St., Birmingham, Mich. 


Companion and Saturday Eveni 
Post. y 
Specialized magazines cited 
cluded Automotive News, Bus & 
Truck Transport, Butane - Pro-” 
pane News, Canadian Automotive 
Trade, Chemical & Engineering 7 
News, Commercial Car Journal, 
Factory Management & Mainte- 
nance, Mass Transportation, 
Michigan Motor Carrier, N.A.D.A, 
Magazine, Plant Engineering and ~ 

Southern Motor Cargo. 

Among the award-winning adve 
tisers were Carter Oil Co., Billings 
Mont.; Caterpillar Tractor Coj 
Chevrolet; Chicago Motor Club; 
DeSoto-Plymouth Dealers of Amer. 
ica; Elkes Pontiac Co., Tampa, Fla.;> 
Esso Standard Oil Co.; Plymouth 
Dealers of Metropolitan Detroit, 
Ferndale, Mich., and Standard Oi] 
Co. (Ind.) 


Men Alive! 
Booklet Says Car Deaths 


Down 7.7% 


U. S. traffic deaths declined 7.7 
percent last year, according to Mis- 
guided Missiles, the 21st annual 
traffic accident booklet issued by 
Travelers Insurance Companies, 
The 1954 death total was 35,500, 
compared to 38,500 the year before, 

The booklet also reported that: 

1. Seventy - eight percent of the 
vehicles in fatal accidents were 
traveling straight ahead. 

2. Saturday was the most dan- 
gerous day of the week. 

3. Excessive speed was the most 
dangerous driving mistake again in 
1954, killing 12,380 persons, com- 
pared to 13,870 in 1953. 

4. Drivers under 25 were involved 
in more than 24 percent of the 
year’s fatal accidents, although they 
constitute only 14 percent of all 
drivers. 

5. Pedestrian deaths were re- 
duced from 8,600 in 1953 to 7,700 in 
1954. 

- * 


Ontario Lawmaker Opposes 


Toll Roads, Truck Fee Hike 


Before Ontario builds any toll 
roads or boosts license fees of 
trucks, an attempt should be made 
to get the federal government to 
remit part of $237 million in reve- 
nue taken in every year from the 
motor industry, John Root told the 
Provincial Legislature. 

Speaking in a budget debate, 
Root said Ontario motorists con- 
tribute about $95,000,000 a year to 
the federal coffers through excise 
taxes on motor vehicles and parts. 
In addition, he added, people em- 
ployed in the industry paid $53,000,- 
000 in taxes. 

Ottawa’s remittance to Ontario, 
he said, consisted of a payment of 
$5,258,000 toward the Trans-Canada 
highway. 


* * 


Jefferson City Raises 


$400 for Safety Check 


JEFFERSON CITY, Mo. — The 
Auto Check Safety Committee of 
the Chamber of Commerce has 
launched a campaign to raise $400 
to finance an auto inspection pro- 
gram here May 16-20. 

The program is part of the na- 
tional May auto safety check drive 
in which 300 communities will par- 
ticipate and, it is hoped, two mil- 
lion cars will be checked. 

z s s 


AAA Issues Pamphlet 


On Costs of Driving 


The American Automobile Assn. 
of Washington has issued a folder 
giving formulas for figuring driving 
costs, both for business and vaca- 
tion. 

AAA said the booklet was pub- 
lished in response to the many re- 
quests received each year for such 
information and copies are avail- 
able at AAA offices. . 

. 


Gold-Plated License Frame 
Given in Safety Drive 

WILKES-BARRE, Pa.—A gold- 
plated license plate frame carrying 
the message “Drive Safely” was 
presented to Rep. Daniel J. Flood 
at a safety campaign meeting of 
the Luzerne County Automobile 
Dealers Assn. 

The presentation was made by 
Charles S. Frantz, vice-president 
of Twin-Motors, Inc., Kingston, 
and a member of the safety com- 
mittee of the Pennsylvania Auto- 
motive Assn., sponsor of the cam- 
paign. 








PRIA TREATS 








SUNT 


STOPS 
VALVE CLATTER! 


“Prevalent valve noise in my car was 
completely eliminated after a few miles 
of driving. Pennzoil with Z-7 not only 
proves your claims but exceeds them.” 
EARLE M. RICHARDSON, Albany, N.Y. 


ELIMINATES 
LIFTER TROUBLE! 


“Before switching to Pennzoil with Z-7, 
our experience with hydraulic valve 
lifters was sticky valves and severe 
clatter. This oil has given us completely 
trouble-free performance from each one 
of our cars.”’ 

Evan HAtt, Beckley, W. Va. 


No other product-oil or 

additive-improves engine 
performance $0 quiekly- 
completely- permanently 
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UNLOCKS 
HORSEPOWER! 


“‘Dynamometer test showed horsepower 
in our demonstrator increased 11 hp. 
We are extremely pleased with opera- 
tion of this automobile since changing 
to Pennzoil with Z-7.” 

Wm. J. Sitva, Jr., Modesto, Calif. 


IMPROVES 
GAS MILEAGE! 


“Pennzoil with Z-7 not only made my 
car run smoother and quieter, but my 
gas mileage increased from 18 to 21 
miles per gallon.” 

M. K. Reno, Pittsburgh, Pa. 


Pennzoil with Z-7 satisfies your customers be- 
cause it actually improves engine performance 
so noticeably they can fee/ the difference behind 
the wheel. 

Through the exceptional dispersing action of 
its built-in power ingredient, this completely 
different motor oil frees vital parts from deposits 
and keeps them free, releasing valve action to 
unlock horsepower and promote smoother, more 
efficient engine operation. These benefits last as 
long as Pennzoil with Z-7 is kept in the crankcase. 


IMPROVES 
PICK-UP! 


“Within 50 miles of driving (after 
changing to Pennzoil with Z-7), I ex- 
perienced a decided increase in pick-up. 
In addition to faster acceleration, the 
engine ran much smoother and quieter.” 

A. D. LEeverson, La Grange, IIl. 


CUTS OIL 


CONSUMPTION! 


“In one week I drove my car 2500 miles 
without any trouble or use of oil. Find 
it hard to believe just a change of oil 
could make so much difference.” 

Wi.us D. SwEEt, JR., Oneonta, N. Y. 





Feature Pennzoil with Z-7 in your service 
department and in your new and used cars... 
see for yourself why it develops satisfied car 
owners, more service customers and bigger 


profits from car sales! 


GET THE FULL PROFIT STORY! WRITE 


THE PENNZOIL COMPANY 


EXECUTIVE OFFICES e+ OJL CITY, PA, 


©1955, The Pennzoil Co., Member Penn. Grade Crude Oil Assn., Permit No. 2 
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Sales Conditions in Various Areas... 





Auto Market Reports 


Milwaukee 


New-car registrations in Milwau- 
kee during March totaled 4,296, an 
increase of 51 percent over the 
2,835 registrations recorded in the 
previous month. 

By makes, titling ran as follows: 
Ford, 987; Chevrolet, 683; Buick, 


555; Oldsmobile, 511; Plymouth, 
354; Pontiac, 281; Mercury, 198; 
Dodge, 191; Nash, 120; Chrysler, 


85; DeSoto, 83; Cadillac, 77; Hud- 
son, 57; Studebaker, 40; Packard, 
34; Willys, 16; Lincoln, 12; Kaiser, 
2, and miscellaneous, 10.—(John E. 
Hubel.) 


* * * 


Eugene, Ore. 


Reports from a cross-section of 
dealers in Eugene, Ore., the Lum- 
ber Capital of America, show sales 
of new cars for March 85 to 120 
percent ahead of the same period 
last year. 

Repossessions are practically nil 





in the area. A maximum of 25 
months on sales is about the aver- 
age. Buyers are discouraged when 
longer terms are requested. 

There is no labor trouble, pres- 
ent or past. All shops are working 
to capacity. 

Used cars are moving fairly well. 
Indications point to a steady, prof- 
itable business for the entire year. 
—(F. K. Haskell.) 


* x 


Omaha 


Ford, with 459 new-car registra- 
tions, was out in front for March in 
this territory. Chevrolet followed 
in runner-up spot with 277, only 30 
ahead of third-place Plymouth, 
which tallied 247 sales. Buick 


wound up fourth with 203 new cars. 
Others in the top flight were: 

Oldsmobile, 129; Pontiac, 121; Mer- 

cury, 91, and Dodge, 60. 
Registrations for March totalled 








1,763 as against 1,138 for the pre- 
vious month. 

In the truck department, Ford 
led with 96 sales. International 
was in second place with 31 sales 
to Chevrolet’s 17. 

The March truck total was 167, a 
gain of 12 over February. 


A few dealers are spending heav- 
ily in newspapers offering every- 
thing but the moon if prospects 
will only come in and look at their 
car.—(Arthur R. Oleson.) 


* * * 


Baltimore 


March saw a total of 3,750 new 
cars registered in Baltimore, com- 
pared with 2,443 in February, ac- 
cording to the Automobile Trade 
Assn. of Maryland. 

New-truck registrations totaled 
| 191 in March, compared with 227 in 
| February. 

By makes, car registrations 
were: Chevrolet, 935; Ford, 790; 








mobile, -281; Pontiac, 260; Dodge, 
181; Mercury, 150; DeSoto, 83; 
Chrysler, 81; Cadillac, 70; Stude- 
baker, 66; Nash, 26; Packard, 25; 
Hudson, 17; Lincoln, 14; Willys, 
Kaiser, 1, and miscellaneous, 

Truck registrations were: Ford, 
87; Chevrolet, 23; International, 20; 
Dodge, 18; GMC, 13; White, 10; 
Mack, 4; Diamond T, 3; Willys, 3; 
Studebaker, 1, and miscellaneous, 
9.—(Kate Savage.) 


* + * 


- Kansas City, Kans. 


Perennial optimism of the Kan- 
san is at a high peak these days 
with new-car sales seeming to be 
bursting at the seams, but terms 
are scarcely a laughing matter. 

Low downpayments and balloon 
notes seem to be the order of the 
day, but optimistic dealers point to 
perfect collection records and 
snowballing sales. 


Repossessions are definitely less 
than two years ago and buyers 
are all employed. This area is 
centered in a highly active big- 
time construction boom. Dealers 
are selling deals and terms in- 
stead of cars. 


Used-car demand has softened 





Hitting qa new 


high 


in sales and popularity !... 


55 DE SOTO 


Another reason why it pays to be 
a DESOTO-PLYMOUTH dealer! 








| 
| 
year have exceeded all previous 





Plymouth, 435; Buick, 320; Olds- | after the spring spurt and many 


dealers are keeping their inven- 
tories down by wholesaling, since 
most new-car volumes are crowd- 
ing lots—(L. H. Houck.) 


* * + 


Pittsburgh 


New-car registrations in the 
Pittsburgh area showed a further 
pronounced increase in the week 
ended Apr. 23, according to the 
Bureau of Business Research of 
the University of Pittsburgh. 

The bureau’s seasonally ad- 
justed index of business fell to 
190.8 percent of the 1935-39 aver- 
age during the week from 193.5 
in the previous week. It was 178.9 
a@ month earlier. 

Steel mill operations edged up to 
98.5 percent of practical capacity 
|during the week, highest since 
1953. 





* * * 


Lee’s Summit, Mo. 


New-car buying impetus here is 
being absorbed by a tornado of 
Kansas City price deals and de- 
mand for all makes is definitely 
suffering from near-by big-city 
| competition. 

Particularly hard to close are 
deals involving ’54 and ’53 trades. 

Used-car inventories are slight- 
ly above normal, with dealers 
| reporting that wholesale buyers 
| are passing them up. 
| Repossessions are considered to 
| be slightly above normal, reflecting 
reaction on balloon-note deals and 
a tendency of buyers to overextend 
| their buying capacity. 

Employment is strong and good. 
| —(L. H. Houck.) 


* * * 


Kansas 


C. M. Voelker, superintendent of 
the State Motor Vehicle Depart- 
ment, has announced that Kansas 








is apparently headed for another : 


record in licensed motor vehicles. 
Sales of license tags so far this 


marks, he said. 


Yo Apr. 15, exactly 666,146 cars | 


and 214,019 trucks had been regis- 


tered. This was 69,563 more cars © 


and 5,889 more trucks than on the 


same date in 1954, he said. Last if 
year was the alltime high in regis- | 


trations in Kansas. By the end of 

1954, more than a million tags had 

been sold.—(George M. Hunholz.) 
* * * 


Cleveland 


A sharp drop marked new-car 
registrations in the Cleveland area 
for the week ended Apr. 23, as the 
total amounted to only 1,697, com- 
pared with 2,062 in the previous 
week. 

Used-car sales, however, con- 
tinued at top form with 2,128 
transactions, compared with 2,066 
in the previous week. 





WA turer atiec ame TE 


wil 


The Cleveland Federal Reserve — 


Bank noted that for the first 15 
weeks of the year, there were 5,000 
more new autos sold than in the 
same period a year ago. Year-to- 


date sales of used cars, it said, are _ 


up 5,400 from last year.—(Sanford 
Markey.) 


* * * 


Buffalo 


New-car registrations in Buffalo | 
and Erie County, N. Y., during ™ 


February jumped to a record 4,181, 
compared with 2,454 in February, 
1954, and 2,987 in February, 1953, 


according to a report by the Buf- 


falo Automobile Dealers Assn. 


New-car sales in the first two 
months of this year totaled 7,799, 


a record for the two-month period ~ 
and an increase of 63 percent over ~ 


the corresponding 1954 period. 


Registrations by make follow: 
Ford, 681; Chevrolet, 677; Buick, 
638; Plymouth, 409; Pontiac, 385; 
Oldsmobile, 335; Dodge, 253; Mer- 
cury, 204; Chrysler, 119; DeSoto, 
107; Cadillac, 98; Nash, 88; Stu- 


| debaker, 65; Packard, 41; Hud- 


son, 20; Lincoln, 19; Willys, 9; 
Kaiser, 7, and miscellaneous, 25. 


Analyzing the tremendous up- ; 


sweep in registrations, dealers cite 
these developments: 


1. A rapidly growing number of © 





families are becoming two-car fam- ~ 


alies for the first time. 


2. A large group of 17, 18 and 19- 
year-olds are becoming car buyers 


for the first time, usually beginning ~ 


with a used car. 


3. Young men returning from 
(Continued on Page 21, Col. 1) 


=a ai aqns & a DS 





“oY ame genet 


e-enebng sr rtiiais reas 


i i tn Nair AR ay Pate 


ei 





ibaa serthalb 


teh 


eh Site ll 








AUTOMOTIVE NEWS, MAY 9, 1955 


Auto Markets 


(Continued from Page 26) 


the service are buying “first cars” 

actively. 

Dealers pointed out that the vol- 
ume of “clean” deals has increased 
substantially over a year ago, re- 
flecting the fact that more cars 
are being put on the road.—(George 


E. Toles.) 
+ - = 


Providence 

Dealers in Providence registered 
1,213 new cars and 122 new trucks 
in March, compared with 1,153 cars 
and 90 trucks in February. 

Chevrolet maintained top position 
in cars by registering 254 units, 
compared with 232 for Ford. 

Other registrations were: Plym- 
outh, 173; Oldsmobile, 119; Buick, 
95; Pontiac, 72; Mercury, 48; 
Cadillac, 45; Dodge, 41; Chrysler, 
31; DeSoto, 28; Nash, 22; Stude- 
baker, 14; Packard, 8; Hudson, 7; 
Lincoln, 6; Imperial, 4; Willys, 2, 
and miscellaneous, 12. 

Truck registrations were: Ford, 
48; International, 25; Chevrolet, 22; 
Diamond T, 6; Mack, 6; Dodge, 4; 
White, 2; Divco, 1; GMC, 1; Stu- 
debaker, 1; Willys, 1, and miscel- 
laneous, 5—(Ruth M. Eddy.) 

* - 7 


Salt Lake City 
A total of 1,121 new cars were 
registered in Salt Lake County 
(Salt Lake City) during March, 
compared with 732 in February, ac- 
cording to the Utah Association. 
Truck registrations, the associa- 


‘Volume Concept? 


Called Dealer 
Profit Builder 


WASHINGTON.—New-car deal- 
ers making use of the “volume con- 
cept” are netting higher profits on 
lower retail prices, says R. J. Eg- 
gert, Ford division’s market re- 
search manager. 

Speaking before the Washington 
chapter of the American Market- 
ing Assn., Eggert said the sales 
turnover of new-car dealers in re- 
lation to total assets is more than 
twice that of furniture and jewelry 
stores, and more than 35 percent 
higher than for lumber dealers, 
shoe stores and electrical appliance 
shops. In fact, he said, it exceeds 
turnover of any other retail] group. 

“This volume concept, as adopted 
by progressive dealers,” Eggert 
said, “means that their unit selling 
costs are lower—a savings they can 
pass along to the customers and, at 
the same time, increase their vol- 
ume still further. This additional 
volume results in increased dealer 
profits.” 

Eggert said the “volume concept” 
always has been practiced by a 
number of dealers, but that with 
the end of material restrictions and 
the subsequent return of auto com- 
petition in late 1953, the sales phil- 
osophy has received even greater 
acceptance. 





Mrs. California— 


DeSoto sales executives congratulate | 
Mrs. Kay Girvan, of Chino, after her| 
selection as Mrs. California. Mrs. America, | 
for which honor Kay will compete, will | 
receive a ‘55 DeSoto. From left, Y. M. 
Posthuma, Los Angeles regional manager, | 
and D. H. Copeland, DeSoto western zone | 
manager. 
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tion said, totaled 116 in March and 
96 in the previous month. 

According to make, new -car 
registrations were: Ford, 259; 
Chevrolet, 236; Buick, 162; Ponti- 
ac, 96; Oldsmobile, 81; Mercury, 
75; Plymouth, 63; Dodge, 36; Cad- 
illac, 26; Chrysler, 26; DeSoto, 22; 
Packard, 9; Willys, 8; Stude- 
baker, 7; Hudson, 5; Lincoln, 5; 
Nash, 2, and miscellaneous, 3. 

Truck makes are: Ford, 61; GMC, 
15; Chevrolet, 14; Internationtl, 13; 
Willys, 9, and Dodge, 4. 


* * * 


Denver 


During March, Denver dealers 
registered 2,313 new cars and 221 
trucks, compared with 872 new cars 
and 133 new trucks in February. 

Dealers in the first quarter reg- 
istered 4,390 cars and 484 trucks, 
compared with 3,061 cars and 490 
trucks in the same period of last 
years. 

New-car registrations by make 


during March were: Ford, 610; 
Chevrolet, 558; Oldsmobile, 195; 
Plymouth, 170; Buick, 168; Pontiac, 
139; Mercury, 107; Chrysler, 
Cadillac, 68; Dodge, 63; DeSoto, 30; 


68; | 





Nash, 30; Studebaker, 21; Hudson, | 7 


20; Lincoln, 17; Packard, 12; Volks- 
wagen, 12; Willys, 9; Imperial, 4; 
English Ford, 3; MG, 3; Jaguar, 2; 
Austin-Healey, 1; Mercedes - Benz, 
1; Rover, 1, and Triumph, 1. 

Truck registrations were: Chev- 
rolet, 75; Ford, 62; International, 21; 
Diveo, 13; Willys, 13; Dodge, 9; 
GMC, 9; Kenworth, 2; White, 2; 
Mack, 1; Reo, 1, and miscellaneous, 
13.—(Ira R. Alexander.) 


* * * 


Ottawa 


New-car sales showed quite a 
spurt in the last half of April, say 
dealers in Ottawa, who expect May 
to be a good selling month. 

Many say that tax complica- 
tions and poor weather combined 
to slow down sales in the first 
half of April, but that a sudden 
reversal came in the middle of 
the month. 

Some say that, judging from or- 
ders, inquiries and prospects, May 
sales might jump 20 to 30 percent 
over April.—(M. L. Schwartz.) 








Indianapolis Directors Honored— 


Two retiring members of the board of directors of the Indianapolis Automobile 
Trade Assn. have been honored for their three years of service to the group. Charlie 
Stuart (center), president of the association and head of Charlie Stuart, Inc. (Stude- 
becker), presented bronze plaques to Sam Wolf (left), president of General Auto Sales 
(used cars), and Roy C. Gale, president of Roy C. Gale Motors, Inc. (Studebaker). 





Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every week throughout the year. 









Here’s the Remarkable 


New Motor Oil 


that 


in Effect 


ADDS 





OCTANES | 








GASOLINE 










Boosts Gas Mileage Up to 23%" 


The Best Lubricant for 


Any Car, New or Old—in Extreme 
Heat or Sub-Zero Cold—Adds 


Years to 


Engine Life! 


*In identical road tests, using fleets of vehicles—New Mobiloil Special 
reduced gasoline consumption —increased miles per gallon up to 23% 
—over results obtained with conventional high-quality SAE 20 motor oil. 


Never before has a motor oil demonstrated so many 
protective properties. New Mobiloil Special cleaned up 
engines of all ages—kept them clean as no other oil 
ever has before. It relieved engine knock, pre-ignition 
“ning” and spark plug misfiring. It reduced corrosive 
and mechanical wear to practically zero. 


Customers are reading about New Mobiloil Special 
right now—in national magazines— Life and Saturday 
Evening Post — coast-to-coast! 


For more satisfied owners...more service department 
gross profit— make it New Mobiloil Special! 


Mobiloil Special—Under API Classification, recommended “For Services ML, MM, MS, DG.” 


Best For Every Car You Sell—Every Car You Service ! 





SOCONY-VACUUM OIL COMPANY, INC., and Affiliates: MAGNOLIA PETROLEUM COMPANY, GENERAL PETROLEUM CORPORATION 
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Across the Nation... 
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Auto Dealer Changes 


Don McLeod of McLeod-Rae Mo- 
tors, Ltd., Vancouver, B. C., has sold 
his business premises at 1148 W. 
Georgia St., and is operating his 
used-car and parts and service bus- 
iness from his Kingsway branch. 

* * * 


Docksteader Franchise 


Docksteader Motors, Ltd., Van- 
couver, B. C., has received the Stu- 
debaker franchise. It also is associ- 
ate Dodge dealership. The firm is 
located at 2198 W. Forty-first Ave. 
* = 


Studebaker for Gerard 


John J. Gerard, owner of Ger- | 
ard Motors, Elmira, N. Y., has | 


signed a Studebaker franchise. 
* * «* 


Criswell Buys Assets 


Of Alleghany Chevrolet 

Alleghany Chevrolet Corp., Cov- 
ington, Va., which formerly was 
managed by H. Dewey Vance and 
R. Cary Mountcastle, has been ac- 
quired by John E. Criswell. 

The firm’s name will be Criswell 
Motors, Inc. Criswell formerly was 
general manager of Criswell Mo- 
tors, Inc., Hollidayburg, Pa. John 
J. Criswell, son of the owner, will 
be sales manager. 


DeSoto for Haskins 
Haskins Motor Co., Inc., has been 
named a DeSoto-Plymouth dealer- 
ship in Fairmont, Minn. Virgil G. 
Haskins and G. Frisbie are part- 
ners in the firm. 





Warner Gets GMC 
R. E. Warner Motor Co., Melvern, 
Kans., has been named GMC truck 
dealer. The firm also handles Allis 
Chalmers tractors and farm equip- 
ment. cadk. ie 


Labas Buys Out Gates 

Jim Labas, who owned a dealer- 
ship in North Manchester, Ind., for 
the past four years, has bought 
Gates Chevrolet, Plymouth, Ind., 
from L. O. Gates. He will operate 
the dealership as Labas Chevrolet. 
Ed Horner is the assistant man- 
ager. ae 

* 


Deal in Camden 
Broadway Motors, a partnership 
composed of Peter Batty and Eu- 
gene E. Mercury, has been fran- 
chised as a Studebaker dealer- 
ship in Camden, N. J. 
* e * 


Robertozzis Open Firm 
Newark, N. J., has a new Stude- 
baker dealership, Hockey’s Auto 
Sales, Inc. Vito Robertozzi is presi- 
dent; Clara Robertozzi, vice-presi- 
dent; Mary Amato, secretary, and 


Angelna Davino, treasurer. 
s * « 


Roberts Holds Open House 
Gayle Roberts, new Ford dealer 
in Belen, N. M., has held an open 
house. The firm formerly was 
owned by Tommy Thomas. 
© * + 


Boyer, Detore Start Deal 
A new Studebaker dealership in 
Bryn Mawr, Pa., has been opened 
by Bryn Mawr Auto Sales Co., in 
which James S. Boyer and Joseph 
Detore are partners. 
eo e = 


Cerullo Motors Expands 
Cerullo Motors, Inc. (Buick), has 
completed an addition to its deal- 
ership in Depew, N. Y. Officers of 
the dealership are Emil G. Cerullo, 


ADVERTISEMENT 


MEMO To 


FORD AND CHEVROLET DEALERS 
We are Interested in making suitable 
connections for local deliveries on a 


TRADE 


basis throughout the country to supply 
new cars for our leased fleet. (Since 
these cars will be used locally your serv- 
ice shop can benefit also.) 


Contact Ben Geller 
EMKAY, INC. 
6850 Cottage Grove Avenue 
Chicago 37, Illinois 
Phone: Museum 44699 


president; Emil J. Cerullo, vice- 
president, and Joseph Cerullo, 
treasurer. 

* * + 


Harry Martin Buick Co. 

Opened in Jennings, La. 
Harry Martin, formerly associ- 

ated with Biljac Oldsmobile Co., 


Crowley, La., has opened Harry 
Martin Buick Co., Jennings, La. 


Marjorie Petitjean will serve as 


THE 


office manager; Joe Duplichian, 
service manager, and Dan Meheen, 
sales manager. 

* s > 


Hood Reopens Firm 
Egg Hood has reopened his 
Dodge - Plymouth dealership in 
Fairmount, Ind. 


* * ? 


Rice Takes Studebaker 


D. B. and L. E. Rice are partners 
in Rice Equipment Co., the new 
Studebaker dealership at Lapeer, 
Mich. 


Schwartz Replaces Ball 


Sam Schwartz Pontiac, Inc., is 
the new firm which succeeds Frank 
Ball Pontiac, 4200 Main, Kansas 


ia 





Indianapolis Dealer 
Leads Pontiac Sales 


INDIANAPOLIS. — Hedges 
Pontiac, Inc. led the nation in 
Pontiac sales for March with de- 
livery of 318 cars. 


In second place was Sam 
Schwartz Pontiac, Inc., Kansas 
City, with 297 units. Third place | 
went to Packer Pontiac Co., De- 
troit, with 243. 








Sam Schwartz has been in the auto- | 
mobile business since 1936. 
. o * 
Mansfields Buy Deal 
Blaine and Don Mansfield have | 


‘City’s oldest Pontiac dealership.! purchased the Plymouth - DeSoto! 





— 


dealership in Wooster, O., from 

E. E. Heitsman. The concern will 

be known as Mansfield Bros., Inc, 
. * 


Iffert Chartered in Pa. 


Iffert Chevrolet, Inc., has been 
incorporated in Hazleton, Pa. It is 
capitalized at $130,000. 

> * * 


Mercury for Tonkin 


Tonkin Motors, Inc., Portland, 
Ore., has received a Mercury fran- 
chise, according to Marvin Tonkin, 
president. 

” * * 


Marlin Motors Opened 


Marlin Motors, Inc. (Studebaker) 
has been opened at 1810 Eighty- 
sixth St., Brooklyn, N. Y. Officers 

(Continued on Page 23, Col. 3) 
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Ayers Motor Completes Building— 


A modern sales and service facility has been built by Ayers Motor Co. (Cadillac- 
Sienehe, Chattanooga, Tenn. There is a frontage of 73 feet of display windows. 
The display area, sales booths and offices are air conditioned. James A. Ayers, who 
heads the firm, is an NADA director and a former president of the Chattanoogo 
Automobile Dealers Assn. 


the top 5 Truck Producers: 


In the merciless testing of new developments for 
the automotive industry, the new Spicer Center 
Bearing Mounting has emerged with outstanding 
records of performance 


. . and quick acceptance as standard 


equipment on leading makes of trucks! 


This new Spicer mounting for propeller shafts is an 
exceptional engineering advancement. It embodies 
a revolutionary combination of ball bearing and 
low-frequency rubber. This achieves remarkably 
low vibration transmissibility at driving speeds. It 
dampens ... deadens . . . absorbs nearly all the 
vibration disturbances transmitted to it from the 
drive line. 


The Spicer Center Bearing Mounting is available 
for original truck equipment, as an integral part of 
the Spicer Propeller Shaft assembly. It is another 
Spicer engineering “first,” typical of Spicer pio- 
neering that has been dedicated to the advance- 
ment of the automotive industry. 


eDraLsttore: cert tee: costo. 
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Across the Nation... 


Auto Dealer Changes 


(Continued from Page 22) 


are Albert Aronne, president; 
and Francis Petrino, secretary-|in West Roxbury, Mass. 
treasurer. * * # 
coe aie ; MacGregor Sells Out 
Wagner Buys Out Taintor | Frea W. Ridge and Robert W.| 
Richard D. Wagner, partner in | Jackson have purchased the inter- 


Taintor-Wagner Ford Sales, Inc., | est of Duane B. MacGregor in Mac- | 
Simsbury, Conn., has purchased | Gregor - Ridge Chevrolet, Chagrin 


Ud 

































TOLEDO 1, OHIO 


SPICER PRODUCTS: TRANSMISSIONS e UNIVERSAL JOINTS e PROPELLER 
SHAFTS @ AXLES e TORQUE CONVERTERS @ GEAR BOXES « POWER TAKE-OFFS 
@ POWER TAKE-OFF JOINTS @ RAIL CAR DRIVES @ RAILWAY GENERATOR 
DRIVES @ STAMPINGS e SPICER and AUBURN CLUTCHES e PARISH FRAMES 





the controlling - interest in the firm | Falls, O. The name of the concern | 
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has been changed to Ridge Chevro- 


let Sales, Inc. 
= 


Schwam Opens Ford Deal 


In Charlotte, N. C. 


Formation of a Ford dealership 


in Charlotte, N. C., Schwam Motor 
Co., has been announced by Charles 
H. Schwam jr. 


| Mich., 


Schwam has purchased the facili- 


| from William Taintor. Taintor is| ties of Pettit Motor Co., which was 
Frank Santagata, vice - president, | now president of a Ford dealership | headed by Ernest L. Hicks. 


Studebaker Namen Targan 


Targan Motor Co., 5804 Lancas- 
ter Ave., Philadelphia, has been 
granted a Studebaker franchise. 

. OG. Targan’s firm will also 
handle Packards. 

* 


* * 
White Sells to Marshall 
White Chevrolet Co., Jones, Okla., 


has been sold by Mrs. W. E. White 
to William L. Marshall. Mrs. White 


jand her late husband opened the 


dealership in 1926. 
* + s 


Schenke Handles Nash 


Schenke Motors, Inc., 2340 Gil- 
bert Ave., Cincinnati, has been 
named a dealer for Nash. Fred 
Schenke is president of the new 
dealership. 

+ * * 


Canada Motors Gets L-M 


Canada Motor Sales, Ltd., headed 
by Paul Cardinal, has received the 
Mercury-Lincoln - Meteor franchise 
for Ottawa. 


* * * 
Bowen-Fischer Adds Line 
Bowen-Fischer Motor Co., Stude- 

baker dealership in Muskegon, 
for the past 16 years, has 
added a Packard franchise. 

* * * 


Engle-Irwin Adds Packard 


The Packard franchise for Adams 
County, Ind., has been awarded to 


|Hugh Engle and Harry Irwin, op- 
|erators of Engle-Irwin Motors, De- 


catur. The firm also handles Stude- 
baker. 


® *® * 


Studebaker for Concord 

Concord Motors has been se- 
lected as a new Studebaker deal- 
ership in South St. Paul, Minn. 


| H. R. Deering is the manager. 
* * * 


Harrises Close Doors 


Don and Rolly Harris, the former 
Chrysler-Plymouth dealers in Mar- 
shall, Minn., have closed their busi- 
ness. 


|Witham Parts & Equipment 


Reorganized in Ore. 


Reorganization of Witham Parts 
& Equipment Co. (White-Autocar), 
Medford, Ore., has been announced 
by H. C. Witham, owner. 

Rod Witham has been named 
assistant manager and Steve 
Mosher will become sales manager. 

* & * 


Penn Hills Opened 


Penn Hills Motor Co. (Stude- 
baker) has been opened by Elmer 
J. Jonnet jr. at 8002 Bennett St., 
Pittsburgh. 


* * *« 


Clark in Hudson Deal 


Fred Clark Motors is a new Hud- 
son dealership in Erie, Pa., taking 
over the firm formerly owned by 
Cc. O. Birkland. Clark is a former 


used-car dealer. 
* * * 





Kisella Signs Up 
A new Studebaker outlet has 
| been opened in Paso Robles, Calif., 
by Joseph A. Kisella. 
* x 


* 


Hoflen Adds Trucks 


George Hoflen, the Chrysler- 
| Plymouth dealer in Rutland, N. D., 
is now handling Dodge trucks. 


AUTO 
TURNTABLES 


Manufactured by 
Macton Machinery Co. 


DYKE LANE 
Stamford 2, 
Conn. 


The First Year 
of 
American Motors 


A REPORT TO OUR DEALERS 


BY GEORGE ROMNEY, PRESIDENT 


First Anniversary Highlights 


@ $60,000,000 Product Development Program 
@ Nash and Hudson Production Coordinated 


@ Creation of Dealer Volume Investment Fund 


HE INTEGRATION of Hudson and Nash-Kelvinator has 

proceeded well ahead of schedule. In fact, in our first 
corporate year we have reached certain goals much earlier 
than expected at the time of the merger. 


NASH AND HUDSON PRODUCTION 
COORDINATED 


For the past three months both Hudson and Nash cars have 
been rolling off the assembly lines in our Wisconsin plants. 
The coordination of wide-spread manufacturing facilities 
and the consolidation of warehouses, parts depots, and 
branch offices were no small tasks, but the increased effi- 
ciency and cost economies are becoming more important 
every day. : 


We now enjoy most of the cost reduction opportunities of 


@ Since New Model Introduction, 40.97% 


Increase in Automotive Sales... For Same 


Period 44% Increase in Appliance Sales 


our larger competitors, in the mutualization of parts, basic 
body shells, and tooling. This has meant an initial saving on 
our 1955 Nash and Hudson models of $15 million in tooling 
alone, and there will be continuing savings with each 
model change. 


It is encouraging to report to you that American Motors 
production and sales have currently reached a profitable 
level. 


The benefits of the merger are rapidly being extended in 
other directions. As evidence of this progress, an announced 
$60,000,000 will be spent on Product Development. 


A new enthusiasm exists among Hudson and Nash dealers. 
They are our partners in seeking and sharing the benefits of 
added volume, for the revolutionary Dealer Volume Invest- 
ment Fund enables dealers to profit more as factory sales 
increase, regardless of the individual dealer’s volume. 





NASH DIVISION: Ambassador e Statesman e 





THE NEW BASIC VOLUME CAR 
OF AMERICAN MOTORS 


Both Hudson and Nash divisions now sell a basic volume car. 
The Rambler, in our opinion—and that opinion is shared by 
an important segment of the nation’s press—is the most 
needed car on the road today. Its compact size, its ex- 
ceptional handling ease and economy, its unique travel 
features, are a welcome departure from the industry trend 
toward cars that are constantly growing bigger and costlier 
to buy and operate. 


Sales of Nash, Hudson and Rambler are now importantly 
ahead of last year. Both dealer organizations have been 
strengthened, and a vigorous promotion program, spear- 
headed by our great TV program, Disneyland, is delivering 
prospects to dealers’ showrooms in steadily growing numbers. 


APPLIANCE SALES UP 44% 


Our automobile dealers are aware of the added strength 
gained from the diversification of American Motors. Our 
appliance operations are showing significant sales increases. 
For the past three months Kelvinator sales are 44% ahead 
of the same period a year ago and trending still higher. 
Our appliance lines now extend into such high-potential 
growth fields as laundry equipment, kitchen cabinets and 
air conditioners. 


KELVINATOR NOW SECOND IN OVERSEAS 
APPLIANCE MARKETS 


Today Kelvinator appliances are second in sales in all 
markets outside the United States. Significantly, our sub- 
sidiary, Nash-Kelvinator Limited of England, is quad- 
rupling production facilities. Four-fifths of its production is 
sold in seventy countries outside of England, in and out of 
the Sterling area. Beyond the business boom on the Con- 
tinent, the fast industrialization of the Middle East, Far 
East and Africa—the “hot countries’”—present new and 
almost unlimited mass markets for refrigerators, freezers and 
air conditioners. 


Already second in the Canadian major appliance field, 
Kelvinator of Canada is enhancing its manufacturing posi- 
tion as the result of recent contracts with Simpson-Sears, the 


MAJOR SUBSIDIARIES 


largest Canadian department store chain, and with Inter- 
national Harvester. 


WE LIKE WHAT WE SEE AHEAD 


Our goals for the next twelve months call for a sizeable 
increase in our business in all divisions. They are realistic 
goals, and we are aggressive in our approach to them. 


We like what we see ahead. 


The number of family units is again rising, and with it, the 
sale of both appliances and automobiles. Home moderniza- 
tion is on the increase, and with it, new demand for new 
types of appliances. Our Kelvinator product planning group 
has developed the Kelvinator ‘‘Foodarama’”’—a spectacular 
new combination refrigerator and freezer which is attracting 
more nationwide interest than any food-keeping appliance 
in many years. ‘This is but one of the many fascinating 
developments we are making in this field. 


On the automotive side there is hardly a home in America 
that wouldn’t like more than one car. In American Motors 
we can supply that need at a lower cost, in both initial 
and operating costs, than any other company. 


Even without the cost advantages of consolidation, Nash 
and Hudson have, for generations, won and held important 
shares of the motor car market—primarily on engineering 
ability and willingness to advance ahead of the industry. 
We are proud of our leadership in applying the principles of 
airplane and streamline train construction to the building 
of a far safer, stronger, more efficient automobile. Again, 
our new lowest-price air-conditioning system is further 
evidence that the pioneering tradition will continue at 
American Motors. 

We like what we see ahead. We have definite and aggressive 
plans designed to make American Motors mean more and 
more for you and all Americans. 


PRESIDENT 
AMERICAN Motors CORPORATION 


CAN 
. M 


¢ 
°, 
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| American Motors Means More for Americans 


and wringer type washing machines, ironers and 


Rambler « Metropolitan. 


KELVINATOR . . . LEONARD DIVISION: Electric Re- 
frigerators « Electric Ranges « Home Freezers 
Beverage Coolers « Ice Cream Cabinets « Frozen 
Foods Merchandising and Display Cabinets « Com- 
mercial Refrigeration Systems « Commercial Con- 
densing Units « Compressor Packages « Washing 
Machines e Ironers e¢ Clothes Dryers « Air 
Dryers « Kitchen Cabinets and Sinks « Waste 
Disposers ¢ Electric Water Heaters « Electric 
Water Coolers ¢ Room Air Conditioners. 


HUDSON DIVISION: Hornet « Wasp e Rambler e 
Metropolitan. 


HUDSON SPECIAL PRODUCTS DIVISION: Hudson auto- 
mobile engines and a wide variety of defense products. 


Refrigeration Discount Corporation— Finances distribu- 
tors, dealers and retail purchases of their products. 


ReDisCo of Canada, Ltd.— Performs the same function 
in Canada. 


Nash Motors of Canada, Ltd.— Manufactures and sells 
Nash automobiles and replacement parts in Canada. 


Nash-Kelvinator, Ltd. (England) — Manufactures refrig- 
erators, ice cream cabinets, condensing units, and 
replacement parts for sale in the British Isles and in 
export transactions. 


Kelvinator of Canada, Ltd.— Manufactures and sells 
refrigerators, ice cream cabinets, electric ranges, 
home freezers and frozen foods merchandising cabi- 
nets for the Canadian market. 


Altorfer Bros. Co.— Manufactures and sells automatic 


clothes dryers, and replacement parts therefor. These 
products are distributed under trade name “‘ABC”’. 


Ranco Incorporated— Manufactures and sells heater 
controls used by almost all automobile manufac- 
turers, and is a large producer of refrigeration con- 
trols, including automatic valves, thermostats and 
relays. 


Ranco Limited (Great Britain) — Manufactures and sells 
refrigeration controls, in England and in export 
markets, to manufacturers. 


Hudson Motors of Canada, Ltd.—Sells to Canadian 
distributors and direct dealers Hudson cars and 
service parts. 


Hudson Motors, Ltd. (England)—Servicing of cars and 
sale and service parts and miscellaneous contract 
work. 
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Blectric Auto-Lite Co., Toledo, 
has named Ralph A. Steude assist- 
ant general purchasing agent of 
the battery division; W. H. Suddath, 
purchasing agent of the Vincennes 
(Ind.) battery plant, replacing 
Steude, and Max O. Martin, pur- 
chasing agent of the wire and cable 
division, Port Huron, Mich. 

Steude has been associated with 
Auto-Lite for 12 years. Suddath 
joined the firm in 1942 and has 
been assistant purchasing agent in 
Vincennes since 1954. Martin joined 
Auto-Lite in 1937 and has been as- 
sistant purchasing agent since 1951. 

* * * 


Robinson Heads Sales 
For Clark Transmissions 


Roger W. Robinson has been ap- | 


pointed sales manager for Clark 
Equipment Co.’s transmission divi- 
sion, itis an- 
nounced by C. H. 
King, Clark vice- 
president. 


will make his 
headquarters at 
the company’s 
transmission 
plant in Jackson, 
Mich., will be re- 
sponsible for sales 
of the complete 
line of Clark 





R. W. Robinson 


transmissions, torque converters | 


and power train packaged units. 
With the company since 1941, 


he was previously company repre- | 


sentative handling transmission and 
axle sales to earth-moving and 
agricultural 
turers. 

+ * * 


Twin Coach Reelects 


Board of Directors 


All directors of Twin Coach Co. 
were reelected at the firm’s annual 
meeting in Kent, O., the company 
announced. 

Those named include F. R. Fa- 
geol, chairman of the board; L. J. 
Fageol, president; W. B. Fageol, 
vice-president; Alfred G. Wilson, 
H. L. F. Kreger, John D. Burge, 
Charles W. Enyart and J. T. Myers. 

x * * 


Cadillac Promotes Millington 


To Methods Superintendent 


Promotion of W. D. Millington to 
superintendent of methods and 
equipment division has been an- 
nounced by H. A. Barber, works 
manager of Cadillac. 

Millington joined Cadillac in 1923 
and served in the methods and 
equipment division until World War 
II, when he worked in Cadillac’s 
engineering department as an as- 
sistant section engineer. 

- r * 


Robinette, Horodyski, Taylor 
Promoted by AC Spark Plug 


New assignments in the purchas- 
ing department of AC Spark Plug 
have been announced by R. D. 
Kirk, general production manager. 

R. M. Robinette and L. E. Horo- 
dyski, formerly buyers, have been 
promoted to divisional buyers. G. 
W. Taylor, formerly in the labor 
standards department, has been 
named a buyer. 2 


American Bosch Names 


Two Vice-Presidents 


Kenneth F. Leaman has been 
appointed vice-president in charge 
of manufacturing and Harold R. 
Sennstrom vice-president in charge 
of product development at Ameri- 
can Bosch, Springfield, Mass. 

Leaman has been with American 





NEAT SIGNS 
Make ‘om “STOP & LOOK" 





Briltlant ae on Clear Plastic Film 
Year - Car Names, Sales Readers— 


Over 200 Units ia Kit, all Re-usable. 

Makes Thousands of “ “ Signs, right at 

your desk. They cling to ids — Ne 
or 

Fea Sesh bt 


Robinson, who} 


equipment manufac- | 


|Bosch since 1954 and previously 
was with Consolidated Vultee Air- 
craft Corp. and United Aircraft 
|Corp. Sennstrom came to the firm 
from American Locomotive Co. 

+ * * 


|Chrysler Gives Sullivan 


‘New Defense Position | 


Jeremiah M. Sullivan has been 
appointed coordinator of organiza- 
tion, management and executive | 
development and industrial educa- | 
tion for the defense operations di- 
vision of Chrysler Corp., according 
ito John J. Grant, division indus- | 
trial relations manager. 

Sullivan joined Chrysler at the 
New Orleans tank engine plant in | 
1951 as a member of the labor re- 
lations department. 

* * * 


Eaton Stamping Boosts 


Schefft to New Post 


Appointment of Walter H. Schefft 
to the newly created position of 
assistant to the division manager 








| 


| 





| 





has been announced by E. M. de 
Windt, general manager of the 
stamping division of Eaton Mfg. 
Co., Cleveland. 

Schefft, associated with Eaton 
since 1937, has served as the stamp- 
ing division plant controller since 
1942. Robert F. Buettner, who has 
been the assistant plant controller 
since 1953, will succeed Schefft. 

* * oa 


McGinnis, McElheran 
Retire from AC 


Earl McGinnis, former general 
merchandising manager, and R. J. 
A. McElheran, assistant to the sales 
manager, have retired from AC 
Spark Plug division of General 
Motors Corp., E. H. Francis, re- 
placement sales manager, has an- 
nounced. 


The two men represent a total 
of 71 years’ service, said Francis. 
McGinnis began his career in 1914 
with Flint and Buick. McElheran 


| joined AC in 1917. 


* x * 


Chevrolet Promotes Fraser 


To Divisional Comptroller 


Fred R. Fraser has been ap- 
pointed divisional 


— 


P. Van Arman who died March 17, 

Fraser joined Chevrolet in July, 

1915. Before his appointment as 

general auditor in 1942, he served 

as assistant divisional comptroller 
in charge of defense. 
* * x 


Amalie Appoints Falvey 


Appointment of Hugh J. Falvey 
f|as salesman for the Amalie divi- 
sion of L. Sonneborn Sons, Inc., has 
‘| been announced by C. H. Remmel, 
division sales manager. He will be 
assigned to the eastern New York 


and western New England area. 
aa + + 


Libbey Appoints Carter 


Appointment of Fred C. Carter as 
sales representative in the Nebras- 
ka-Iowa territory of Frank Libby 
,_|Co., Kansas City, has been an- 
nounced by Frank Libby, president. 
Carter was formerly with Prest-O- 
Lite Battery Co. 

* 





Rolling Toward Milestone— 
Raymond C. Firestone, executive vice- * * 
president of Firestone Tire & Rubber Co..| Jowers and Keller Head 
exhibits one of his company’s wire cord | s ‘ 
Raybestos Districts 


truck tires. Firestone will build its 100,- | 

000th wire cord tire in May, he has an-| Wy, Glenn Jowers has been ap- 

nounced. | pointed Coast district manager of 
eae |Raybestos division of Raybestos- 

general manager, announced in De- Manhattan, Inc., Bridgeport, Conn. 


comptroller of | troit. Fraser, Chevrolet auditor) Jowers, who has been southeastern 
Chevrolet, Thomas H. Keating, | since Sept. 1, 1942, succeeds Lewis 


(Continued on Page 27, Col. 3) 








100,000 MILE 
ON REO GOLD 


Naturally, this has to be the best line of medium and heavy duty truck engines ever built. 
Only a sensational engine, vastly improved over the older models in use today, 
could stand up to a 100,000 mile warranty. Reo Gold Comet Engines 

develop a startling '2 h.p. per cu. in. displacement—actually up to 35% more than 
the industry average. A new standard in modern truck engine efficiency. 


No other line delivers so much usable horsepower to the wheels. No other has 
advanced wet sleeve construction throughout. No other can be maintained and 
overhauled at just a fraction of standard costs. A Reo Gold Comet in a tough 





Reo chassis will give more performance, economy and efficiency 





than truck operators have ever known before. 
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Milwaukee Dealers Cop Awards— 


James J. Larusso, Ford field manager (right), presents four-letter awards for out- 
standing sales records to seven Milwaukee Ford dealers. The four letters stand for 
finances, management, spirit and facilities. Shown with their awards (from left) are 
Ralph Venus, Walter M. Heiser, Lou Seigel, Henry J. Schwister, Leonard Rohrbach, 
Jerry Selig and Robert Soerens. 


Auto Personnel 





(Continued from Page 26) 


district manager since 1949, suc- 
ceeds John P. Sink, who is on a 
leave of absence. 


W. W. Keller jr. will take over 
the job of southeastern district 
manager vacated by Jowers. Keller 
has been Raybestos sales repre- 
sentative in Virginia, West Vir- 
ginia and Tennessee for several 
years. 

+ x * 


Ammco Picks Melanson 


Ammco Tools, Inc., North Chi- 
cago, Ill. has appointed George 
Melanson as district representative 
for eastern Massachusetts, Maine, 
Rhode Island, Vermont and New 


Hampshire, the firm has announced. 


Chrysler Division Gives 





Foraker Training Post 


| Walter E, Foraker has been ap- 
pointed executive development co- 
ordinator for Chrysler division, 


believe it...so we repeat 


WARRANTY 
COMET ENGINES — 


220 H.P. 
Gold Comet & 
V-8 





Only 391%” long and weighing 1211 Ibs. with all 
accessories—it’s the space- and weight-saving 
miracle of modern truck engine engineering. Lets 
conventional tractors haul 35 ft. square-nose 
trailers within 45 ft. overall. Offers all the proven 
operating advantages of Reo replaceable wet 
sleeve cylinder construction. Pound for pound, 
the most powerful short stroke V-8 truck engine 
ever built. 








SUBSIDIARY OF BOHN 


Reo Motors, Inc., Lansing 20, Mich. 








160 H. P. 
Gold Comet 













ALUMINUM AND BRASS CORPORATION 


¢ Toronto, Ontario 





President E. C. Quinn has an- 
nounced. 


Foraker will be responsible for 
coordinating and appraising the di- 
vision’s top executive development 
program. He joined Chrysler Corp. 
in 1934 and has been Chrysler divi- 
sion central sales manager since 
September, 1954. 


Grizzly Names Spooner 


Melvin Spooner has been ap- 
pointed Grizzly brake lining repre- 
sentative for Oregon, Washington, 
western Montana and northwestern 
Idaho, according to John Heath 
sales manager. Spooner will work 
out of Portland, Ore. 

” * + 


Chrysler Ups Bowman 
F. B. Bowman, acting plant pro- 
tection chief for Dodge and Am- 
plex divisions of Chrysler Corp. 
since last September, has been ap- 
pointed chief of the two divisions. 


World famous wet sleeve wonder engine. Big 
Brother to the 145 h.p. Gold Comet which rolled 
up a distinguished war record in Reo “Eager 
Beaver” Trucks. Engineered for peak power 
output, operating efficiency and maintenance 
savings. High h.p. to low engine weight and cu. 
in. displacement. Extra power and speed plus 
rugged dependability. 
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He joined Chrysler in July, 1937, as 
patrolman at the Dodge Main 
plant. 


+ 7. 
Reliance Varnish Elects 


Work as New President 


Reliance Varnish Co., Louisville, 
has elected G. B. Work as presi- 
dent, replacing M. J. Pearce, who 
has retired. 

Work, for eight years was gen- 
eral manager of the Zapon division 
of Atlas Powder Co., Stamford, 
Conn., and prior to that was sales 
manager of the Reading (Pa.) di- 
vision of Glidden Co. 

x + + 


Road Federation Elects 


Hutchinson of S-P 


Richard A. Hutchinson, vice- 
president of Studebaker - Packard, 
has been elected a director of the 
International Road Federation in 
Washington. 

H. S. Merriman, Socony-Vacuum 
Oil Co. of New York, was elected 
board chairman to succeed Frank 
T. Magennis, vice-president of 
Goodyear Tire & Rubber Export 
Co., who continues as a director. 
The federation was established in 
1948 to encourge development and 
improvement of highways and 
highway transportation. 

o * s 


Gardner Goes to Coast 


Allen F. Gardner, former admin- 
istrative assistant to the vice-pres- 
ident and cheif product engineer of 
Chicago Rawhide Mfg. Co., has 
been appointed vice-president in 
charge of western sales. He will lo- 
cate in Pasadena, Calif. 

* 


Van Norman Appoints 3 


To Sales Manager Posts 


Van Norman Co., Springfield, 
Mass., has announced the appoint- 
ment of three new sales managers. 

George Dickinson will serve in 
the midwest; Phil Moulton in the 
east, and Dick Harrison in New 
England and eastern Canada. 

* . aa 


Wilson Replaces Fraser 


Thomas H. Keating, general man- 
ager of Chevrolet has announced 
appointment of J. Ryley Wilson as 
divisional auditor. Wilson, general 
director of operations analysis 
since mid-1947, succeeds Fred R. 
Fraser, recently named divisional 
comptroller to replace Lewis P. 
Van Arman, who died March 17. 

e 


L-O-F Appoints Hill 


George E. Hill jr., active in sales 
for Libbey-Owens-Ford Glass Co. 
since 1928, has been named district 
manager of the distributor sales 
department in Philadelphia, it has 
been announced by Edward M. Ev- 
erhard, sales qvice president. 

a: + 


Orser, Leonard Join L-O0-F 


Peter R. Orser and Robert J. 
Leonard have been added to the 
distributor sales department of 
Libbey-Owens-Ford Glass Co., To- 
ledo, and assigned to district offi- 
ces, according to E. M. Everhard, 
sales vice-president. Orser goes to 
Cincinnati and Leonard to Minne- 
apolis. 5 

Be . 


Hill Succeeds Reeves 


| J. J. Hill has been appointed 
manager of the Carolinas district 
for Westinghouse Electric Corpo- 
ration. He succeeds J. H. Reeves 
jr.. who was killed March 28 in an 
automobile accident. 


Precision Die-Cast 


Triple chrome plated for Jastin 

beauty. Original designs. Sketc 

submitted for your approval, Quan- 
tities as low as may ore 
dered. Choice of exclusive adhesive 
backing, or standard fasteners. 


Free sample and prices on request. 


29th & McKean Sts. 
Phila. 45, Pa., Dept. A 















Used-Car Auction Prices 





Market Trend 


A $12 decline in the overall average price of used cars sold at whole- 
sale auction was noted last week in Automotive News’ index. 

Only one model ran counter to the trend—the price of ’52s went 
up $12. 

All other models declined, in the following order: ’53s, down $8; ’54s, 
down $9; ’51s, down $13; ’49s, down $18; ’55s, down $19; "48s, down $19; 
and ’50s, down $23. 

Record low prices were established by the new average prices for 
558, ’54s, 51s, 50s, 49s, and ’48s. The setback on °48s was particu- 
larly sharp—the largest since the week of Jan. 17. 

Auction action continues to taper off. At a group of representative 
auctions last week, 1,313 cars were sold out of 1,925 offerings, for a 
percentage of 68.2. A week earlier, the percentage of sales to offerings 
was 69.6. 

Prices marked with an * indicate a unit equipped with an automatic 
transmission or overdrive and (ps) indicates power steering. 


ALBANY 


up selling 195 cars out of the 258 offered 
for a percentage of nearly 76.) 


(Tim Anspach Auto Auction. Sale every| RUICK—’55 Super Riviera, $2,375* (ps), 
Monday. Prices are for sale of Apr. 25.) $2,200. '53 Special 2-dr., $1,380*; Super 

(Prices were strong on all models to- 2-dr., $1,300* (ps); Riviera coupe, $1,- 
day due to several big wholesale buyers 270*. ’°52 Super conv., $950. °51 Specia: 
attending. ’53s and ’54s must be bought 4-dr., $730*, $630*%; RM 4-dr., $690*; 
at a lower figure to sell and make Super 4-dr., $640*. °50 Special 4-dr., 
money. A record was recorded here to- $350, $260. "49 Super 4-dr., $150*. '48 
day on our eighth anniversary sale, as, Super 4-dr., $170. 


| 
battling an all day rain storm, we wound CADILLAC—’53 (62) 4-dr., $2,340° (ps). | 
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"52 (62) coupe, $1,940*; club coupe, $1,- 
695°. ‘51 (62) 4-dr., $1,250. ‘50 (61) 
4-dr., $1,130. ‘49 (62) 4-dr., $770°; 
conv., $450°. '48 (62) 4-dr., $435*. 
CHEVROLET ’55 Bel Air (8) Sport 
coupe, $2,150*, $2,140*, $1,990*; 2-dr., 
$1,800; One-fifty (6) station wagon, $1,- 
835*; 4-dr., $1,750*, $1,600, $1,570; 
Two-ten (6) station wagon, $1,810; Two- 
ten (8) 4-dr., $1,790°, $1,685. ‘54 Bel 
Air 4-dr., $1,425*, $1,120, $1,100; Sport 
coupe, $1,400, $1,350; Two-ten station 
wagon, $1,625; 4-dr., $1,220, $1,080; 
2-dr., $1,110; One-fifty 4-dr., $1,020. '53 


Bel Air Sport coupe, $1,250*, $1,120*; 
4-dr., $1,100, $1,080*, $1,045, $1,040; 
2-dr., $1,020; Two-ten 4-dr., $1,030; 
2-dr., $920, $890, $830; One-fifty 4-dr., 
$710. '52 SL Deluxe Bel Air, $1,035*; 
conv., $760; 2-dr., $725, $680; 4-dr., 


$780, $700, $380; FL Deluxe 2-dr., $710; 
SL Special 4-dr., $490. ’°51 SL Deluxe 
2-dr., $620*, $570, $500, $470; 4-dr., 
$580*; FL Deluxe 4-dr., $375; Delivery 
sedan, $260. '50 SL Deluxe Bel Air, 
$510; 4-dr., $470*, $430*; SL Special 
2-dr., $340, $300*. "49 SL Deluxe 4-dr., 
$340, $320, $290, $280, $240, $220; 2-dr., 
$270, $260; FL Special 4-dr , $250, $230. 
CHRYSLER — ’'51 Imperial 4-dr., $600* 
(ps). °49 Windsor station wagon, $300*; 

conv., $270. 
DeSOTO—’52 Fire Dome (8) 2-dr., $650. 
"51 Custom 4-dr., $410. ‘50 Custom 4- 
$2,320*. ‘53 


dr., $410*. 

DODGE—’55 Coronet coupe, 

Coronet 4-dr., $950*. '52 Coronet 4-dr., 
$660*, $550°; Wayfarer 2-dr., $510. ‘50 
Deluxe 2-dr., $230, $310. °49 Coronet 
2-dr., $240*; coupe, $230. ’°46 %-ton tow, 
$420. 

FORD — '55 Fairlane (8) 4-dr., $1,980*; 
Custom (8) 2-dr., $1,760; Custom (6) 
4-dr., $1,590, $1,020. '54 Crest (8) conv., 
$1,500* (ps); Main (8) 4-dr., $970, 
$925. °53 Crest (8) Victoria, $1,260; 
conv., $900; Main (8) Ranch Wagon, 








Average Used-Car Prices 


(Compiled by Automotive News) 


May, 1955 
To Date 


April, 
1955 


$2,183 
1,526 
1,048 


716 
514 
380 
266 
174 
$ 851 


Average.... $ 839 


(The above figures are averages of used-car auction prices, all makes 
and models, carried regularly in Automotive News.) 


$1,250*, $1,175*; 4-dr., $820; Custom 
(8) 2-dr., $1,040*, $1,000. ’52 Crest (8) 
Victoria, $1,000; Custom (8) 2-dr., $670, 
$620; 4-dr., $650. °51 Custom (8) Vic- 
toria, $585, $580*, $610, $425*; Custom 
(8) conv., $530*; 2-dr., 2 at $580*, $500; 


4-dr., $480. '50 Custom (6) 2-dr., $430, 
$350, $320; Custom (8) conv., $420; 
4-dr., $360, $290; Deluxe (8) coupe, 


$300, $260; Deluxe (6) 2-dr., $290, $280; 
%-ton pickup, $370. 49 Custom (8) 4- 
dr., $240; 2-dr., $220, $200; conv., $250. 


HUDSON — ’53 Wasp 2-dr., £835*. °52 
Wasp coupe, $550; Pacemaker 4-dr., 
$510. 


KAISER—’51 Deluxe 4-dr., $240*. ’50 De- 








ARMSTRONG TUBELESS 


“Ounce of Prevention” 


TIRES’ 


Safety Discs 





Give Skid Protection No ‘Original Equipment’ Tires Offer 


Just like the edges of 
your fist, tread ribs of 
ordinary tires tend to 
compress into a smooth 
and slippery surface un- 
der brake pressure. This 
pressure causes the tread 
to lose its vital grip on 
the road...and you skid! 


With Armstrong Tires, 
the tread can’t compress! 
Can’t squeeze together. 
For, just like your fingers 
when you put rubber discs 
between them...“Ounce 
of Prevention” discs keep 
the gripping edges apart. 
Tread can’t lose its grip 
on the road...thus pre- 
venting dangerous skids! 





ever before! 


Surveys conducted by reputable research 
firms prove that neither brand name nor price 
can clinch a tire sale. The public looks first 
for safety...safety that can be demonstrated! 


Small wonder then that ARMSTRONG has 
taken such giant strides in the past ten years. 
For, only ARMSTRONG Tires are safety engi- 
neered to fully meet the demands of high- 
speed, high-powered cars. ARMSTRONG’S 
exclusive features are easily demonstrated, 
too, as shown in the illustrations at the left. 


Further indication of ARMSTRONG’S prod- 
uct superiority is this fact: — Each year more 


people switch to ARMSTRONG Tires than 


For your own profitable future, investigate the 
advantages of an Armstrong franchise today! 


ARMSTRONG RUBBER CO. 


ONE OF AMERICA’S LEADING 


PRODUCERS OF REPLACEMENT TIRES 


WEST HAVEN & NORWALK, CONN. @ NATCHEZ, MISS. © DES MOINES, IOWA @ SAN FRANCISCO, CALIF. © ARMSTRONG EXPORT DIV. 20 E. 50 ST., N.Y., N.Y. 








| STUDEBAKER—’51 


| PLYMOUTH—’53 Cambridge sedan, 


luxe 4-dr., $110*. 


MEROURY—’53 Monterey 4-dr., $1,160*: 
’52 4-dr., $750. °51 coupe, $510*. ’50 
4-dr., $330. '49 4-dr., $230*, $210. 

NASH—’50 (600) 4-dr., $160. 

OLDSMOBILE—’53 (98) Holiday, $1,525* 
(ps); 4-dr., $1,240*; (88) 2-dr., $1,450* 
"51 (88) conv., $625*. '50 (88) 2-dr., 
$450*. °49 (98) 4-dr., $190*. °48 (76) 
2-dr., $110°*. 

PACKARD—’53 Clipper 4-dr., $800*. '49 


(200) 2-dr., $100*. 

PLYMOUTH — ’53 Cranbrook Belvedere, 
$1,100*; station wagon, $1,02u, $960. ‘52 
Cambridge 4-dr., $490; Cranbrook 4-dr., 
$410. '50 Special Deluxe 4-dr., $360. '49 
Special Deluxe coupe, $250. 

PONTIAC—’55 Chieftain (8) 2-dr., $2,.- 
230*. °54 Star Chief (8) 4-dr., $1,590*, 
’53 Chieftain (8) 4-dr., $990*. ’52 Chief- 


tain (8) 4-dr., $850*; 2-dr., $530. °51 
Silver Streak (8) 4-dr., $650*. °50 Sil- 
ver Streak (8) 4-dr., $550*. °49 Silver 


Streak (8) 2-dr., $250*, $200°. 
STUDEBAKER — '52 Commander 4-dr., 
$425*. °51 Commander 4-dr., $290*. °48 
Champion 2-dr., $140*. 
$160. 


WILLYS ’52 2-dr., 
wagon, $330*. 

MISCELLANEOUS—’51 Ford English Con- 

sul, $310. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Apr. 27.) 

(Market strong today with business 
better all around. More registrations, 
more sales, better prices. Sold 102 cars 
out of 138 offerings.) 


*49 station 


BUICK—’52 Special Riviera, $730; sedan, 
$725. °51 Super Riviera, $790*; sedan, 
$650*; conv., $550*. °'50 Super sedan, 


$440; Special sedan, $430. '49 RM 
$370, $340. '41 conv., $105. 

CADILLAC—’52 (60) Special sedan, $1,- 
780*; (62) sedan, $1,750*. '50 (75) lim- 
ousine, $1,050*. °49 (62) sedan, $630*. 

CHEVROLET — ’53 Two-ten sedan, $870, 
$850. ’'52 SL Deluxe sedan, $700, $675; 
SL Special sedan, $600. '51 SL Deluxe 
Bel Air, $670*, $585; sedan, $630, $580, 
$540, $520, 2 at $500. "50 SL Deluxe se- 
dan, $410. ’°49 SL Deluxe sedan, $310, 
$275. 

CHRYSLER — ’50 NY sedan, 
Windsor sedan, 2 at $320. 
DeSOTO—’51 Custom sedan, $500. ’50 Cus- 
tom sedan, $490. °49 Custom sedan, 

$370. 

DODGE—’53 Coronet sedan, $920*; Mead- 
owbrook sedan, $690. '52 Meadowbrook 
sedan, $575*. '51 Wayfarer sedan, $325. 
*50 Wayfarer sedan, $425*. °49 Coronet 
sedan, $450*. ’48 Custom sedan, $175. 

FORD—’55 Fairlane (8) Victoria. $2,295*; 
Custom (8) seden, $1,900*. °54 Custom 
(8) Country sedan, $1,665*; Main (8) 
Ranch Wagon, $1,515; Custom (6) sedan, 
$1,150; Main (6) sedan, $1,070. ’53 
Main (6) Ranch Wagon, $1,120; Custom 
(8) sedan, $1,025. °52 Crest (8) Vic- 
teria, $820*. ’51 Custom (8) Victoria, 
$675", $660*, $620; zedan, $505, $470; 
Custom (6) sedan, $375. '50 Custom (8) 
sedan, $415; conv., $390; Deluxe (6) 
sedan, $340, $320. ’49 Custom (8) sedan, 
$300. °48 Custom (8) station wagon, 
$200. 

HUDSON—’53 Jet sedan, $650 

KAISER—’51 sedan, $200. 

LINCOLN—’51 sedan, $140. 


sedan, 


$450*. ‘49 


MERCURY—’54 Custom sedan, $1,530". 
"53 sedan, $1,120*. '52 Monterey Sport 
coupe, $1,000*. °50 sedan, $425. °49 se- 
dan, $375. 

NASH—’49 (600) sedan, $110. °48 (600) 
sedan, $115. 

OLDSMOBILE — ’'55 (88) sedan, $2,650* 
(ps). ’53 (98) sedan, $1,400*; (88) se- 
dan, $1,350*. °52. (88) Holiday, $1,050*. 


*51 (98) Holiday, $900*. 

PACKARD—’49 sedan, $225. 

$790; 
Cranbrook sedan, $740. '51 Cambridge 
Suburban, $665; Cranbrook sedan, $550, 
$475; Concord sedan, $430. 

PONTIAC—’52 Chieftain (8) sedan, $790. 
’51 Silver Streak (8) Catalina, $755*. 
‘50 Silver Streak (8) sedan, $525, $510, 
$400. °49 Silver Streak (8) sedan, $310, 
$295. 

Champion sedan, 2 
at $350, $260. '49 Champion sedan, $175. 

WILLYS — ’53 station wagon, $770. ’5 
station wagon, $475 

—— Henry J 
400. 


sedan, 


DENVER 


(Denver Auto Auction. Sales every Fri- 
day and Monday. Prices are for sales of 
Apr. 22-25.) 

(Market steady on both new and used 
units. Sold 205 cars out of 354 offer- 
ings.) 

BUICK—’55 Century Riviera, $2,860*, $2,- 
810* (ps). °’54 Century 4-dr., $2,120* 
(ps); Special Riviera, $2,015*; Super 
4-dr., $1,850*, $1,800*. '53 RM 4-dr. 
$1,430* (ps); Super Riviera 4-dr., $1, 
270* (ps). ’51 RM 4-dr., $780*, $585* 
Super Riviera, $680°. 


CADILLAC—’55 (62) coupe deVille, $4,- 
985* (ps). '53 (62) 4-dr., $2,535* (ps); 
coupe, $2,040*. '52 (60) Special coupe 
$1,850*; (62) 4-dr., 2 at $1,805* (ps); 
coupe, $1,795*. 

CHEVROLET — '55 Two-ten (8) Delray 
coupe, $1,975*; 4-dr., $1,860*, $1,805; 


Bel Air (8) 4-dr., $1,870; 2-dr., $1,770; 
Two-ten (6) 2-dr., $1,725*; %-ton pick- 
up, $1,540, $1,475. °'54 Bel Air Sport 
coupe, $1,590*; 2-dr., $1,460; Two-ten 


(Continued on Page 29, Col. 1) 
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9-dr., $1,095, $1,030; One-fifty 2-dr., 


850. 


| 
| 
| 


2-dr., $825; One-fifty 2-dr., $1,035. 
SL Deluxe 4-dr., $615. 


"52 


CHRYSLER — 55 Windsor 4-dr., $2,675° | CHRYSLER—’55 NY Newport, $2,980*. ’54 
NY 


(ps). ’54 NY 4-dr., $1,820°. '53 Windsor 
4-dr., $980*; NY 4-dr., $970* (ps), $900°. 
*52 Windsor 4-dr., $650* (ps). ’50 Wind- 
sor club coupe, $375*. 

DeSOTO—’51 Custom Sport coupe, $415°. 

DODGE — ‘53 Meadowbrook 4-dr., $810, 
$780*, $615. "51 %-ton pickup, $450°. 
'49 club coupe, $215°*. 

FORD — ‘55 Custom (8) Country sedan, 
$2,550*; 4-dr., $2,125*; Fairlane (8) Vic- 
toria, $2,425, $2,370%; 4-dr., $2,195°, 
$2,150*; %-ton pickup, $1,420. ’54 Main 
(8) Ranch Wagon, $1,665, $1,615*; Crest 
(8) 4-dr., $1,360. ’53 Main (8) Ranch 
Wagon, $1,290; Crest (8) Victoria, 2 at 
$1,280, $1,245*, 

HUDSON—’53 Hornet 4-dr., $1,050*%. ‘52 
Wasp 4-dr., $390, $305. ’°50 coupe, $240. 

MERCURY—’55 Montclair 4-dr., $3,000* 
(ps), $2,865*; Sport coupe, $2,880* (ps); 


coupe, $2,750, $2,700*; Monterey coupe, 
$2,700*, $2,570; Sport coupe, $2,590*, 
$2,580*. ’54 Monterey Sport coupe, $1,- 


950*; Sun Valley, $1,800*. 

NASH — ’52 Ambassador 4-dr., $825*; 
Statesman 4-dr., $650. ’50 4-dr., $335. 
OLDSMOBILE—’55 (98) Holiday, $3,500* 
(ps), $3,425* (ps); 4-dr., $2,965* (ps); 
(88) Super Holiday, $3,180* (ps), $3,175* 
(ps), $2,990* (ps), $2,955* (ps). ’54 (98) 

4-dr., $2,450* (ps). 
PACKARD—’51 4-dr., $295*. 
PLYMOUTH—’55 Plaza (8) 4-dr., $1,605. 
’54 Savoy 4-dr., $1,300; Belvedere 4-dr., 


$1,250*. '53 Cambridge 4-dr., $700. '52 
Cambridge club coupe, $510, '51 Cran- 
brook 4-dr., $520. °49 Special Deluxe 
4-dr., $330. 


PONTIAC—’55 Chieftain (8) Catalina, $2,- 
400*. °54 Star Chief (8) 4-dr., $2,205*. 
’53 Chieftain (8) station wagon, $1,375*, 
$1,260, ’52 Chieftain (8) Catalina, $1,- 
075*, $870*; 4-dr., $650. ’51 Silver Streak 


(8) Catalina, $765*; 2-dr., $465. 
STUDEBAKER — ’52 Commander 4-dr., 
$565. °50 Commander 4-dr., $340*. '49 


%-ton pickup, $260. ’47 Champion 4-dr., 


$100. 
WILLYS—’55 (6) station wagon, 3 at §$2,- 
125, ’47 station wagon, $110. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction, Sale every 
Friday. Prices are for sale of Apr. 22.) 
(Sold 197 cars out of 265 offerings.) 


BUICK—’55 RM conv., $3,700* (ps); Rivi- 
era, $2,875*; Special Riviera, $2,430; 
2-dr., $2,000. °53 RM _ Riviera coupe, 
$1,300* (ps); Super 2-dr., $1,190*, '52 
RM 2-dr., $1,000*; Super Riviera, $775*. 

CADILLAC — ’54 Eldorado conv., $4,675* 
(ps). ’53 (62) 4-dr., $3,000* (ps). '52 
(62) coupe, $1,950* (ps); 4-dr., $1,600*. 

CHEVROLET—’55 Two-ten (8) 4-dr., $1,- 
800*, $1,730, $1,715, $1,600; Bel Air 4- 
dr., $1,725*, $1,650*; One-fifty (6) 2-dr., 
$1,400; %-ton pickup, $1,350. ’54 Bel Air 


conv., $1,375*; 4-dr., $1,360*, $1,250*; 
2-dr., $1,120; Two-ten 2-dr., $1,110. ’53 
Bel Air 4-dr., $1,015*%, $900*%, $825*; 


Two-ten 2-dr., $895, $850, $800. ’52 SL 
Deluxe 4-dr., $520, $440*. ’51 SL Deluxe 
4-dr., $600*, $525*, $475*. ’50 SL Deluxe 
Bel Air, $500*. 
CHRYSLER—’53 NY 4-dr., 2 at $1,100, 2 
at $1,075* (ps). ’51 Windsor 4-dr., $600*. 
DeSOTO—’53 Fire Dome (8) 4-dr., $1,000*, 


$950*. 
DODGE — ’53 Coronet (8) 4-dr., $880; 
Meadowbrook 4-dr., $710. '52 Coronet 


4-dr., $575, 

FORD —’55 Custom (8) Country sedan, 
$2,450*; 4-dr., $1,750*, $1,725*, 2 at $1,- 
700*, $1,680*; 2-dr., 2 at $1,650, $1,640; 
Fairlane (8) Victoria, $2,150, $2,125*; 
conv., 2 at $2,125*; 4-dr., $2,075. $1,750*, 
$1,730. '54 Custom (8) station wagon, 2 
at $1,600; 2-dr., $1,260; Crest (8) Vic- 
toria, $1,550; Main (8) 2-dr., $925. ’53 
Custom (8) 4-dr., $1,050*, $1,000*, $980, 
$955*, $925; 2-dr., $975; Main (8) Ranch 
Wagon, $1,115; 2-dr., $760, $740, $675. 

HUDSON—’52 Hornet 4-dr., $835*. 

KAISER—’51 (6) 2-dr., $190. 

LINCOLN—’54 Capri 4-dr., $2,000* (ps). 

MERCURY—’55 Monterey Hard top, §2,- 
515*; Sport coupe, $2,275*. ’54 Monterey 
coupe, $1,740* (ps), 2 at $1,600*%; Sport 
coupe, $1,550. ’'52 coupe, $830*. '51 Cus- 
tom 4-dr., $480*; 2-dr., $300. ’50 Cus- 
tom 4-dr., $435. 

NASH—’53 Ambassador 4-dr., $1,090*. ’52 
Ambassador 4-dr., $540. 

OLDSMOBILE — '55 (88) Holiday 4-dr., 
$3,050; coupe, $2,775*. ’54 (88) 4-dr., 
$1,875* (ps). °53 (98) 4-dr., $1,460* 
(ps), $1,425* (ps). ’52 (88) 4-dr., $925*; 
conv., $825. ‘50 (88) 4-dr., $175*. °49 
(76) conv., $320. 

PLYMOUTH—’55 Belvedere (6) conv., $1,- 
750*; Savoy (6) club sedan, $1,670; 4- 
dr., $1,670. ’54 Belvedere 4-dr., $1,265*; 
Plaza station wagon, $1,150; 4-dr., $990. 
‘53 Cranbrook 4-dr., $790, $775, $750, 
$740. °52 Cranbrook 2-dr., $530. ’51 
Cranbrook station wagon, $495. 

PONTIAC—’55 Star Chief (8) sedan, §$2,- 
100* (ps). ’53 Chieftain (8) 4-dr., $1,- 
075*. ’51 Silver Streak (8) 4-dr., $675. 

STUDEBAKER—’53 Champion 4-dr., $625*. 
*50 Champion 4-dr., $300, $250. 

WILLYS—’52 station wagon, $500; 2-dr., 
$465, $280. '48 (4) jeepster, $200, $180. 


CHICAGO 


(Arena Auto Auction. Sale every Tues- 
day. Prices are for sale of Apr. 26.) 
(Sold 304 cars out of 496 offerings.) 


BUICK—’55 Super Riviera 2-dr., $2,880* 
(ps); Special Riviera 2-dr., $2,585*. ’54 
Super Riviera 2-dr., $2,225* (ps), $2,205* 
(ps), $2,200* (ps), $2,165* (ps); Cen- 
tury Riviera 2-dr., $2,185* (ps), $1,925; 
4-dr., $2,085* (ps); Special Riviera 2-dr., 
$2,160*; 4-dr., $1,975*. ’53 RM Riviera 
2-dr., $1,465* (ps); Super Riviera 2-dr., 
$1,455*, $1,295*, $1,235*. 

CADILLAC—’55 (62) coupe deVille, $4,- 
295° (ps). ’54 (62) coupe, $3,750* (ps); 
4-dr., $3,500* (ps). °53 (62) coupe, $2,- 
675° (ps), $2,520*, $2,400*; 4-dr., $2,- 
i 465*. '52 (60) Special 4-dr., $1,670* (ps). 

CHEVROLET — '55 Two-ten (6) Delray 
coupe, $1,720, $1,660. '54 Bel Air 4-dr., 
$1,465* (ps), $1,375, $1,285*%; Sport 
coupe, $1,350; Two-ten 4-dr., $1,120; 2- 
dr., $1,100, 2 at $1,025, $950; One-fifty 
2-dr., $930. ’°53 Bel Air conv., $1,260* 

(ps); Two-ten conv., $1,150*, $1,125; 

Sport coupe, $1,020; club coupe, $935*; 


Windsor conv., $1,725*. ’53 2-dr., 
$1,265* (ps); Windsor 2-dr., $1,070°. 
DeSOTO—’53 Fire Dome (8) 4-dr., $950°*. 
"52 Fire Dome (8) 4-dr., $575*. '51 De- 
luxe 4-dr., $375*. ’50 Deluxe 4-dr., $375*. 


DODGE — '55 Coronet 2-dr., $1,725*. '53 
Coronet Diplomat, $860*%; 4-dr., $705*; 
Meadowbrook 4-dr., $750*%, $740*. ‘52 


Wayfarer 2-dr., $365°*,. 
dr., $500*. 

FORD—’55 Thunderbird, $3,235*; Fairlane 
(8) Crown Victoria, $2,440*; Victoria, 
$2,155*, $2,100°; 4-dr., $1,885*; Custom 
(8) Country sedan, $2,320*. °54 Crest 
(8) Victoria, $1,530*%; Custom (8) 2-dr., 


‘51 Coronet 4- 


$1,380; Main (8) 2-dr., $1,040; %-ton 
pickup, $860. ‘53 Crest (8) Victoria, 
$1,260*, $1,200%, $1,170*%; Main (8) 


Ranch Wagon, $1,140, 

HUDSON—’54 Hornet 4-dr., $1,125* (ps). 
’52 Hornet 4-dr., $620°*; 
$620*. '51 Hornet 4-dr., $410°*, 

KAISER—’52 Manhattan 4-dr., $700*, $600. 
*51 4-dr., $275. 

LINCOLN—’54 Capri coupe, $2,420* (ps). 
’53 Capri 4-dr., $1,685* (ps), $1,575* 
(ps). 

MERCURY—’54 Monterey conv., $2,025*; 
coupe, $2,010* (ps), $1,800*; 2-dr., $1,- 
585*. '53 Monterey coupe, $1,345*, $1,- 
335*; 2-dr., $1,180*. °52 4-dr., $910, 
$795*. ’51 Monterey coupe, $535*. 

NASH—’54 Rambler 2-dr., $900. ’°53 Ram- 


club coupe, | 





bler station wagon, $1,030°; club coupe, 


$825. °52 Statesman 4-dr., $795°. ‘51 
Statesman 4-dr., $345, $270°. 
OLDSMOBILE—’55 (98) Holiday, $3,495° 


(ps), $3,205* (ps); conv., $3,400*° (ps). 
"54 (98) 4-dr., $2,650* (ps), $1,890*; (88) 
Holiday, $2,410* (ps); 2-dr., $1,700°. '53 


(88) Holiday, $1,565°; (98) 4-dr., $1,- 
560* (ps); Holiday, $1,500* (ps). 
PACKARD—’52 $520°. 


(200) 4-dr., $550. 

"51 (200) 4-dr., $560°. 

PLYMOUTH—’55 Belvedere (8) conv., $2,- 
050*, °54 Belvedere conv., $1,650° (ps); 
sedan, $1,315; Savoy 2-dr., $1,050, $1,- 
025°, $1,025; Plaza 2-dr., $1,005. ‘53 
Cambridge Suburban, $1,000; Cranbrook 
Belvedere, $915; 4-dr., $870, $845, $825, 
$800, $785, $770. 

PONTIAC—’55 Star Chief (8) Catalina, 
$2,565* (ps). '54 Star Chief (8) Cata- 
lina, $2,075* (ps), $1,900*, 2 at $1,850*; 


conv., $1,900*; Chieftain (8) Catalina, 
$1,750°; 4-dr., $1,595%; 2-dr., $1,130, 
$1,125. °53 Chieftain (8) Catalina, $1,- 


400°, $1,350*, $1,325*. 

STUDEBAKER—’53 Champion 4-dr., $540. 
’51 Champion club coupe, $295*; Com- 
mander 4-dr., $285. 


DYER, IND. 


(Dyer Auto Auction. Sale every Friday. 
Prices are for sale of Apr. 22.) 

(Market steady. Sold 230 cars out of 
376 offerings.) 
BUICK—’55 Special 2-dr., $2,100. '54 Spe- 

cial Riviera, $1,995*; Century 4-dr., $1,- 


840°, °53 Super 4-dr., $1,295*; Special 
4-dr., $1,110, $1,075. ’52 Super Riviera, 
$1,070*; conv., $910*. ‘51 RM 4-dr., 


$610*, $415*. '50 Special 4-dr., $310. 
CADILLAC—’55 (62) coupe, $4,400* (ps). 
’54 (62) coupe, $3,600* (ps). °52 (62) 
4-dr., $1,775*. '51 (62) coupe, $1,520*; 
(60) Special 4-dr., $1,405*. '49 (61) 4- 
dr., $500, $490°%, $450. 
CHEVROLET—’55 Two-ten (8) 4-dr., $1,- 





This gentleman was the star of a Moslem “Easter” parade according 
to a PaRaDE Far East representative. In PARADE his picture stopped 
seven in every ten readers and made them read the full story. 
Fresh, off-beat stories like this make 
PARADE the best read magazine in print, according to 
independent surveys, and give advertisers twice as 

many readers per dollar as the big weekday magazines. 
No doubt about it: To open new markets, to establish brand names, 
to build sales every day, all week long—PAaRabDE has what it takes. 


Parade... 


The Sunday magazine section of 
47 fine newspapers in 47 major markets... F 
with more than 14 million readers 


every week. 
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785°, $1,745°. °54 Two-ten Delray coupe, 
$1,275, $1,270; 4-dr., $1,215, $1,095. '53 
Bel Air coupe, $1,235*; Two-ten coupe, 
$1,005, 52 SL Deluxe 4-dr., $690*, $355°; 
SL Special 4-dr., $560, $555. '51 SL De- 
luxe 4-dr., $600*, $555°, $535°, $515°, 
$495, $435°, $405*; FL Deluxe 2-dr., 
$510. ’°50 SL Deluxe 2-dr., $395, $375°, 
$370; SL Special 2-dr., $280. ‘49 SL 
Deluxe club coupe, $250; station wagon, 
$180. 


CHRYSLER—'53 Windsor 2-dr., $1,000*. 
*49 Windsor 4-dr., $255, $200. 
‘53 Powermaster 4-dr., $1,025* 


(ps). '51 Custom club coupe, $560. °50 
Sportsman, $515. 


DODGE—’52 Coronet station wagon, $925; 
4-dr., $555. '51 Wayfarer 2-dr., $335, 


FORD—’55 Custom (8) 4-dr., $1,455. '54 
Crest (8) Victoria, $1,405*; Custom (8) 
2-dr., $1,150. °53 Crest (8) Victoria, 
$1,250; Custom (8) 4-dr., $930; Deluxe 
(8) 4-dr., $800. "52 Custom (8) 2-dr., 
$730°*; Custom (6) 4-dr., $685*, '51 Cus- 
tom (8) Victoria, $705*, $590°; 4-dr., 
$550*, $460, $445°. '50 Custom (8) 4-dr., 
$375*, $330, $310. 

HUDSON—’54 Hornet 4-dr., $1,360* (ps). 
53 Wasp 4-dr., $620*. '52 Hornet 4-dr., 
$600*. '51 Pacemaker 2-dr., $220*. 

LINCOLN—’51 Cosmopolitan 4-dr., $385°*. 
"49 4-dr., $100*. 

MERCURY—’55 Montclair 2-dr., $2,650*. 
’54 Custom 2-dr., $1,280. °53 Custom 
4-dr., $1,105*. '52 Monterey coupe, $1,- 
080*. ’51 4-dr., $585*, $545, $475°, $450, 
$385, $320*. '49 2-dr., $245, $200, $175. 
47 4-dr., $155. 

NASH—’53 Rambler Country Club, $890. 
°52 Rambler Country Club, $565*, $375. 

OLDSMOBILE—’55 (88) Super 4-dr., $3,- 
135* (ps), $3,045*; Holiday, $2,855* 
(ps), $2,600*, '54 (98) 4-dr., $2,600° 
(ps), $2,565* (ps), $2,300° (ps); (88) 
4-dr., $2,025*. '53 (98) Holiday, $1,640* 
(ps); (88) 4-dr., $1,455*, $1,375*, $1,- 
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$1,235° (ps). '50 


4-dr., $2,745°. °53 
‘51 Clipper 4-dr., 


(8) 4-dr., $1,750. 


360°. °52 (98) 4-dr., 

(88) 4-dr., $365°. 
PACKARD—’55 Clipper 

Clipper 4-dr., $1,065°, 


$315°*. 
PLYMOUTH—’55 Plaza 


‘53 Cranbrook conv., $1,060%, $870*; 
2-dr., $885, $830, $645*. '51 Cambridge 
fase $405. °'49 Special Deluxe 2-dr., 
130. 


PONTIAC—’55 Chieftain (8) 4-dr., $2,055*. 
‘54 Star Chief (8) Catalina, $2,115* 
(ps), $2,020*; Chieftain (8) 4-dr., $1,- 
590°. ’53 Chieftain (8) Catalina, $1,380*, 
$1,350*; 4-dr., $1,210* (ps), $1,170*. 

STUDEBAKER—’55 Champion 4-dr., $1,- 
695°, °54 Commander 4-dr., $1,310*. ‘53 
Champion 4-dr., $725; Commander 2-dr., 


$715*. '52 Champion 4-dr., $325*. ‘51 
Champion 4-dr., $250°*. 
WILLYS—’53 Aero 4-dr., $480*%. °48 (4) 


station wagon, $125. 
MISCELLANEOUS—’53 Hillman Minx se- 
dan, $550. '49 GMC %-ton pickup, $400. 


GRAND RAPIDS, MICH. 


(Grand Rapids Auction, Inc, Sale every 
Tuesday. Prices are for sale of Apr. 26.) 

(Market steady on sharp merchandise 
with fair and clean autos a bit shaky. 
Sold 105 cars out of 147 offerings.) 


BUICK—’55 Special Riviera 2-dr., $2,495*. 
'54 Super Riviera 2-dr., $2,225* (ps); 
Century 4-dr., $1,775*. ’°53 RM Riviera 
2-dr., $1,460* (ps), $1,450*° (ps); 4-dr., 
$1,350° (ps), $1,175*; Special Riviera 
2-dr., $1,355*, 2 at $1,250*. °52 RM 
Riviera 4-dr., $960*; Special 4-dr., $895*, 
$850°; 2-dr., $810. ’°51 Super Riviera 4- 
dr., $520°. ‘50 Super Riviera 2-dr., 
$450°; Special 2-dr., $425*; RM Riviera 
4-dr., $405*. '48 RM 4-dr., $165. 

CADILLAC—’52 (62) 4-dr., $1,750° (ps). 
‘51 (62) 4-dr., $1,255°. 

CHEVROLET—’55 Bel Air (6) club coupe, 


(Continued on Page 36, Col. 1) 
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MOTOR ANALYZER—A motor analyzer, 
designed for six- and 12-volt vehicles, 
operates from a 110-volt power source, 
eliminating the need for a storage battery. 
It is claimed that cost has been brought 
down by using double-duty meters without 
sacrifice of testing flexibility or analyzing 
facilities. The unit has storace space ac- 
cessible through a full-length door, and it 
rolls on molded ball bearing wheels. 
Electric Equipment Co., 9123 Inman Ave., 
Cleveland 5, “ar 





TUBELESS TIRE TESTER—Designed to lo- 
cate leaks in tubeless tires, Model 856 
consists of an aluminum tank and quick 
acting arbor which holds the tire and 
allows it to rotate. Bishman Mfg. Co., 
Osseo 2, Minn. ‘ 





ADVERTISING DISPLAY — A traveling 
advertising display is available for dis- 
tributors and dealers handling Valvoline 
oil. It is shipped knocked down. Valvo- 
line Oil Co., Dept. VA, Freedom, Pa. 

s 28 @ 





CAR POLISHER—Nenette is a dust- 
absorbing polisher with thick cotton 
fringes to hold the dust. The polisher 
contains “Nenetol,”” an ingredient said 
to absorb the dust while giving the finish 
a polish. The polisher comes with a 15- 
inch handle. Nenette, Inc., 30 E. Adams 
St., Chicago 3, Ls Ste 


Wolf's Head Brings Out 


Multi-Duty Lubricant 


A new multi-duty lubricant has 
been announced by Wolf’s Head 
Oil Refining Co., Oil City, Pa. The 
firm says it offers unusual “stay 
put” ¢haracteristics due to high 
melting point and stability. 

It is available in all standard size 
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packages and drums, regular and| ’ 


bung type 25-lb. pails and in one 
and five pound cans. 
* * *~ 


| 








TIRE VALVE TOOLS—Models 505 and 


King 552 are said to facilitate service on new 


models with snap-in-type valves. The 505 
lever tool seats valves in rim holes on 
any model. The 552 mounting tool strad- 
dies the valve and seats it in the rim 
hole when the wing nut is turned down. 
A. Schrader’s Son, division of Scoville 
Mfg. Co., Inc., 470 Vanderbilt Ave., Brook- 
lyn 38, N. Y. 





POWER UNITS — Three models of 
Handi-Pak power units are now in pro- 
duction. They supply six and 12-volt 
power for use by gas stations, garages 
and service stations and for emergency 
lighting. The line includes Handi-Pak 25, 
a six-volt unit; Handi-Pak 25-12, a 12- 
volt unit and Handi-Pak 10, a six-volt 
unit. All are charged by plugging into 
110-volt, 50-60 cycle outlet. Reading Bat- 
teries, Inc., Reading, Pa. 

¢ 2 © 





CAR STOPS—Malleable iron car stops 
can be used with 4-by-4 wood timbers for 
parking lots. The stops come with 12-inch 
galvanized lag bolts for installation into 
macadam, black top or gravel. Superior 
Steel & Malleable Castings Co., Product 
Division, Benton Harbor, Mich. 

* ¢ * 





BUSHING PULLER — Model KP-100-C 
bushing puller and driver is said to re- 
move factory bushings and install a drive 
shaft bushing and seal assembly in 30 
minutes or less. The tools are made of 
cadmium-plated steel. They are designed 
for use on most Chevrolet cars, Chevrolet 
and GMC pick-up trucks and 1%-ton 
GMC trucks. National Machine Works, 
Inc., Oklahoma City, Okla. 





* 


RATCHET HEAD—This three-quarter-inch 
square drive heavy-duty ratchet head is 
made of alloy steel. Its gear has 24 teeth 
instead of the usual 16. Shift lever re- 
verses action instantly. It is available with 
either plain or knurled handle grip. J. H. 
Williams & Co., 400 Vulcan St., Buffalo 7, 
N. Y. 





MERCHANDISER—A small engine spark 
plug merchandiser holds a stock of 50 
plugs for outboards, power mowers and 


‘| garden tractors. With it comes a three- 


color window banner, four-color handouts 
and a spark plug specification catalog. 
Electric Auto-Lite Co., Toledo 1, O. 

* * 





ELECTRIC THERMOSTAT—The Thermaster 
automatically halts charging action when 
the battery is brought to full power. It is 
offered in three models. The top model, 
WDT-200, has a 100-ampere charging rate 
on six-volt batteries and a 50-ampere 
charging rate on 12-volt batteries. Willard 
Storage Battery Co., 246 E. 131st St., 
Cleveland, O. 
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PROMOTION KIT — A special events 
sales promotion kit contains 500 giveaway 
balloons with balloon sticks, 18 big pad- 
dle balloons for inside display and three 
balloons for outside display. A balloon 
pump and window streamers are included 
in the kit. Eagle Rubber Co., Inc., Ash- 
land, O. 

* * ®@ 


Acme Paints Develops 


Flush-Off Paint Remover 


Acme Quality Paints, Inc., has 
developed a non-flammable, flush- 
off automotive paint remover called 
Acme 72 Wash-Off Remover. 

Acme said it can be quickly 
brushed or sprayed on the old sur- 
face and in 15 to 30 minutes the 


old paint swells and pops away 


from the bare metal and the resi- | 


due can be easily washed away. 
Further information can be ob- 
tained from the company at 8250 
St. Aubin, Detroit 11, Mich. 


* * * 


Nil a 

HOG RING—The 20 Series hog ring for 
seat covers, which is available in all stand- 
ard sizes, is said to clinch flush and 
eliminates protruding points. Atlas Tack 
Corp., Sherman & Bowles Sts., Fairhaven, 
Mass. 


17-POINT PLUG—Life-Time spark plugs 

have 17 points based on four four-sided 

earth electrodes. The spark rotates around 

the circle in firing, instead of between two 

points. Continental Mfg. Corp., Washing- 

ton Blvd. at Motor Ave., Culver City, Calif. 
* ¢ 8 
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SALES MATERIAL—A silk-screened pos- 
ter in four colors, 20 by 30 feet, is an- 
other in the coil sales displays offered by 
Standard Motor Products, Inc., 37-18 
Northern Bivd., Long Island City 1, N. Y. 

. 2 *% 


TAPPET TOOLS—A three-tool kit is said 
to save as much as four hours on every 
tappet job done on Fords, Lincolns, Mer- 
curys and Ford trucks. The kit makes it 
possible to remove tappets without remov- 


ing the oil pan. K. R. Wilson, Inc., Ar- 


cade, N. Y. 














a iilaiiiaiin ITE 
7 
1 
vata 
BS 
i : 
ved y ' 
mn 
i 
| Sess 
! 
i ics” 

BATTERY FILLER—Model 88 is a self- 
leveling battery filler which automatically 
| fills to correct water level. Filler bottle and 
|hose are made of flexible plastic. E. 
Edelmann & Co., 2332 Logan Bivd., 
Chicago 47, Ill. 

* ¢ ®@ 
Correction 

The address of the A & A Tool 
|Co. in connection with its Ace tire 
spreader was inadvertently given 


jas Coventry, N. Y., in the March 
|21 issue of Automotive News. The 
|address should have read A & A 
|Tool Co., Twin Lakes and Glen 
me a 


* 


| Aves., Coventry, 
j * 





WIPING CLOTH—Absorb-Al is a wiping 
cloth material that can be torn from a 
roll in any length desired. The dispenser 
comes in 10 or 20-inch widths on a yearly 
rental basis. The material is said to be 
highly absorbent and is disposed of after 
use. Cleveland Cotton Products Co., 1833 
E. Twenty-third St, Goveland 14, O. 





Fluorescent Lamp 


Elimination of eye fatigue and 
greater perception of detail are 
claimed for See-E-Zee, a fluores- 
cent lamp made by Verd-A-Ray 
Corp., 617 Front St., Toledo 5, O. 
The lamp is said to provide intense 
light without glare. 


x * * 










STEAM CLEANERS—The Model K line 
of Kelite steam cleaners features capaci- 
ties up to 3,000 gallons per hour. A heat 
exchanger is said to raise water tempera- 
ture to 100 degrees before it enters the 
main heating circuit. This is done by trap- 
ping waste heat, thus reducing fuel con- 
sumption. Another feature is a high-vol- 
ume pumping system. Kelite Products, Inc., 
1250 N. Main St., Los Angeles 12, Calif. 

* ¢ *& 


Adjusting Tools Offered 
For Ford Transmissions 


Transmission adjusting tools for 
Fordomatic and Merc-O-Matic are 
now on the market. The rear band 
tool is said to assure fast, accurate 
adjustment. A slotted wrench, with 
two flat sides, is designed to avoid 

(Continued on Page 33, Col. 1) 
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(Continued from Page 30) 


damage to the adjusting screw. A 
friction disk torque screw driver is 
pre-set for proper torque and, it is 
claimed, automatically prevents 
over tightening of adjusting screws | 
and prevents sudden breakaway. 
Republic Gear Co., 2197 Beaufait 
Ave., Detroit 7, Mich. 


Resurfacer and Sealer 
Developed by Tufcrete 


Tufcrete Co. has announced Tuf- 
crete resurfacer which it says will | 
provide a smooth surface over worn | 
concrete, wood or other floors at 
one-half-inch thickness. 

The firm also has an all-purpose 
sealer which it says is applied in 
a thin squeegee film and protects 
concrete or asphalt bases from 
acids. Additional information can 
be obtained by writing the com- 
pany at 502 E. Locust St. Des} 
Moines 9, Ia. a 


* * 





INDEX FILE—The Kard-Veyer contains | 
movable shelves which travel from either | 
direction, bringing the required tray to | 
the reference area and stopping at post- 
ing level. Remington Rand, Inc., 315 Fourth 
Ave., New York 10, N. v.. 


Windshield Installation 


Libbey - Owens-Ford Glass Co., 
Toledo 3, O., describes in a four- 
page booklet how to install Pan- 
oramic windshields in 1955 Buicks, 
Oldsmobiles and Cadillacs. Three 
preceding booklets dealt with wind- | 
shield installations on 1950-55 mod- | 
els of most makes. 

+. * 








REFINISHING MATERIALS—A Five-Star 
Parade of Products, consisting of a series 
of refinishing materials, is said to be 
backed by an extensive merchandising 
program. Offered are the Opex Speed-Fill 
primer-surfacer; the Kem Red oxide primer; 
the Kem Flo-Glo reducer; the Opex Potent 
and the Opex Spot-Sol lacquer remover. 
Sherwin-Williams Co., 101 Prospect Ave., 
N. W., Cleveland 1,0. 


Bearing Extractor 


Engineering Imports, P.O. Box 
557, Olean, N. Y., markets Tracta, 
a ball roller bearing extractor in 
five sizes. Since the bearing is 
gripped on the inner race, it is 
claimed the possibility of bearing 
or shaft damage is greatly reduced. 





ARMREST COVER—The Lifetime is made 
of plastic and comes in three models for 
Practically all cars. It is available in five 
colors and is easily mounted on the arm- 
rest. J. & S. Mfg. Co., 2645 State St., 
Chicago 16, Ill. 
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SPRING STEEL CLIP—This wheel-weight | 
clip is contoured to fit the rim of tubeless 
tires and is dove-tailed on both ends to 
hold weight firmly. Eight types covering | 
74 sizes are offered. Snug! Wheel. Weight 
Mfg. Co., Kokomo, Ind., or Whittier, Calif. | 


* * 


Thermostat Catalog 


A catalog on Flexon thermostats 


* 


|Cincinnati 37, O. The 





|has been released by Flexonics 


Corp., 1435 S. Third Ave., Maywood, | scribes the use of the machines for 
Ill. The bulletin lists the thermo-| billing, receivables, sales, 
stats to be used with all makes/| and production. 


and models of cars, trucks, tractors 
and engines. 
* + + 
Fiberglas Fix-It Kit 
An all-purpose “fix-it” kit has 
been announced by Fibreglass- 
Evercoat Co., 7608 Reading Rd., 
kit contains 
a swatch of Fiberglas cloth plus a 
special formula resin and setting 
agents. When mixed, they create 
a hard, durable finish and may be 
used to fill dents in fenders. 
* * * 


‘Smokey’ Snuffs Cigarets 


An automobile cigaret snuffer has 
been designed in the shape of 


|“Smokey,” the bear cub symbol] of 


forest fire prevention. The plastic 
replica has a magnetized base to 
hold it to a car dash or other steel 
surface. H. I. Hale Co., Arcadia, 
Calif. 


* * * 


Punch-Card Machines 


Punch-card methods are de- 
scribed in a folder, TM 930, by 
Remington Rand Inc., 315 Fourth 
Ave., New York 10, N. Y. It de- 


* 





GARAGE HORSES — The Red Stallion 
comes in capacities of two, five and seven 
tons. It is adjustable to fit all cars and 
trucks and has a safety saddle to assure 
Protection while working underneath. 
Blackhawk Mfg. Co., 5325 W. Rogers St., 
Miiwaukee, Wis. 

* 


Myrlo Prints Pennants 


With Special Messages 


Myrlo Co., 2168 West Twenty- 
fifth St., Cleveland 13, O., has is- 
sued a catalog showing its line of 


payroll 


| 
} 








“Perma-Pennant Traffic Stoppers” 
in full color. 


The firm also has introduced 


“Special Message” units which are 
featured on page one of the cata- 
log. Copies are available and can 
be obtained by writing the com- 
pany. 


WRENCH INDEX BOX—This box con- 
tains a full supply of Allen wrenches. The 
fly is attached by hinges to the base of 
the box and can be stood upright for 
easy selection of tools. Wat-Nok Sales 
Co., 1515 Second Ave., S., Minneapolis, 
Minn. 


Let this tag help sell your 
premium line of 
batteries... 


You slip this eye-catching salesman onto the 

battery post easily and quickly. 

@ it dresses up the battery. 

@ Tells the customer instantly that the bat- 
tery has the best insulation available. It 
can also be used as a price tag. 

@ Gives the retail sales person more ammu- 
nition to sell premium grade batteries. 


e THE TAG 


REMINDS THE CUS- 





TOMER OF THE ADVERTISEMENTS 

OF Peerless Separators HE HAS SEEN 

IN THE SATURDAY EVENING POST. 
Send today for your free supply of these tags. 
They announce, in the quickest, strongest 
way, that the batteries you sell are loaded with 
protection and long life. And read the U. S. 
Peerless Separator ad, in the May 7 issue of 
The Saturday Evening Post. 


UNITED STATES RUBBER COMPANY 


RUBBER 


BATTERY SEPARATOR SALES DEPARTMENT - ROCKEFELLER CENTER, NEW YORK 20, N. Y. 





Lawsuits Affecting Dealers. . . 
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Court Decisions 


By Leo T. Parker 
Attorney at Law 


from a Mr. Freeman who had 
proper credentials and the state’s 


W. MOCK, of Mock & Sons, | certificate of tile, clear of all liens. 


A. Eugene, Ore. writes as fol- 
lows: 

“I read your court decisions 
every week and find them very in- 
teresting and profitable. Now I 
have one which I think will be of 
interest to you and all other 
dealers. 

“We purchased a 1950 Mercury 


“We in turn sold the auto, 
transferring title to its new 
owner. About four months later 
I got a call from the State Police 
about the car. They had no theft 
charge, but just were trying to 
locate it. 

About one month later a local 

attorney called and told us that 








C.LT. had a conditional sales con- 
tract for $1,708 against this car in 
another state. Later testimony 
showed that this car was sold new 
in one state and licensed in an- 
other state and then taken to a 
third state and licensed, with a 
forged bill of sale, C.1.T. said. 

“Is it possible for C.1.T. to collect 
this contract balance from us? I 
would like to learn your opinion 
on this case.” 

* * * 


Forged Bill of Sale 


7 case represents many le- 
gal complications. However, it | etly recorded. 

is my opinion that C.1.T. can re-| Of course, you state that Mr. 
cover this car or collect the amount | Freeman had “proper credentials” 


Hudson Honors Hogue 
As Dealer of Month 


TOPEKA, Kans.—T. L. Hogue, 
of Hogue Motors, Inc., hag been 
chosen as Hudson’s Urban Award 
Dealer of the month in tribute to 
his sales record. 

Hogue has been the Hudson 
dealer in Topeka for 11 years. 





due if the testimony shows that it 
complied with the laws of the state 








Inside ...Qutside... 
All around the car... 





PLEXIGLA 








In more and more places on today’s cars, you'll find PLExicLas acrylic plastic molded 
parts. Tail light and back-up light lenses, front and rear medallions, instrument panels, 
parking light lenses, hood and steering wheel ornaments, hub cap inserts, sun visors, 
speedometer, radio, clock and gauge dials—all are being molded of Piexicias for the 
1955 motor cars. 


Parts molded of PLexicias have gem-like sparkle, rich color, resistance to breakage and 
heat, excellent dimensional stability and outstanding resistance to weather. We will be 
glad to send you a copy of our detailed brochure—‘‘Molding Powder Product Design.” 


Detroit representatives: W. E. Biggers 
and R. C. Oglesby, 728 Fisher Building, 
Detroit 2, Michigan. Telephone: Trinity 3-3200 


Prexictas is a trade-mark, Reg. U.S. Pat. Off. and in other 


rincipal countries of the Western Hemisphere. 
Ennches Distributor: Crystal Glass 


Queen's Quay at Jarvis Street, Toronto, Ontario, Canada. 
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CHEMICALS FOR INDUSTRY 






ROHM & HAAS 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 













and had the lien or mortgage prop- | 





— 


when you purchased the car from 
him. How could this be possible if 
the bill of sale was forged? 

Irrespective of what can be 
proved, the law is that if a bill of 
sale is forged, the thereafter 
possessors and buyers take no 
better legal title to the car than 
possessed by the seller. 

Since the seller had no good 
title, the car can be repossessed 
from him and all subsequent pos- 
sessors and buyers who took title 
from him. Generally speaking, the 
certificate of title should have 
thereon a notation that the auto is 
| mortgaged or sold under a condi- 
tional contract. 

Some states do not require this, 
and if for instance the state of 
Louisiana does require that the lien 
be noted on the title and C.LT. 
| failed to do so, then it would for- 
feit its rights to repossess the car 
from an innocent holder who got 
the car through good title. I sug- 
| gest that you consult a local law- 
yer experienced in auto dealer 
| suits. 





* * * 


Mortgage Interpretation 


i IS well for you to know that 
all higher courts agree that in 
|order for a lien of the mortgage to 
attach upon an auto, the title to 
the car must have been with the 
| mortgagor when the mortgage was 
executed, or he must have had pos- 
| session of the car at this time and 
its title so as to raise the presump- 
tion that the seller had either given 
the mortgagor permission to mort- 
|gage it, or the mortgagor actually 
had legal title to the car. 

For example, in Stanley v. 
| Ellis, 47 S. E. (2d) 776, it was 
shown that a dealer sold a used 
| auto to one Earl, but did not de- 
| liver the title because Earl paid 
| only $600 down and still owed 
money on the car. 

Nevertheless Earl mortgaged the 
|ear with National Discount Co. 
|Later the discount company fore- 
|closed the mortgage and sold the 
|car at a sheriff’s sale to one Stan- 
| ley. 


* * * 


Verbal Agreement Upheld 


pein dealer then sued Stanley to 
recover possession of the auto 
and proved that the discount com- 
pany’s mortgage was recorded 
after the agreement between the 
dealer and Earl was made by the 
terms of which the dealer accepted 
$600 part payment on the car with 
the verbal understanding that le- 
gal title to the car remained with 
the dealer until Earl paid the full 
balance due. 

The higher court held that the 
dealer could recover possession 
of the car from Stanley and said: 

“The jury was authorized to find 
|that the mortgage from Earl to 
| National Discount Co. was exe- 
| cuted at a time prior to the agree- 
|ment between Earl and Chester 
|Ellis (dealer) and that under the 
|terms of the agreement between 
| Earl and Chester the latter was to 
| retain title to the auto until full 
| payment of the purchase price.” 
} ————— 





| Dodge Promotes 


| Carter in Sales 


DETROIT. — Bertram M. Carter 
has been promoted to the newly 
|created position of Dodge new-car 
;sales manager, z 
according to By- 
ron J. Nichols, 
general sales 
manager of the 
division. 
| For the past 
| year, Carter has 
| been zone Man- 
lager for Dodge 
/on the Pacific 
'coast. His new 
| headquarters will 
| be in Detroit. He 
| entered the automobile industry in 
|1925 as Durant sales representa- 
itive at Elizabeth, N. J. Later he 
|served in the same capacity with 
|Graham-Paige in New York. He 
joined Plymouth in 1928 switched 
|to DeSoto in 1930, then came to 
| Detroit with United Motors Service 
}and joined Dodge in 1934. 





B. M. Carter 


Lyons Gets Chrysler 


Tom Lyons Motor Co. has been 
selected as the new Chrysler-Plym- 
outh dealership in Brainerd, Minn. 
The firm, which was purchased 
from Bob Halloran, is managed by 
Ralph Kluseman. 
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Rockwell Rejects 


Fear Automation 


Will Kill Jobs 


PITTSBURGH.—A utomation 
poses no real threat to employ- 
ment, in the opin- 
ion of Col. W. F. 
Rockwell. 

Speaking at the 
50th anniversary 
meeting of the 
Pittsburgh sec- 
tion of the Soci- 
ety of Automotive 
Engineers, Rock- 
well, board chair- 
man of Rockwell 
Mfg. Co. and 
Rockwell Spring 
& Axle Co., made this observation 
on the automotive industry: 

“To all who fear automation will 
cause unemployment, let us call 
attention to the simple fact that 
over 50 percent of our industrial 
employes are now engaged in mak- 
ing products utterly unavailable to 
the common man or beyond his 
purchasing power just 60 years ago. 

“Similarly, a few years from now 
a large percentage of America’s 
working population will probably 
be absorbed in the production of 
commodities undreamed of now or 
considered beyond the reach of the 
average pocketbook.” 

Rockwell, who is national presi- 
dent of the Automobile Old Timers, 
saw no jeopardy to U. S. auto sales 
as a result of increasing competi- 
tion from abroad. He said he felt 
even the German Volkswagen did 
not offer much of a threat to U. S. 
domestic auto sales. 

“It is doubtful,” he said, “if such 
a small, low-priced car will find a 
market in this country—because of 
the competition from American sec- 
ond-hand cars, which afford so 
much more luxury, power and speed 
for a far lower investment.” 


Ford Adds Office 
At Davenport 


CHICAGO. — The Ford division 
will open a Davenport (Ia.) district 
sales office June 1, it was an- 
nounced last week by J. P. Roberts, 
regional sales manager. 

L. R. Peart, assistant district 
sales manager in Chicago, has been 
named Davenport district sales 
manager. A. E. Jacobsen, sales 
planning and analysis manager in| 
Chicago, will be assistant district 
sales manager. 





Col. Rockwell 





The new district is the 35th in| 


the U. S. It will include 191 Ford 
dealers in 16 Iowa counties and 37 
Illinois counties, representing areas 


and Des Moines sales districts. 
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The 
prices include the retail list price sug- 


gested by the factory, provisions for Vietoria hardtop, $2,094. 76; ‘Crown 


Federal taxes, 


Current Prices on New Cars 


following advertised . delivered | $1,844.66; 2-dr. sed.. oe Fairiane— 


4-dr. sed., $1,959.77; 2-dr $1,913.57; 
Victoria 


2-seat Ranch Wagon, $2,- 


transportation costs, state and local | 043.07; 2-dr. 2-seat Custom Ranch Wagon, 
taxes, optional equipment or any other $2,108.64; 4-dr. 2-seat Country Sedan, = 


charges that may be passed on to the 
retail buyer. 

BUICK—Special — 4-dr. sed., $2,291.32; 
2-dr. sed, $2,232.88; hardtop cpe., §$2,- 
332.43; 4-dr. hardtop, $2,409; conv., $2,- 
500.17; 4-dr. stat. wag., $2,974. Century— 
4-dr. sed., $2,548.17; hardtop cpe., §2,- 
600.56; 4-dr. hardtop, $2,733; conv., $,- 
991; 4-dr. stat. wag., $3,175. Super—4-dr. 
sed., $2,876.17; hardtop cpe., $2,830.56; 


CADILLAO—Series 62—4-dr sed., §$3,- 
976.70; cl. cpe., $3,881.77; hardtop cpe., 
$4,305. 448.31. Series 60 Spe- 
olal—4-dr. sed., $4,728.32. Series 75—8- 
pass. sed., $6,186.78; lim., $6,402.17. El 
$6,285.96. (Hydra-Matic 


CHEVROLET — (Prices are for 6 - cyl. 
models; for V-8, add $99.)—One-Fifty—4- 
= sed., $1,728; 2-dr. sed., $1,685; utilty 

» $1,593; 2-dr. stat. wag., $2,030. Two- 
ll my sed., $1,819; 2-dr. sed., $1,775; 
cl. cpe., $1,835; 2-dr. stat. wag., $2,079; 4- 
dr, stat. wag., $2,127. Bel Air—4-dr. sed., 
$1.932; 2-dr. sed., $1,888; hardtop cpe., 
$2,067; conv., $2,206; 4-dr. stat. wag., $2,- 
262; Nomad 2-dr. stat. wag., $2,472. Cor- 
vette—6-cyl. conv., $2,799; V-8 conv., $2,- 
$34. (Powerglide optioral at $178.35.) 

CHRYSLER—Windsor Deluxe—4-dr. sed., 
$2,660.25; Nassau hardtop cpe., $2,703.25; 
Newport hardtop cpe., $2,818.25; conv., 
$3,000.25; 4-dr. stat. wag., $3,332.25. New 
Yorker Deluxe—4-dr. sed., $3,494.25; New- 
port hardtop cpe., $3,652.25; St. Regis 
hardtop cpe., $3,689.75; conv., $3,924.25; 
4-dr, stat. wag., $4,209. 300—Hardtop cpe., 
$4,110.25. (PowerFlite standard on New 
Yorker Deluxe and 300, optional at $189 
on Windsor Deluxe.) 

DeSOTO—Firedome—4-dr. sed., $2,497.- 
75; special hardtop cpe., $2,540.75; Sports- 
man hardtop cpe., $2,653.75; conv., $2,- 


823.75; 4-dr., stat. wag., $3,170.25. Fire- 
Flite — 4-dr. sed., $2,726.75; Sportsman 
hardtop cpe., $2,938.75; conv., $3,150.75. 


(PowerFlite optional at $189.) 

DODGE—Coronet 6—4-dr. sed., $2,092.75; 
2-dr. sed., $2,013; 2-dr. 2-seat stat. wag., 
$2,348.75; 4-dr. 2-seat stat. wag., $2,462.75; 
4-dr. 3-seat stat. wag., $2,565. Coronet V-8 
—4-dr. sed., $2,196; 2-dr. sed., $2,124; 
hardtop cpe. $2,281; 2-dr. 2-seat stat. 
wag., $2,452; 4-dr. 2-seat stat. wag., $2,- 
566; 4-dr. 3-seat stat. wag., $2,668.25. 
Royal V-8 — 4-dr. sed., $2,310; hardtop 
cpe., $2,395; 4-dr. 2-seat stat. wag., $2,- 
658.75: 4-dr. 3-seat stat. wag., $2,760. 75. 
Custom Royal V-8—4-dr. sed., $2,472.50; 
Lancer 4-dr. sed., $2,515.50; hardtop cpe., 
$2,542.50; conv., §2,748. (PowerFlite op- 
tional at $178.30.) 

FORD—(Prices are for 6-cyl. models; 
for V-8, add $99.98) — Mainline — 4-dr. 

d., $1,753.24; 2-dr. sed., $1,707.02; bus. 
sed., $1,605.97. Customline — 4-dr. sed. 


Hammes Buys Old Plant 
For Community Project 


SOUTH BEND.—Romy Hammes. 
(Ford) has bought the land and 


plan formerly used by Singer Mfg. 
Co. 


to develop a shopping center. 


The floor space in the building _ 
will be turned over to the South 
Bend Committee of One Hundred 
formerly supervised by the Chicago to be used in aiding attraction of 


new industries to South Bend. 








which has been closed here. | 
Part of the property will be used 


156.14; 4-dr. 3-seat Country Sedan, 
287.32; 4-dr. 3-seat Country Squire. $2,- 
391.59. Thunderbird — Hardtop, $2,944; 
conv., $3,019.30; combination hardtop-conv., 
$3,234.30. (Fordematic optional at $178.20 
on conventional models, $215 on Thunder- 
bird.) 

HUDSON — Super Wasp 6 — 4-dr. sed., 
$2,290. Custom Wasp 6 — 4-dr. sed., $2,- 
460; 2-dr. hardtop, $2,570. Super Hornet 6 
—4-dr. sed., $2,565. Custom Hornet 6—4-dr. 
sed., $2,760; 2-dr. hardtop, $2,880. Super 
Hornet V-8 —4- dr. sed., $2,825. Custom 
Hornet V-8—4-dr. sed., $3,015; 2-dr. hard- 
top, $3,145. (Hydra-Matic optional on sixes 
at $178.85, Ultramatic on as at $199.) 


sed., $4,483.- 
25; hardtop cpe., $4,719. 75.  thene- Bonen 
sed., $6,972. 30: lim., $7,094.75. (Power- 


Flite standard.) 
KAISER—Manhattan—4-dr. sed., $2,670. 
Darrin 161—Conv., $3,668. (Hydra-Matic 
optional at $178.20 on Manhattan; not 
available on Darrin 161, which carries 
overdrive as standard equipment.) 
LINCOLN — Custom—4-dr. sed., $3,563; 
hardtop cpe., $3,666. Capri Special Custom 
—4-dr. sed., $3,752; earaiep cpe., $3,910; 
conv., $4,071. 50. (Turbo-Drive standard. ) 
MERCURY — Custom — 4-dr. sed., §$2,- 
276.50; 2-dr. sed., $2,217.50; sport cpe., 
$2,341; stat. wag., $2,685.50. Monterey — 
4-dr. sed., $2,400; hardtop cpe., $2,464.50; 
stat. wag., $2,843.50. Montelair—4-dr. sed., 
$2,685; hardtop cpe., $2,631; Sun Valley 


glasstop, $2,711.50; ars $2,712. (Mere- 
O-Matic optional $189.4 5.) 
POLITAN — Hardtop, $1,445; 


conv., $1,469 (both prices at coastal ports 
of entry.) 

NASH—Statesman Super 6—4-dr. sed., 
$2,215. Statesman Custom 6—4-dr. sed., 
$2,385; 2-dr. hardtop, $2,495. Ambassador 
Super 6—$2,480. Ambassador Custom 6— 
4-dr. sed., $2,675; 2-dr. hardtop, $2,795. 
Ambassador Super V-8—4-dr. sed., $2,775. 
Ambassador Custom V-8—4-dr. sed., $2,- 
965; 2-dr. hardtop, $3,095. Nash-Healey— 
2-dr. hardtop, $5,128.05 at coastal ports. 
(Hydra-Matioc optional on sixes at $178.85, 
Ultramatic on V-8s at $199; automatic 
transmission not available on Nash-Healey, 
which is equipped with overdrive.) 

OLDSMOBILE — Series 88 — 4-dr. sed., 
$2,362.09; 2-dr. sed., $2,206.62; hardtop 
cpe., $2,474; 4-dr. hardtop, $2,546. Super 
88—4-dr. sed., $2,502.71; 2-dr, -, $2,- 
436.25; hardtop cpe., $2,714; 39; 4-dr. hard- 
top, oa 788; conv., $2,89 . Series 98—4- 
dr. sed., $2,832, 82; a ey cpe., $3,068.75; 
4-dr., hardtop, $3,140; conv., $3,275.84. 
(Hydra-Matic optional at $178.35.) 


PACKARD — Clipper Deluxe—4-dr. sed., 
$2,585.53. Clipper Super — 4-dr. sed., $2,- 
685.53; 2-cr. hardtop, $2,775.53. Clipper 
Custom—4-dr. sed., $2,925.53; 2-dr. hard- 
top, $3,075.53. Packard — 4-dr. sed., $4,- 
040.32; 2-dr. hardtop, $4,080.32. (Ultra- 
matic standard on Packard :eries, $199 
extra on other models.) 

PLYMOUTH—Plaza 6 — 4-dr. sed., $1,- 
780.50; 2-dr. sed., $1,737.50; bus. cpe., $1,- 
638.50; 2-dr. 2-seat stat. wag., $2,076.50; 
4-dr. 2-seat stat. wag., $2,158.25. Plaza V-8 
—4-dr. sed., $1,884; 2-dr. sed., $1,841; 2- 
dr, 2-seat stat. wag., $2,180; ‘4-ar. 2-seat 
stat. wag., $2,261.75. Savoy 64 dr. sed., 
$1,879.50; 2-dr. sed., $1,836.50. Savoy V-8 
—4-dr. sed., $1,983; 2-dr. sed., $1,940. 


33 


a a 6 — 4-dr. sed., $1,978.50; 2-dr. 

sed., $1,935.50; hardtop epe., $2,113; 4-dr. 
2-seat stat. wag., $2,321.75. Belvedere V-8 
—4-dr. sed., $2,082; 2-dr. sed., $2,039; 
hardtop cpe., $2, ee conv. $2,351; 4-dr. 
2-seat stat. wag., $2,425. (PowerFlite op- 
tional at $178.30.) 

PONTIAC — Chieftain 860 — 4-dr. sed., 
$2,163.62; 2-dr. sed., $2,105.45; 2-dr stat. 
4-dr. stat. 


dra-Matio optional at $178.35.) 


RAMBLER—Deluxe—4-dr. 

2-dr. sed., $1,585. Super—4- 
798; 2-dr. sed., $1,683; 2-dr. stat. wag.. 
$1,869. Custom —4-dr. sed., $1,989; hard- 
top, $1,995; 4-dr. stat. wag., $2,098. (Hy- 
dra-Matic optional at $178. 85. ) 

STUDEBAKER—Champion Custom — 4- 
dr. sed., $1,783.24; 2-dr. sed., $1,741.02. 
Champion Deluxe—4-dr. sed., $1,885.16; 2- 
dr. sed., $1,840.55; — cpe., $1,874.50; 
stat. wag., $2,14 Champion Rosai 
— 4-dr. sed., st'o0s-27; 5-pass. cpe., oa 
974.50; hardtop cpe., $2,128.76; stat. 
$2,311. ‘59. Commander Gastom 4-45. ‘pen 
$1,918.72; 2-dr. sed., $1,873. Commander 

Deluxe—4-dr. sed., $2,013.63; 2-dr. sed., 
$1,969.03; 5-pass. cpe., $1,989; stat. 
$2,274.12. Commander Regal — 4-dr. 
$2,127.25; 5-pass. cpe., 
cpe., $2,282.24; stat. 
President Deluxe — 4-dr sed., $2,310.50. 
President State — 4-dr. sed, $2, 380.50; 5- 
pass. cpe., $2,269.50; hardtop cpe., ‘sa 
455.50; Speedster hardtop cpe. with over- 
drive, $3,371.04; Speedster hardtop cpe. 
with Automatic Drive, $3,479.29. (Auto- 
matic Drive optional at $216 on Champion, 
and at $226.50 on Commander and Presi- 
dent.) 

WILLYS—Custom—2-dr. sea., $1,663.11; 
4-dr. sed., $1,725. Bermuda—Hardtop, $1,- 
795. Station Wagon — 2-wheel-drive, $1,- 
997.32. (Hydra-Matic optional at $178.55.) 





New Commercial Car Registrations, 
35 States for March, 1955-1954. 


Truck registrations by states 
are released here weekly, as 


compiled by R. L, Polk repre- 
sentatives in state capitals. 












































23 States Previously : 14) 8768 |, 1211 3264 iol 392 sto 858 195 
Reported for March ‘BAI 3 a4 MO} 1983 8768] 2370) ~—-2702 202| 140} 323] 380) 374 190 seat 
Alabama '55 438| 3 118; 573) 100; 136 ul 2 9 #29 16} 10| 1445 
ee D ___ ‘54 509 3 99 443 120, 179) a ee 18} 8 1408 
Arkansas 7 ‘55 215 2 74, (372; SI] 83 | 2 ; to 3 12 | 824 
54 __ 501 5 58 498 166; 77, Ss 2 a 2] | - 
Colorado —itit*s ‘55 221 3 8 =. 292 56) 91) 4! 2| 16 4 97 29; «901 
of ; 54 a) 46238 87 %, 6 | er er 3 
Florida "55| 440) 9 171 932 134,201 30 6! 43 57 ab 19; 2108 
= 54 5399 7,123,603, —s8t, ~—sS I 2%; ss 3|_—s 3 57 6, 1750 
Kansas ae ~ '55 377 4 74, «534 83; 194, 1 1 18 14 25 1325 
= ‘54 _ 40, O43] tS, || 2| 1252 
| Michigan ie ‘55 519| 12; 220) 1163} 98, 187 18| 13] 31| 19| 54) 30) 2365 
’ 54 + 1032) (1 272|_tS7) 237193 5} 8} 39) 27,3061 
| Nebraska ‘ | 1%] 12 75| 375 37; 165) 4 1; (ey 35,13) 94 
‘54 | 4%] 20} 46} — 467] tty SS} SS }_t3}_ | Ss] 
| Rhode Island ss 58 9 8 84 5| 43) 6 | 2) 6 4| 3; 228 
‘54 -acniig an it 13 Si]. a ee 2| | 152 
| South Dakota 5  4| 74 3 32 135 26; 112) | 4| 5 21) 412 
54 190, iY 2 __ 183} 63} ‘127 | .8|_ 3) a, tee 
Texas - - so | 1221 10 297/ 1665, 255] 467 15) l 42| 57| 68) 6) 4103 
54 2531, 6 =~ 388) 2262} = 507,_—ssS12} 29 14) 47, 156, ~~ 7i|_—24|_—«6547 
| Vermont a | 2 24 7i | 63 2 1 3 | 31) 247 
‘54 ee | 10! 46 20, 25] 2 j | 3) 13 4 163 
Washington 55) 233 | 89, 368) 102) 198) 7 2 22) 13) 48 8 1091 
‘54 191 hs A) 86} 4| ff or re ee 
35 States Reported | ‘55 23; 8870 184, (3518) 15126; 2169) 5204 3% 85, 608 592 1335; 313) 38423 
To Date for March ‘54 25) 15166 175, 3194) 15289! 4114; 4492) ~— 293/145} 480) 670) ~— 666} +309! 45018 
Year to 55| 206) 44794 641; 13481; 53301/ 11183) 20455, 1467 423; 2130; 2534; 5053 1190) 156858 
Date ‘54 222| 57203; 577, 12942| 54070) 14878) 16571] 1086,  517| 2153] 2482| +2742) ~—«1117| 166560 





~‘*fhe information contained in this report has been compiled from official state documents. Every reasonable precaution has been 
exercised to insure accuracy of this report to the extent of the registrations received and tabulated at the time the report is published. 
R. L. Polk & Co. cannot assume any liability by reason of inaccuracies or omissions. "—R. L. Polk & Co. 
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Car registrations by states 6 
are released here weekly, as 5 & 
compiled by R. L. Polk rep- S 2 
resentatives in state capitals. : 
< oO 
19 States P, | *55| 156! 2661 5056] 3828) 8256) 19361| 36501| 40267) 714| 10092) 51073| 20864) 15542| 14407| 93260 54 326 3063| 4899 
Reported el, ‘54 r"5| 2664 ol ves 2324 Sec roan 21316! 35946) = 8432) 45470! 15277) 73 So 34731} 10763) 10240) 74158 a 528 a 1677 at 4204 Sis] 13020 150240 
Alab “55 | 36! 100 136 175 123) 382) 931 1611; 2467 2931 | 982 | 131 2476| 659 783 5031 | 55 14) 9916 
pret ‘54! 12! 40 30 97 46) 131} 400 674| 1478 nel 1780 508 | 102 2106) ae aa 3460) a Hy % 3 ios 10! 6094 
Ark ‘S5 30 22) 52) 57 43 165) 420 685 1124) 217 1361 352 56 1045) 2170) 2 67 83 | 4353 
ere al oti 23) 34] 9135] B80} 435) 883 a] toes] gee wel ttl staat tose al 7 42 | s| S398 
Colorad ‘55 54 75| 129) 162! 94) 205 | 489 | 950; = 1436) 3 315 1786 | 517 136{ 1283 447) 2789 6) 6| 7 85 122 33} 5815 
Pa ‘54) | 64) 90 81! 24 105} 162! 372 745 39 189 973) 359| 75! 715} 259) tee 1574 6 13} 19) 35| 7 82) 12] 3122 
Connecticut i 87! 168 255) 292) 169; 432) 955 1848; 2007 36! 476| 2519 988 221; + 1849 768 779| 4605) 5) ty 16| 106 172 278) 138) (9659 
nasa = 46) 173 | 219! 257! i 349) 701 1418) 1721 | 72 505! 7298 Brel 208 1966 641 583 4214) 15! 38} a 73 160] 233} 71} 8506 
Flori " 114) 146 260 350) 201 | 502; 1217; 2270) tT 791; 4541) = I5tt} 441; 3425 1303; 1054 7734| 10 118) 233) 35! 119) 15285 
_— ‘eal 4! 96 136 | 199} 125 232| 659 1215 mel 119 519! 2854 875 246| 2315 582! 525) 4543| 16| 50| _ se __ 151} 194] 345] _ __ 9238 
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‘of this controlled device that it is| 
| possible to visualize factory and | 
office space in which no worker 
|}is needed. Automated equipment | 
‘can process raw materials, as- | 
|semble them into finished goods, | 
package them and load them into 
freight cars without direct human 
aid. 
That is not all. The automated | 
machine can adjust to variable | 
production conditions, correct its | 
own errors, inspect the finished 





parts when they break or wear out. 

No wonder some engineers es- 
timate that 70 percent of all the 
machine tools now in use are 
outmoded. 


HEN the American War De-| Already automation is being used | 

partment handed the $1,128,000 | to refine oil, make artillery shells, 
contract to Joseph T. McNarney,| put together television sets, bake 
president of the Convair division | cakes, process chemicals, generate 
of General Dynamics Corp., for the | electric power, mail our insurance 
first electronically controlled milling | bills, put through transcontinental 
machine, automation had put|telephone calls and build auto en- | 


product and even change its own| ~ 


American industry on the eve of a 
fantastic robot era. ; 

This machine will save as much 
as 85 percent of the time now 
spent on some parts... parts of 
any shape within the second-degree 
curves embodied in today’s air- 
planes. 

MecNarney said it would take 
about 18 months to develop the 
machine. 

(On Apr. 16, 1931, my first grand- | 
child was born in Tucson, Ariz. I 
was playing golf that day... Maj. 
McNarney was piloting the first 
squadron of airplanes from San 
Diego, Calif., to Dayton, O., for a| 
meet ... on the golf course a 
young man was testing an air re- 
ceiver with a loud speaker . 
suddenly we heard a military voice 

. . “Hullo, hullo, hullo, Dayton. 
This is Maj. McNarney of the Ist} 
San Diego squadron ... we have 
just passed Gila Bend . .. on Apr. 
16, 1955, that grandchild, now an 
actress in London, England, cele- | 
brated her 24th birthday). 

of * ca | 

Mc NARNEY says that the ma- | 
chine will be guided by a| 
magnetic tape running through an | 
electronic director. A computer will | 
translate engineering data into} 
numerical commands on the tape! 
. . . guide the machine for cutting | 
heads, its bed and turntable. | 

The electronically controlled | 
system is based on development | 
work conducted at the Massa- 
chusetts Institute of Technology. 

So fantastic are the potentialities | 


Tornado Blitzes Cars | 


MT. STERLING, Ill.—A tornado | 
blew the roof from an adjacent | 
building onto the property of Brown | 
County Motor Co. (Chevrolet) and | 
damaged six new cars and several | 


used cars. 


ys from either 
— Complete _in- 


PRICED AT 
000. .... .$17.00 
500...... 8.75 
250...... 4.50 


Enclose Check with Order. 
Shipments Prepaid. 
Free Used Cer Systems & Aids 
Catalogue. 


BARRY AUTOMOTIVE CO. 


(SYSTEMS DIVISION) 
Ste. “A”, Box 1037, Cleveland 2, Ohic 


~ in STEMAC 
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DETAILS ON REQUEST 
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| gines. | 
| P.S. In short, the electron is 
|performing miracles . . . not ex-| 
| pected of atomic power .. . except 
|for buying and selling. Sooo .. .| 
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| Looking "Em Over as DOOF Month Nears— 


The service salesman above is taking the advice of the Dents Out of Fenders 
committee and checking body damage. DOOF month will be in June. The committee, 
underwritten by Minnesota Mining and Mfg. Co., will furnish dealers with free adver- 
tising material for DOOF month. Body business can be increased as much as 20 








World Assembly | 
Of Motoring Men 
Meets in Capital 


| WASHINGTON.—Motoring lead- 
|ers of nearly 30 nations will meet 
|May 9-11 here for the first assem- 
| bly in the U. S. of the World Tour- 
|ing and Automobile Organization. 

The American Automobile Assn. 
| will be host. 

Vice-President Nixon heads the 
| list of Government officials who 
oe address the meeting. Others 
include Harold Stassen, special as- 
|sistant to the President; Walter 
| Williams, acting Secretary of Com- 
|merce, and Francis V. duPont, for- 
| merly Commissioner of Public 
|Roads who now is consultant to 
| the Secretary of Commerce. 


Among foreign notables at the 
| meeting will be the OTA president, 
Adrien Lachenal, of Geneva, a 
member of the Swiss Senate, who 
has been president of the Swiss 
Touring Club since 1943, and the 
chairman of the board, Viscount 
de Rohan, of Paris, president of 


the advertising man still has his | percent by placing estimate tags on customers’ cars and following them up, the com- ,the Automobile Club of France for 








job. 


| mittee maintains. 


| 20 years until 1948. 


Go ahead and dream! Here’s the exciting new material 


to complement your design and engineering skill! 


REYNOLDS ALUMINUM 

















What Tubed Sheet Is: Tubed Sheet is actually 
two sheets of aluminum metallurgically bonded 
together so that the heat transfer passageways are 
in the sheet. These expanded passageways route 
gas or liquid wherever needed with greater free- 
dom, greater efficiency and at lower cost. 


Where this new concept in heat transfer ap- 
plies in transportation, chemical and petro- 
leum, construction and many other industries: 


Imagine the possibilities that Tubed Sheet offers in 
automobile radiators and air conditioning systems 


—perhaps even in future radiant heating systems 
for cars! Or consider trucks and trailers with re- 
frigerating panels inside roof, sides or floor to 
surround cargos with constant temperatures! 
Take aircraft, too. De-icing applications in skin 
of planes; cockpit cooling systems; guided mis- 
siles! Chemical, petroleum and petrochemical in- 
dustries can benefit from Tubed Sheet in air cool- 
ers and other heat transfer applications. Radiant 
heating panel and solar heating systems can bring 
the advantages of Tubed Sheet to the building 
and construction industry. 


See “Mister Peepers", starring Wally Cox, Sunday nights on NBC-TY 


REYNOLDS 3@& ALUMINUM 
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In the Letterbox 





(Continued from Page 12) 


Public Relations, Studebaker-Pack- | 


“yountain” of information. Sin- 
cere congratulations! —W. S. 
Woo.tsey, general sales manager- 
trucks, Dodge. 


te * * 


ard Corp. 
ed * a 
. .. It is a handsome volume 
as usual and packed with good 


Wichita, Kans. 


Almanac 


out doubt, it is the most attrac- 
tive of the 19 different years you 
have published it. 

You deserve great credit for 
compiling such a reliable and at- 
tractive issue.—R. D. McKay, 
president, R. D. McKay Motor 
Co., Ine. (Chrysler - Plymouth), 


* * * 
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| manager, Buick. 


| 
| 
| 
| 
| 


| Almanacs and, after I have read 


. & * 


ence work.—IvanN Wigs, general 


| 


I am always glad to get your | 


|them, they go into our permanent | 


| file—H. E. Crawrorp, general sales 


| manager, Pontiac. 


Your 1955 Automotive News| 


is a veritable 


* * * 
The 1955 Almanac represents a 
whale of a lot of work, I know, 
but I’m sure it is worth it be- 


! 





, ’ ___| solid faets.— Frederick J. Bell, library” | 
It is certainly an informative executive vice-president, NADA, 

publication and is referred to very| Washington. 

often by the members of our or- | * * & 


ganization.—C. S. McIntyre, execu-| The Almanac... really is get- 
tive vice-president, Monroe Auto |ting to be a stupendous piece of 
Equipment Co. | work.—Lewis D. Crusor, executive 
* *« & vice-president, Car and Truck divi- 
sions, Ford Motor Co. 
* oa Bd 


of automotive information! — A. 
VANDERZEE, vice-president, Chrysler | 
Corp. | 


* * * | 


The statistics and information | 
given in the 1955 Almanac are of | 
considerable interest to members | 
of the B. F. Goodrich organization. | 
| JoHN L. Cottyer, chairman, The B. | 
F. Goodrich Co., Akron. 


* * * 


I like the 1955 Almanac very 
much and know I will have many 


I just had a chance to go through 
the 1955 Almanac and want to con- | 
gratulate you on what appears to 
be the best issue yet. Curtice, president, General Mo- 

I remember when I saw the first | tors Corp. 

Almanac a year or so ago, I thought * * *# | occasions to refer to it.—J. P. 
you couldn’t improve it, but I see) | am happy to have it.—Henry| FaAtvey, president, Electric Auto- 
many places in here where it is| Forp II, president, Ford Motor Co.| Lite Co., Toledo. 
better and each of these improve- | x oe o& i, 
ments represents a lot of work.— | The Automotive News 1955 Al- 
Patrick MonacHan, Director of! manac came this morning. With- 


I will enjoy looking through 
this special edition.—Hariow H. 


Division. 


The new Automotive News AIl- 
manac ...is... a handy refer- | 





cause it 








How Performance 
and 
Economy Benefits 


Have Been 
Proved: 


Refrigerator evaporators now be- 
ing produced by Reynolds for the 
appliance industry point up the ad- 
vantages of Tubed Sheet. Here are 
some already proved benefits: 



















Greater freedom in 
tubing pattern designs 


eee eeeeeeeeeeeeeeeeeeeeeeeeeee 





conductivity as tubing is integral to sheer 


OOO 
tana pecan rence ae 


Greater economy ee 
through savings in 2 
manufacturing \ 


operations and in metal e : 4 


woo 
tubes to pull away from SS 
sheet—passageways 2 


can be flat or oval and . > 


placed closer together ——a_ 


for extra rigidity 


Greater strength 
because there are no 











Reynolds Tubed Sheet is available 
with smooth surface or embossed 
pattern. Where desired, Reynolds 
Tubed Sheet parts can be furnished 


$ 
color anodized in a variety of eye- 

? appealing colors. 

D 

Get full details on Reynolds Tubed 

: Sheet now. Contact the Reynolds 

1 office listed under “Aluminum” in 
4 your classified telephone directory 

. Sd eel” Or... 

- | And consider this. Already design and engineer- Write 

- | ing men are planning uses for this amazing new REYNOLDS METALS 

t | material in appliances other than heat transfer COMPANY 

3 | alone! So go ahead and dream. Reynolds Tubed 1212 Fisher Bldg., Detroit, or 

) | Sheet is the exciting new material that can give P. O. Box 1800-MK 


| ---MODERN DESIGN HAS ALUMINUM IN MIND 





Louisville 1, Kentucky 
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your ingenuity a chance to really operate! 


Greater efficiency because there is no loss in 


CPST EEE EEE ES 
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ke 


is a most noteworthy 
contribution to the efficiency of | over to Dad. 
our business. 

My heartiest congratulations on 
such a splendid job.— Henry G. 
Little, president, Campbell-Ewald 
Co., Detroit. 


* 


It is always a pleasure to pass 
on to you my yearly acknowl- 


35 


edgment of the Automotive News 
Almanac. 

I have replaced my 1954 Al- 
manac with the 1955 edition, and 
know I will have many occa- 
sions to use it for point of refer- 
ence during the year.—T. H. Keat- 
ing, general manager, Chevrolet. 

* * ™ 


... I thought it was a wonderful 


| issue. Congratulations.—J. B. Wac- 


| STAFF, vice-president, DeSoto. 
* oo BS 


After perusing the AUTOMOTIVE 


|News 1955 Almanac, I turned it 


He and I agree that it is the fin- 


|est publication of its kind that you 
|folks, or for that matter, anyone 
|}else, has ever produced, and sin- 
|cere congratulations are tendered. 


|— Maurice J. Murpny, 
| vice-president, 
I received the 1955 Automotive | Assn., National Capital Area, Wash- 
News Almanac and had an oppor-| ington. 
tunity last night to glance over it. | 
| It certainly appears to contain 
}an answer to every question that | 
| might come up.—R. M. CritTcHFIELp, 
general manager, Pontiac Motor | 


| 














executive 
Automotive Trade 


Calendar 


(Continued from Page 12) 


General 


May 16-20—Materials Handling Techniques 
Conference, International Amphitheater, 
Chicago, 

May 16-20—National Materials Handling 
Exposition, Exposition Hall, Interna- 
tional Amphitheater, Chicago. 

May 25-27 — Tamaqua Automobile Show, 
Wenzel Auditorium, Tamaqua, Pa. 


May 26-June 4—Exhibition of Automotive 
Spare Parts, Melbourne, Australia. 


May 3l!-June re: Engineering Show, 
Convention Hall, Philadelphia. 

June 7-10 — Spring Technical Meeting, 
American Welding Society, Kansas City, 
Mo, 

June 8-10—Third Annual Welding Show, 
American Welding Society, Municipal 
Auditorium, Kansas City, Mo. 

June 12-15—Directors and County Vice- 
Presidents Spring Meeting and Golf 
Tournament, New York State Automo- 
bile Dealers, Inc... Hotel Otesaga, 
Cooperstown, New York, 

July 21-22 — Truck Trailers Manufacturers 
Association Convention, Sheraton-Cadil- 
lac Hotel, Detroit, Mich. 


Sept. 6-17—Production Engineering Show, 
Navy Pier, Chicago. 

Sept. 6-17—Machine Tool Show, National 
Machine Tool Builders Assn., Interna- 
tional Amphitheater, Chicago, 

Sept. 21-22 — Federation of Automobile 
Dealer Associations of Canada, Sheraton- 
Cadillac Hotel, Detroit, Mich, 

Sept, 22-24—Automotive Parts Rebuilders 
Association Convention, Fort Shelby Ho- 
tel, Detroit, Mich, 

Sept. 29-30 — National Automobile Trans- 
porters Association Convention, Sheraton- 
Cadillac Hotel, Detroit, Mich. 

Nov, 6-7—Texas Independent Automobile 
Dealers Assn., Inc., Iith Annual Con- 
vention, Shamrock Hotel, Houston, Tex. 

Nov. 14— Automobile Old Timers, 16th 
Anniversary Dinner, Waldorf-Astoria Ho- 
tel, New York City. 

Dec. 7-8—A.S.!. Booth Conference. Navy 
Pier, Chicago—Sponsored by M.E.W.A., 
M.E.M.A, and N.S.P.A. 

Jan. 11-l4—American Road Builders’ As- 
sociation's 54th Annual Convention, 
—— Auditorium, Miami Beach, 

a. 


Regional Parts Shows 


May 19-22 — Tri-State Automotive Show, 
Kingsbridge Armory, Broadway and 63rd 
St., New York City, 

June 9-12—Great Lakes Automotive Show, 
Michigan State Fair Grounds, Detroit. 





In a compact monthly package, 
the N.A.D.A. Official Used Car 
Guide gives you detailed infor- 
mation for quick identification 
of thousands of cars . .. in- 
cluding the year, make, model, 
serial number and other speci- 


fications. Here’s the complete 
story on the used car market. 


Accurate - Detailed - Timely 


e Based on authenticated trans- 
actions by dealers in every area 
e Lists average loan, “as is”, 
and retail values for all models 
breaks down average 


prices to include special 
features 

© Published every 30 days in six 
regional editions 


Subscribe for all your Ss 
key employees 


PER YEAR 
(quantity prices 


onl 
y on request), 


PVC Va Veet i6 ea ea 8) 


USED CAR GUIDE CO. 


Washington 6, D.C 


1800 H Street, N.W 





CQO —————————— 
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Used-Car Auction Prices 
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$1,970; 4-dr., $1,745; Bel Air (8) 4-dr., 
$1,915*; Two-ten (8) 2-dr., $1,825*. '54 
Bel Air 4-dr., $1,465*; 2-dr., $1,330; 
Two-ten 4-dr., $1,185, $1,135; 2-dr., $1,- 
165; %-ton pickup, $935. ‘53 Bel Air 
conv., $1,095; 4-dr., $945; Two-ten 4-dr., 
$850; One-fifty 4-dr., $655; 2-dr., $630. 
’652 SL Deluxe 4-dr., $650*; FL Deluxe 
2-dr., $580; %-ton pickup, $565. ‘51 SL 
Deluxe 2-dr., $475. '50 FL Deluxe 2-dr., 
$355; FL Special 4-dr., $235. '49 FL De- 
luxe 4-dr., 2 at $200; SL Special 2-dr., 
$170. '47 SM 4-dr., $175. 

CHRYSLER—’51 Windsor 4-dr., $425*. 

DeSOTO—’53 Fire Dome (8) 4-dr., $1,230. 
'48 4-dr., $170. 

DODGE—’53 Coronet 4-dr., $805; Meadow- 
brook club coupe, $745. ‘51 Coronet 
conv., $560°; 2-dr., $295. 

FORD—’54 Custom (8) conv., $1,535; sta- 
tion wagon, $1,450. '53 Crest (8) Vic- 
toria, $1,210°, $1,175; Custom (8) 2-dr., 
$1,185; station wagon, $1,150; 4-dr., 
$965, $940°. '52 Custom (8) 2-dr., $640*. 
’51 Custom (8) 2-dr., $505*%, $490; 4-dr., 
$440; Custom (6) 2-dr., $410. '50 Cus- 
tom (8) 2-dr., $305; Deluxe (8) 2-dr., 
$235. °49 Custom (8) 2-dr., $250; Cus- 
tom (6) 2-dr., $205. 

HUDSON—’53 Wasp club coupe, $700*. 

MERCURY—’53 Monterey club coupe, $1,- 
550°, $1,415; Custom 2-dr., $1,200*. ‘52 
Custom 4-dr., $735. '°51 club coupe, $590. 
"48 4-dr., $110. 

NASH— 253 Ambassador club coupe, $1,- 
390*. '52 Statesman 2-dr., $705; 4-dr., 
$675. °51 Statesman 4-dr., $385. °50 
Statesman 2-dr., $150. 

OLDSMOBILE — '55 (88) 4-dr., $2,560*. 
’54 (88) 4-dr., $2,150° (ps). '53 (98) 
Holiday, $1,685* (ps); (88) 4-dr., $1,080. 
"52 (98) 4-dr., $1,025*. '48 (66) club 
coupe, $115. 

PACKARD—’49 4-dr., $105. 

PLYMOUTH—’55 Savoy (8) 4-dr., $1,830*. 
’54 Belvedere station wagon, $1,480; 4- 
dr., $1,365* (ps). °52 Cranbrook 4-dr., 
$485. '50 Deluxe 4-dr., $285. 

PONTIAO—’53 Chieftain (8) Catalina, $1,- 
265°, $1,215, °52 Chieftain (6) 4-dr., 
$785*. '50 Silver Streak (8) 4-dr., $385°*. 
’49 4-dr., $135. '48 2-dr., $100°. 

STUDEBAKER "53 Commander club 
coupe, $950*. °51 Commander conv., 
$410; Champion 2-dr., $330*. 

WILLYS—’53 (6) 2-dr., $535. 


OMAHA 


(Richard Abel Auto Auction. Sale every 
Thursday. Prices are for sale of Apr. 28.) 


t good.) 

BUICK—’54 Super 4-dr., $1,900*; Special 
4-dr., $1,620. ‘53 Super 4-dr., $1,350*; 
coupe, $1,260*. ‘51 Super 4-dr., $650*, 
$625*, $615*. '50 Super conv., $395. 

CADILLAC—’55 (62) club coupe, $4,420* 
(ps). °54 (62) 4-dr., $3,390* (ps). '51 
(62) coupe deVille, $1,410*. °50 (62) 
4-dr., $905* 

CHEVROLET — ’'55 Bel Air (8) Sport 
coupe, $2,020; Handyman, $2,175". °54 

$1,405; Bel Air 


One-fifty Handyman, 




















ENGINE CLEAN. 


PETISOL 202 


CARBURETOR 


METAL CLEANER 


Emulsion-type, single-phase, cold- 
dip, non-caustic cleaner for the 
removal of gums, grease, varnish, 
carbon, etc., from carburetors and 
all metal parts. Harmless to the 
user. Fast-acting, effective, safe. 


* Ideal for tune-up and 
break-in. Prevents stick- 
ing of valves, rings and 
hydraulic valve lifters. 

Reduces engine and piston wear. Neutralizes 

corrosive acids. Prevents rust. 


2-dr., $1,335*; Two-ten 4-dr., $1,175*; 
%-ton pickup, $715. '53 Bel Air sedan, 
$1,065, $1,010; 2-dr., $825; One-fifty 
2-dr., $665. '52 SL Deluxe 4-dr., $810; 
club coupe, $710. '51 SL Deluxe conv., 
$680*; 4-dr., $640. ’50 SL Deluxe 4-dr., 
$415. °49 SL Deluxe 4-dr., $315, $265. 
48 FL 4-dr., $180; Town sedan, $105. 
'47 SM 4-dr., $110. 


CHRYSLER—’55 Windsor Nassau, $2,750*. 


’54 Windsor 4-dr., $1,465*; club coupe, 
$1,255*. °51 Windsor 4-dr., $590*. ‘50 
Windsor 2-dr., $525*; NY 2-dr., $425*. 
'46 NY 4-dr., $145. 


DeSOTO—’'52 Fire Dome (8) sedan, $750*. 

DODGE — '53 Coronet 4-dr., $925°, '52 
Coronet 4-dr.,. $610*. ‘51 1-ton pickup, 
$655. °47 1%-ton pickup, $150. 

FORD—’55 Fairlane (8) Crown Victoria, 
$2,450°; 2-dr., $1,990°. °54 Crest (8) 
Victoria, $1,510°; sedan, $1,360*; Cus- 
tom (8) 4-dr., $1,300; Main (8) 4-dr., 
$1,235*. ‘53 Crest (8) Victoria, $1,200; 
4-dr., $1,120*; Main (8) 2-dr., $840; %- 
ton pickup, $660. "52 Custom’ (8) 2-dr., 
2 at $750; Main (8) 2-dr., $665; %-ton 
pickup, $695. ’51 Custom (8) 4-dr., $535; 
2-dr., $520; Deluxe (8) sedan, $400, ‘50 
Custom (8) 4-dr., $430; 2-dr., $340; 
Deluxe (6) 2-dr., $340; 4-dr., $310. °49 
Deluxe (8) sedan, 2 at $195. 


HUDSON—’53 Hornet club coupe, $740*. 
’51 Hornet 4-dr., $290*. 

KAISER—’51 2-dr., $305. 

LINCOLN—’54 Capri coupe, $2,620*; 4-dr., 
$2,400*. 


MERCURY—'55 Montclair coupe, $2,775*; 


4-dr., $2,120. '54 Monterey 4-dr., $1,875*. 
‘53 Monterey 4-dr., $1,315. ‘51 4-dr., 
$625*. °49 club coupe, $195. ‘48 club 
coupe, $120. 

NASH — ’'53 Statesman 4-dr., $840. '52/| 
Statesman 4-dr., $725. 

OLDSMOBILE —- '54 (98) 4-dr., $2,400* 
(ps); (88) Super 4-dr., $2,160*, '53 (98) | 
Holiday, $1,740*. ’51 (98) 2-dr., $680*. 
’49 (98) sedanet, $350*. 

PACKARD—’50 sedan, $240. 

PLYMOUTH—’55 Savoy (8) 4-dr., $1,710; 
Plaza (6) 4-dr., $1,530*. ’54 Savoy Sub- 
urban, $1,200; club coupe, $1,010, $1,000. 
‘53 Cranbrook 4-dr., $850*, $810. ’'51 


Cranbrook 4-dr., $415. ’50 Deluxe 4-dr., 
$395. '49 Deluxe club coupe, $325. 

PONTIAC—’ 54 Chieftain (8) Catalina, $1,- 
690*. ’53 Chieftain (8) Catalina, $1,355*. 
"51 Silver Streak (8) 4-dr., $500. '50 Sil- 
ver Streak (6) 2-dr., $295. 

STUDEBAKER — '52 Commander conv., 
$670. ’48 4-dr., $185. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of Apr. 28.) 

(Demand down slightly causing a drop 
in prices on some models, Clean offer- 
ings still bring top dollars. Sold 86 cars 
out of 112 offerings.) 
| BUICK—’54 Century Riviera, 
RM Riviera, $680* (ps). 
| $705*; Super Riviera, $760*, 

wm 4 4-dr., 





$2,090*. °52 
*51 RM 4-dr., 
$290*. '48 
$160. 


$135. ‘47 Super 2-dr., 


SILOO SILOO 
A “MUST” FOR HYDRAU- PENETRANT 
LIC VALVE LIFTERS! The mechanic's best 
. friend! It’s highly con- 
— ~~ - ny ee centrated — loosens any- 
famous crankcase addi- thing and cleans, too. 
tive and oil solvent. SILOO PENETRANT is a 


KEEPS THE oil. 


& 


For 
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SILOO " - 
DIESEL FUEL 
CONDITIONER 


THE NATION’S 
#1 DIESEL FUEL ADDITIVE!! 


For all diesels. Keeps injec- 
tors clean. Aids in proper 
complete combustion for 
better fuel economy and 
engine performance. Elimi- 
nates hard starting, pound- 
ing, excessive smoking. 
Keeps fuel lines open. 









cal, 
non 























product of 1000 uses. 
Not to be confused with 
an ordinary penetrating 
Superior to any similar product you ever 
A used. Best by every test. 


grime. To be diluted 
user with kerosene, stoddard sol- 
vent or fuel oil. Extremely economi- 


CADILLAOC—’52 (62) 4-dr., $1,630° (ps). 
CHEVROLET—’55 Two-ten (6) 2-dr., $1,- 
640; %-ton pickup, $1,095. '53 Two-ten 
4-dr., $1,025. '52 SL Deluxe 4-dr., $705. 
51 SL Deluxe 4-dr., 


$605, $535; 2-dr., 
$560; FL Deluxe 2-dr., $515*. "50 FL 
Deluxe 4-dr., $540; SL Deluxe 4-dr., 
$500; conv., $445, $380; Bel Air, $275*; 
SL Special 4-dr., $415. '49 SL Deluxe 
4-dr., $445; FL Special 4-dr., $390; 2-dr., 
$350. 48 FL 4-dr., $175. 
CHRYSLER—'83 Windsor 4-dr., 
’47 Windsor club coupe, $260. 
DODGE—’55 Royal Lancer, $2,055". 
Coronet club coupe, $555. 
brook 4-dr., $325, $310; %-ton pickup, 
$250. 
| FORD—’55 Custom 
ton pickup, $1,195. 
tion wagon, $1,575. 


$1,175°*. 
"51 


(8) 2-dr., $1,710; %- 
’54 Custom (8) sta- 
’51 Custom (8) 2-dr., 





$610*, $590, $490. ’50 Custom (8) 2-dr., 
$465, $400*; Custom (6) 2-dr., $240, 
$235; coupe, $315. ‘49 Custom (8) 


4-dr., $310; 2-dr., $295°*, 
(6) 2-dr., $175. 

HUDSON—’50 Commodore (6) 4- dr., $290. 

MERCURY—’50 club coupe, $450 

NASH—’49 (600) 4-dr., $150; Amubensntee 
4-dr., $115*, 

OLDSMOBILE—'51 (98) Holiday, $750°*; 
(88) Super Holiday, $745*. ‘50 (88) 4- 
r., $540*. "49 (76) 4-dr., $255°. 

PACKARD—'50 4-dr., $150°, $140. 
conv., $290 

PLYMOUTH—’'55 Belvedere (8) 4-dr., $2,- 
000*. °'54 Belvedere 4-dr., $1, 400°, °53 
Cranbrook 4-dr., $825. 52 Cambridge 
4-dr., $600. °51 Cranbrook 4-dr., $275; 
2-dr., $455; club coupe, $470; Concord 
2-dr., $330. °50 Special Deluxe 4-dr., 
$450; club coupe, $390. °49 Special De- 
luxe 2-dr., $145. 

PONTIAC—’55 Chieftain (8) 4-dr., $1,700. 

| °54 Chieftain (8) Catalina, $1,375*. 53 

| Chieftain (8) Catalina, $1,310*. '50 Sil- 

| ver Streak (8) 2-dr., $350; 4-dr., $525*. 

’49 Silver Streak (8) club coupe, $180. 


$250; Custom 


"49 


STUDEBAKER — '53 Commander 2-dr., 
$885*. ‘51 Commander 4-dr., $365*, 
$325*. °'50 Champion 2-dr., $300*. °48 


Champion conv., $140. 
WILLYS—'49 jeepster, $325°. 
MISCELLANEOUS—’51 Henry J (6) 2-dr., 
$165. 


OAKLAND, CALIF. 


| 
| (Oakland Auto Auction. Sale every Wed- 
| nesday. Prices are for sale of Apr. 27.) 
(Market very strong on clean autos. 
Sold 60 percent of cars offered.) 
BUICK—’50 Super 2-dr., $435*, $430. 
CADILLAC—’52 (62) coupe, $1,950* (ps). 





"50 (62) 4-dr., $1,110*. '48 (62) 4-dr., 
$645*, $500*. 

CHEVROLET—’55 Bel Air 2-dr., $1,945. 
’54 Bel Air club coupe, $1,660*, ’53 Bel 


Air 2-dr., $1,125; Two-ten 2-dr., $995, 
$975. °52 SL Deluxe station wagon, 
$975; Bel Air, $850; 4-dr., $785, $715. 
‘51 FL Deluxe 2-dr., $705; 4-dr., $485. 
'50 SL Deluxe 4-dr., $500. '49 SL Deluxe 
club coupe, $400. ‘47 SM club coupe, 
$160. 
DeSOTO—’49 4-dr., $725*. 
DODGE—’'49 4-dr., $325. 
FORD—’54 Crest (8) 4-dr., 
380. '53 Custom (8) 4-dr., $1,160*, 
050. °52 Crest (8) Victoria, $1,606*; 
station wagon, $1,050. '51 Deluxe 
2-dr., $430. °50 Deluxe (8) club coupe, 
$310. '49 Deluxe (6) 2-dr., 


$885*. 


$1,510", 


$490; 2-dr., 
$200. 
HUDSON~— 


"52 Hornet 4-dr., 


it 





PETISOL 404 
DEGREASER 


CONCENTRATE 


rease and 
y ultimate 


fast removal of 


fast-acting, no offensive odor, 
-toxic, non-inflammable. 


"49 Meadow- | 


$1,- | 
$1.- | 


(6) | 


| KAISER—'51 Deluxe 4-dr., $385. 


MERCURY—’54 Custom Sport coupe, $1,- 
770. '53 Monterey coupe, $1,660*. ‘52 
Monterey coupe, $1,260*. 

NASH—’52 Rambler station wagon, $660. 
'49 2-dr., $220. 

OLDSMOBILE—'50 (88) 4-dr., $690°*. 


PLYMOUTH — '53 Cambridge Suburban, 
$1,155; 4-dr., $845, $820, $780; Business 
coupe, $845. ‘50 Deluxe station wagon, 
$585, 


PONTIAC—’53 Chieftain (8) 2-dr., $995°. 
’51 Silver Streak (8) 2-dr., $580°; 4-dr., 
$475. '49 Silver Streak (8) 2-dr., $425. 
’47 Torpedo (8) 4-dr., $130. 

| STUDEBAKER—'51 2-dr., $295. '50 4-dr., 


$335. 
MISCELLANEOUS—’53 MG roadster, $850. 


FARGO, N. D. 


(Tri-State Auction Co. Sale every Thurs- 
day. Prices are for sale of Apr. 28.) 
(Buying was brisk and the sale moved 
fast. Clean units still bringing top prices. 
Sold 66 cars out of 100 offerings.) 
BUICK—’54 Super Riviera, $1,950*; Spe- 
cial 4-dr., $1,795*; 2-dr., $1,575. '53 Su- 
per Riviera, $1,210* (ps). '52 RM 4-dr., 
$820*. '50 Super 4-dr.. $500, $465. 
CADILLAC—’52 (60) Special 4-dr., $1,500° 


(ps). 

CHEVROLET—’55 Bel Air (8) 4-dr., $1,- 
990* (ps). °54 One-fifty 4-dr., $975; 
2-dr., . '53 Bel Air conv., $1,085*; 
4-dr., $955*; 2-dr., $910*; Two-ten 2-dr., 
$860, $855. '52 SL Deluxe Bel Air, $790*; 
4-dr., $700*; SL Special 2-dr., $635; 
ton pickup, $845. °51 SL Deluxe 4-dr., 
$590*; FL Deluxe 2-dr., $490*. '50 FL 
Deluxe 4-dr., $300; 2-dr., $375, $300. 
"49 SL Deluxe 4-dr., $300; SL Special 
2-dr., $280. '48 FM 4-dr., $140. 

CHRYSLER—’53 NY station wagon, §$1,- 
475* (ps). ’50 Windsor 4-dr., $395*. 

DODGE—’55 Royal 4-dr., $2,400*. 

FORD —'55 Fairlane (8) 4-dr., $1,950* 
(ps). °53 Crest (8) Victoria, $1,205*; 
Custom (8) 4-dr., $995; Main (8) 2-dr., 





ye 


$830. '52 Main (6) 2-dr., $555. ’°51 Cus- 
tom (8) 2-dr., $530. ‘50 Custom (8) 
4-dr., $495, $360; 2-dr., $430; Deluxe 


(8) 4-dr., $170. '49 %-ton pickup, $550. 
HUDSON—’51 coupe, $155. 
MERCURY—’55 Montclair coupe, $2,645* 





(ps). ’°53 Custom 4-dr., $1,195. °51 4-dr., 
$575*. 

OLDSMOBILE — ’55 (98) conv., $3,235* 
(ps); (88) Holiday, $2,530*, °54 (88) 
Super 4-dr., $1,975*. °50 (88) 2-dr., 
$420. 

PLYMOUTH — '53 Cambridge Suburban, 
$1,140, $1,005. °50 Deluxe 2-dr., $175. 
"49 Special Deluxe 4-dr., $280, $230, 
$220. 

PONTIAC—’53 Chieftain (8) 4-dr., $950. 
’51 Silver Streak (8) 4-dr., $395*. °49 
Silver Streak (8) 4-dr., $325*; club 
coupe, $125*. 

STUDEBAKER—’53 Champion coupe, $790, 
$555. °52 Champion coupe, $550. '51 
Champion 4-dr., $310. '50 Champion 2- 
dr., $225, 


| WILLYS—'51 station wagon, $435. 
* * * 


— Auctions in Brief — 
WINDSOR, VA. 


Windsor Auto Auction. Sale every Thurs- 
| day (Apr. 28). There was an excellent 
| selection of both new and used cars here 
| ate week with both types bringing pre- 
mium prices. We sold over 79 percent 7 
| 300 cars offered. , 


* * 
| PHOENIX, ARIZ. 

Phoenix Auto Auction, Inc. Sale every 
Wednesday (Apr. 27). A very good sale 
this week with ‘51 to '54 models in de- 
mand. New models slow. Sold 135 out of 
225. 

* * * 
HARRODSBURG, KY. 

Blue Grass Auto Auction. Sale every 
Thursday (Apr. 28). 
|ing the high dollar. We had a very good 
sale this week with a high percentage of 


Clean autos are bring- | 


| Market and Research Division 


A NEW SERVICE 
FOR THE 
AUTOMOTIVE 
EXPORT INDUSTRY 





To further assist advertisers in de- 
veloping information about their 
overseas markets, The American 
Automobile and El Automovil 
Americano have created a Market 
& Research Division. 


This new unit, an extension of our 
Trade Counselling Service, is com- 
posed of a New York staff of for- 
eign trade specialists, backed by 
on-the-spot researchers in seventy 
countries. 


It is the task of the Market and 
Research Division to .. . 


1. Prepare regular market reports 


2. Compile automotive industry cen- 
sus data 


3. Produce monthly trade bulletins 


Maintain lists of accredited over- 
seas distributors 


5. Execute research assignments for 
advertisers 


6. Counsel exporters on foreign 
trade procedures 


7. Operate an automotive reference 
library 


Conduct advertising and editorial 
surveys 


The foregoing services are limited 
to advertisers in The American Au- 
tomobile, El Automovil Americano, 
and the Annual Overseas Automo- 
tive Buyers Guides. Research 
assignments are executed gratis for 


| manufacturers, exporters, and ad- 


vertising agencies. However, in the 
case of major projects, calling for 
lengthy research, cost quotations 
are made. 


| All regularly prepared reports and 
bulletins are automatically sent to 
advertisers. To request distributor 
names, research information, or 
counsel in automotive export prob- 


‘lems write to: 


| cars registered, sold. 
* * * 
DENVER 
Colorado Auto Auction. Sale every Mon- | 
day (Apr. 25). Weather good: volume 
good. Market very active on all models. 
| Sold 300. 


* 


* * 
PHILADELPHIA 

Harold B. Robinson Auto Sales Auction. 

| Sales every Tuesday and Thursday (Apr. 

| 21-26). Prices firm; action good. Sold 168 

out of 230. 


* * * 
MASON CITY, IA. 
| Central States Auto Auction. Sale every 
Wednesday (Apr. 27). Very active bidding 
| with new models off a little. Weather ex- 
cellent. Sold 84 out of 119. 
| * * * 


FLINT 


Flint Auto Auction, Inc, Sale every Wee- | 


| nesday (Apr. 27). A very active sale today 
although clean cars still short. Prices held 
near last week’s level. Sold 65 percent of 
offerings. 


* * * 
BOUND BROOK, N. J. 
Plainfield Auto Auction. Sale every Fri- 
day (Apr. 29). Market steady with prices 
good on clean cars. Sold 60 out of 102. 
* 


* * 
FT. WAYNE, IND. 


Carl Marker’s Auto Auction. Sale every 


Tuesday (Apr. 26). Very little change in 
/the market this week. Sold 103 cars out 
of 146. 

* * * 

DETROIT 

Wes Coon Auto Auction. Sale every 

Thursday (Apr. 21). Sold 70 cars out of 
111 offerings. 


* * * 
CHICAGO 
Greater Chicago Auto Auction. Sale every 
Thursday (Apr. 28). Market off on late 
models noticeably over last week. Older 
but clean models much in demand with 
dealers paying right up. Sold 176 cars out 
of 331 offerings. 
* * * 
MINNEAPOLIS 
Minneapolis Auto Auction. 
Wednesday (Apr. 27). We really had sharp 
autos today. A good, lively sale with loads 
of new faces. Sold 76 cars out of 102 


offerings. 
* * * 


NEW YORK CITY 
Skyline Auto Auction. Sale every Tues- 
day (Apr. 26). Very heavy rain all day 
kept crowd and consignments down. Mar- 
ket off slightly on ‘53 and ’54 models: 


Sale 





every | 





The American Automobile—El 


Automovil Americano 


330 West 42nd Street 
New York 36, New York 


ais ry 
”  McGRAW-HILL @ 


INTERNATIONAL CORPORATION 
330 West 42nd St 


New York 36, N. Y. 





She. for name 
your nearest 


emer inc. | « representative. 


Saree} aor 36 15th ae Los ieee 23, Calif 
£962 Milwouhee Av Ave., Chicago 22,1. ition. J 
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100 Feet of 48-12” x 18” Pennants 

All-Weather Durefiilm Only $4.50 
refunded if not satisfied. 

MYRLO COMPANY 





| other years firm. Rough autos looking for| 2168 W. 25th, Clevelend 13, Ohio, dept. 


| takers. Sold 54 cars out of 82 offerings 























MR. SELF-INSURED AUTO AUCTION OWNER: 


Here’s a vaccine that’s 100% effective... 


FIDELITY CHECK INSURANCE 
prevents bad check losses 





at Auto Auctions! 


HERE’S A SHOT IN THE ARM 
guaranteed to make your auction immune 
to bad check losses—Fidelity Check 
Insurance. It works like this. Let’s say 
that three or four checks written at your 
next auction are turned down by the bank 
because of insufficient funds, improper or 
unauthorized signature, account closed, no 
such account, forgery, or other credit 
reasons. Just pick up the phone, call 
Fidelity, and report the loss. And your 
claim will be paid, usually that very day, 
certainly no later than the next day. 
How’s that for immunity from bad check 
losses ? 


ONLY FIDELITY CHECK INSURANCE OFFERS 
YOU ALL THESE FEATURES: 


e Fidelity pays all claims immediately . . . you 
keep no cash on hand. 


e Fidelity pays all legal expenses involved in 
claims and collections. 


e Fidelity advertises your auction in national 
dealer publications. 


e Fidelity supplies you up-to-date credit 
information on over 50,000 auto dealers. 


e Fidelity offers you an auction consulting 


service based on years of auction and insur- 
ance experience... at no cost to you! 


IT’S A GREAT SHOT IN THE ARM 
FOR NEW BUSINESS, TOO. More and 
more big dealers are selling exclusively 
through auctions with Fidelity Check 
Insurance. Why? Well, put yourself in 
the dealer’s shoes. Wouldn’t you sell 
where you got guaranteed immunity from 
bad check losses ... where the top bid is 
always the best bid? 


Ask any of the auctions listed here what Fidelity Check Insurance means to them. 
Then write, wire, or call for the full Fidelity story. It costs you nothing to get the facts. 


FIDELITY INSURANCE CO. OF TENNESSEE 


StahIman Bldg., Nashville, Tennessee...Phone 5-4101 


MR. AUTO DEALER: The auctions listed here offer you guaranteed immunity from bad check losses. It'll pay you 
to sell your used cars only through these Fidelity-insured Auctions. 


100% SAFE FIDELITY - INSURED AUTOMOBILE AUCTIONS 


FRIENDLY AUTO AUCTION* Monday 
Municipal Airport, Daytona Beach, Fla. 
APTCO AUTO AUCTION Wed. & Fri. 


19241 Dix-Toledo Hwy., (U.S. #25), Melvindale, Mich. 


ARLINGTON AUTO AUCTION, INC. Wednesday 
Hwy. 51 Intersection with Hwy. 60, Arlington, Wis. 


CAPITAL AUTO AUCTION, INC.* Thursday 
State Fair Grounds, Columbus, Ohio 
CARROLLTON AUTO AUCTION Tuesday 


Carroll County Fairgrounds, Carrollton, Ohio 


CENTRAL STATES AUTO AUCTION Wednesday 
125 South Delaware, Mason City, lowa 

COFIELD AUTO AUCTION* Monday 
Boaz, Alabama 

COLUMBIANA AUTO AUCTION Tuesday 


R. D. #2, Columbiana, Ohio 


COLUMBUS AUTO AUCTION* Thursday 
2603 Cusseta Road, Columbus, Ga. 

CONCORD AUTO AUCTION, INC.* Mon. & Fri. 
29 Sudbury Road, Concord, Mass. 

DAYTON DIXIE AUTO AUCTION, INC. Monday 
5300 North Dixie, Dayton, Ohio 

DECATUR AUTO AUCTION* Monday 
Highway 48, N., Decatur, Illinois 

DIXIE MOTORS AUTO AUCTION* Tues. & Fri. 
718 Angier Ave., Atlanta, Ga. 

R. PG GOFF AUTO AUCTION Monday 
New Tampa Hi-Way, Lakeland, Florida 

GRAND RAPIDS AUCTIONS, INC. Tuesday 


0168-M21, Jenison, Michigan 


GREATER SHREVEPORT AUTO AUCTION Thursday 
1310 N. Market St., Shreveport, La. 


*auctions offering both check and title insurance. 


INDIANAPOLIS AUTO AUCTION, INC. Wednesday 


4501 West 16th St., Indianapolis, In 


LEBANON AUTO AUCTION, INC. 
Highway 22, N. Plainfield, N. J. 


LEITCH MOTOR SALES, INC. 


1450 E. Main St., Owosso, Michigan 


MANEY AUTO AUCTION* 
Jordan Lane, Huntsville, Alabama 


MAULDIN AUCTION SALES, INC. 


1227 New Buncombe Rd., Greenville, S. C. 
MIDDLE GEORGIA AUTO AUCTION* 


Eastside Highway, Macon, Georgia 


MONTPELIER AUTO AUCTION CO. 
Route #1, Montpelier, Ohio 


MUNCIE AUTO AUCTION 
3344 So. Madison St., Muncie, Ind. 


PAGE BROS. AUTO AUCTION* 


35th at Divine St., Chattanooga, Tenn. 


QUINCY AUTO AUCTION Friday 
d. 3220 South Broadway, Quincy, III. 
Wednesday | ROCKFORD AUTO AUCTION Thursday 
6402 Forest Hills Rd., Rockford, III. 
Thsedew SKYLINE AUTO AUCTION, INC.* Tuesday 
Greenpoint Ave. at Provost St., Brooklyn, N. Y. 
SODERBERG-KLINE AUTO AUCTION, INC. Thursday 
Friday 13th and Locust St., Omaha, Nebraska 
SOUTHERN AUTO SALES* Wednesday 
Tuesday Route 5, Warehouse Point, Conn. 
SYRACUSE AUTO AUCTION* Wednesday 
Wednesday R. D. #1, Lafayette, New York 
TOLEDO AUTO AUCTION Co. Thursday 
” iain 714 Huron St., Toledo, Ohio 
TREXLERTOWN AUTO AUCTION Wednesday 
Route 222, 8 mi. S. W. Allentown, Trexlertown, Penna. 
Oridey TRI-STATE AUCTION CO. Thursday 
a 3021 W. Front St., Fargo, N. Dakota 
Wednesday = rRi-STATE AUTO AUCTION, INC. Friday 


Valley Springs, S. Dakota 
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i Market ‘Aoeiiesle. A copy may be obtained from | 

The Omaha World-Herald has re-|®"Y O'Mara & Ormsbee office or 
leased a booklet containing a mar-|from the national advertising de- 
ket analysis of Nebraska and west- | | partment of the World - Herald, 
tern Towa. | Omaha 2 2, Neb. 





PROTECT YOUR SHOWROOM FLOOR WITH D & M UNDER CAR COVERS 
NOW | 
AVAILABLE | 
FOR NEW 
MODELS | 













Quick, Easy 
Installation 
Cannot Be Seen 
Treated Material Resists 
Oil, Grease, Water and Fuel 
Eliminates Unsightly Drip Pans 
Large Buick and Cadillac 
Slightly Higher 


Ss For Standard Models 
$1: vo 50 F. O. B. Detroit, C.O.D. | 
When Ordering, Give Make | 


D&MTRUCK TOPCO. | 


12186 Petoskey, Detroit 4, Michigan PHONE: WEbster 3-1613 
Manutacturers of Stake and Pick-Up Tops 


SALESMAN’S POCKET SECRETARY 


Keeps You Organized 


% Day's work automatically 
% Eliminates 


planned 
error. 


% Nothing left to memory. 


%& Appointments automatically 
come to view when you 
want them. %*Saves lots 
of time. 


% Increases your earnings. 
% Fits in pocket, 62x4Vsx%. 


% This modern system is 
simple to operate. 
One forgotten appointment will cost 
you many times the price of this 
complete system. , 
POCKET SECRETARY with 2 Re-Fill Pads, $3.85 
EXTRA RE-FILL PADS cost 23 cents each 
Each pad contains 60 insert sheets — Inexpensive to maintain 
PRINT NAME, SEND CHECK, CASH, OR M.O. 


SYSTEMS CO., Dept. 23 
TOLEDO 11, 


ER Oe 


5549 304th ST. OHIO 














in 8 Months! 


SERVICING RADIATORS” 


That's the record of Jack Fagan, Inc. 
Delavan, Wisc. (Pop. 4,007) 













LITTLE SPACE REQUIRED 
8x8 Ft. will start you 










FREE 
TRAINING 
SCHOOL 


Practical factory 
school trains you or 
your man quickly. 
Cleaning, repairing. 
recording, pricing, 
merchandising -—ev- 
erything! Hundreds of 
graduates are now ex- 
pert radiator repair- 
men. FREE to Inland 
customers! 


INVESTIGATE THE HUGE PROFIT POTENTIAL 
IN AN INLAND RADIATOR DEPARTMENT! 











Jack Fagan says: “Our investment in Inland 
Radiator Servicing equipment sure paid off! 
Over $10,000 the first 8 months! One man han- 
dles the entire department, set up in a former 
car wash stall!” 

Edwin Schadt of Town Auto Co., Allentown, 
Pa., made over $13,199 in one year! Many 
others, all over the country, net $500 to $2000 
a month! 

Just Think! 20,000,000 radiators require serv- 
icing yearly. Inland equipment enables you to 
do professional work . . . use easy, fast produc- 
tion methods . . . make Big Profits! 


di deca dP wian0 re. co, op ms 
I 


iad Geis kas Webe theetted. 1108 Jackson St., Omaha 8, Nebr. 
n a r ‘ee “ 
“Blueprint For Profit,” with Please send free booklet ‘Blueprint for Profit."* i 


letters from many customers, 
oqepmens, prices and details 

unique ‘“Pays-For-Itself’’ 
plan! 


INLAND Mfg. Co. 


1108 Jackson St., 
Omaha, 8 Nebr. 


s Larges 













J PLEASE PRINT 
ba ADDRESS. = 1 


City. eocieciaeeeestiennse tse ANU enmnnenenemnsiiiats 1) 


| 
TITLE I 








If Dealer, make of car s 
Are you now operating a radiator shop [] Yes [] No 


t Monufacturer 





stor Servicing Equipment 


|in interstate commerce, as well as 


|day’s program, 


| social relations at Harvard Univer- | 


| jr., 





Auto 
Advertising 


By Martin L. Whitmyer 
Staff Writer 

Attorney General Herbert Brown- | 
| ell jr. announced last week that the | 
| Department of Justice will institute | 
| proceedings under the antitrust | 
|laws against the American News- 
| paper Publishers Assn., the Assn. of | 
| American Advertising Agencies and | 
| other groups in the publishing in- | 
dustry. 

Brownell said he hoped, how- | 
ever, that a consent settlement 
would be reached, at pretrial con- 
ferences, that would avoid court 
action. 

The principal charge, according | 
to Brownell, will involve the prac- | 
tice of requiring advertisers to pay | 
a 15 percert commission to ac 
agencies on all advertising matter | 
placed in publications of members | 
of the publishers association. 

The proceedings will be a civil 
action, Brownell said, and no in- 
dividual members of the associa- 
tions will be invloved. 

Several years ago the Federal 
Trade Commission investigated the | 
same practices and decided that the | 
activities were not in interstate 
commerce and therefore not subject 
to its jurisdiction. 

Since then, however, the courts 
have ruled in several cases that 
services that cross state lines are 


| 





commodities shipped in interstate 


traffic. 


Brownell said the contemplated 
action is based on court rulings 
rather than on substantive changes 


in the laws. 


* * 


| Oil Men Meet May 16-18 


Expansion of the market for 


| lubricating oils and greases will be 


discussed by three marketing re- 
search experts—John C. Spurr, Ray 
A. Robinson and Fred Bremier— 


|at a general session of the spring 
| meeting of the lubrication commit- 


tee of the marketing division of 
the American Petroleum Institute, 


| May 16-18, according to P. W. Zum- 


brook, committee chairman. 
The committee’s operating group 


| will meet at the Greenbrier, White 


Sulphur Springs, W. Va., May 16. 
The general session is to be held 
there on May 17, while the full 


| committee will meet on May 18. 


Spurr, the first speaker on Tues- 
is director of re- 
search for McGraw-Hill Publishing 
Co. His subject is “The Market for 
Lubricating Oils and Greases in 
the Manufacturing Industry.” 


Robinson, director of research 
for Crowell-Collier Publishing Co., 
will discuss “Better Marketing— 
Key to Better Lubrication for Pas- 
senger Cars.” 


Bremier, who is market analyst 
for Curtis Publishing Co., will ex- 
amine the farm market for lubri- 
cants, his title being “The Farm 
Market—A Growing Potential for 


Lubricants.” 
* * 


U. of M. Ad Parley May 13 


Arthur Upgren, professor of eco- | 
nomics and dean of the Amos Tuck 
School of Business at Dartmouth | 
College, will be one of the principal | 
speakers at the University of Mich- 
igan-sponsored Advertising Confer- 
ence May 13 in the Rackham Bldg. 
Ann Arbor, Mich. 

Upgren will speak on “The | 
Changing Consumer and the 
Changing Economy.” | 

Other speakers taking part in| 
the one-day session include: Sam- | 
uel Stouffer, professor of sociology 
and director of the laboratory of 








sity, who will speak on “Social 
Changes Affecting the American 
Consumer”; Donald B. Armstrong 
vice-president and director of 
research at McCann-Erickson, Inc., | 
who will speak on “Marketing 


| Planning and the Changing Con- 


sumer.’ 

George Horsley Smith, associate 
professor of psychology at Rutgers 
| University, who will speak on 
“Problems and Possibilities of Un- 


|covering Consumer Motivations;” 


James M. Vicary, marketing and 
opinion research consultant at 
James M. Vicary Co., who will 
speak on “The Psychology of Sea- 
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sons,” and Arthur A. Porter, vice- 
president and director of media at 
J. Walter Thompson Co., New 
York, who will speak on “How 
Much Can the Consumer Take?” 
A panel discussion on “Are We 
Advertising to Strangers?” will be 
conducted by H. 


lkxenneth Jones, 





FROM $60.03 to 


‘85% 





NET PER CAR 


with not one extra cent 





of investment! 





That's what's waiting for any new car dealer who 
takes advantage of the special new plan now offered 
by United States Rubber Company and its 
Distributors. No inventory necessary —no service 
problem involved—no added personnel... 
much as $85.58 extra net profit per new car sale. 


Get the facts! 


WRITE, WIRE or CALL 
M. C. CRAWFORD 


United States Rubber Company 


1230 Avenue of the Americas * New York 20,N. Y. 


FREE: 


5-DAY TRIAL! 4 
High-speed, simple ten-key operation fg 


People in your business who’ve 
been using adding machines for 
years tell us they’re amazed by 
the Underwood Sundstrand. It’s 
the fastest, easiest machine they 
have ever used. And tests prove it’s 
the most dependable. But you be 
the judge! 





LAFAYETTE BLVD. 
AT FIRST ST. 


AIR-CONDITIONED 
ROOMS 


ae of Michigan. 





vice-president and director of re- 
search at Brooke, Smith, French & 
Dorrance, Inc.; Daniel R. Miller, 
associate professor of psychology 
at the University of Michigan, and 
Stephen B. Withey, program direc- 
tor of the research center at the 
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Write on your business letterhead 
to Underwood Corporation, Dept. 
D-14,One Park Ave., New York 
16, N.Y., for a five-day FREE trial 
of the Underwood Sundstrand. 
Use it in your own office on your 
own work with your own opera- 


_ tor. There’s no cost or obligation. 


CORPORATION 


Television and 
Radio Available 


No charge 
for 
Children! 


WOodward 3- 7100 
2, JERRY MOORE 


< General Manager 
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WHAT DOES IT TAKE 


TO GET INTO 


e Among some three hundred farms in central Indiana where records 
were kept in cooperation with Purdue University, the average capital 
investment per farm in 1952 was $86,500. These were typical corn belt 
farms averaging 255 acres in size and employing 1.75 workers per farm 
including the operator. 

Stated another way, it takes a capital investment of nearly $50,000 
to create one farm job—about three times as much as it takes to create a 
job in industry. Good farming is big business! 

They used to say “if you can’t do anything else you can farm”. 
Now they say “if you can’t farm well you’d better do something else”’. 
A good many have taken this advice. The total number of farms has 
been decreasing. 

But the number of above average farm families—those who are able 
to enjoy a very comfortable standard of living and more than the usual 
number of conveniences and luxuries—is large and growing steadily. 

What does it take to really get home with farm families like these? 
Nothing can match FARM JouRNAL for impact, for coverage, for econ- 
omy. It is America’s largest, most infiuential farm magazine, first with 
farm families by hundreds of thousands—first with advertisers by 


millions of dollars. 


FARMING 2 


“I use 9 magazines with a combined circulation of 35 million” 
said a famous advertiser.“‘What can FARM JOURNAL do for me?” 
Treated as the 9th magazine on his list, Life added 154 thousand 

new, farm families. As the 10th magazine, FARM JOURNAL would 

add a million new, farm families! 


From a special tabulation for FARM JOURNAL by Daniel Starch and staff. 





e Consumer product ? Sell the whole growing Country- 
Side market with the Country-Side Unit—FARM 
JOURNAL and TOWN JOURNAL. Circulation now 

4¥4 million! 


FARM JOURNAL 


The Magazine Farm Families Depend On 


GRAHAM PATTERSON RICHARD J. BABCOCK 
Publisher President 
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Goodrich Sales 
Up 171% Percent; 
Net Rises, Too 


AKRON. — Net sales of B. F. 
Goodrich Co. for the first three 
months of 1955 amounted to $178,- 
619,306, compared with $152,023,569 
for the same period of 1954, an in- 
crease of 17.5 percent, John L. Col- 
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\lyer, chairman, and William 8. 
| Richardson, president, have an- 
nounced. 

Estimated net income amounted 
to $9,840,528 in the 1955 quarter and 
$8,556,458 in the 1954 period, Good- 
rich said. 

Direct and indirect sales to the 
federal government were 6.8 per- 
cent of total net sales in the first 
ie months of 1955, compared 
with 10.1 percent in the first three 
months of 1954. 
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WHY NOT SELL THE 


AUTO COMPASS THAT 


IS FIRST CHOICE BY 


EVERY COMPARISON 


HULL AUTO 
COMPASSES 


Are Easier to Mount, 
Easier to Adjust, 
and More Accurate. 


WRITE FOR FULL DETAILS 


P.O. BOX 246-W5 
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N FAMILIES 


DRIVE THEIR CARS 
ON VACATION TRIPS 
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TRAVEL 1,774 MILES 
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R STATES 


if you're interested in families who 


travel by car, your advertising belongs in 


llousehold 


Magazine 


On the Financial Front 


$88,261 pretax increase in equity 
in unearned premiums) which, 
after paying preferred dividends, 
amounts to 48 cents per common 


share. For the same period in 1954 
comparable earnings were $786,212 


TOLEDO. — Consolidated sales |Federal taxes amounted to $3,100,-|or 41 cents per common share. 


of Electric-Auto-Lite in the first 
quarter amounted to $80,542,482, 
the highest volume attained by the 
company in any first quarter since 
the end of World War II. The sum 
represented an increase of 63 per- 


_|cent over consolidated sales of | 


$49,481,448 for the same period in 
1954. 

In a statement released follow- 
ing the annual meeting of share- 
holders, President James P. Falvey 
said consolidated net earnings for 
the quarter ended March 31 
amounted to $3,274,054. This com- 
pared with $397,985. 

Working capital on March 31 
amounted to $74,989,295, the high- 
est on record for Auto-Lite. 

Falvey said present indications 
point to a satisfactory level of ini- 
tial-equipment sales during the 
months ahead. A continued higher 
volume of replacement sales cou- 
pled with economies in expenses 
have produced the higher profits, 
he added. 

Capital asset expenditures for 
1955 are expected to amount to 
about $10,500,000, 25 percent over 
those for 1954, he reported. 

Frank R. Kennedy was elected 
to the company’s board of directors 
in place of Byron A. Foy, who re- 
tired in January. All other direc- 
tors were reelected. 


A vice-president and secretary of 
the company, Kennedy has been 
administrative assistant to Falvey 
for the past six months. 

~ + * 


Textron American, Inc. 


Textron American, Inc. in a 
consolidated statement of profit 
and loss and earned surplus from 
Jan. 2 to Feb. 24, 1955, has reported 
net sales of $15,290,677 with a net 
profit (and special items) of $1,- 
410,184. American Woolen Co., Rob- 
bins Mills, Inc., merged into Tex- 
tron, Inc., to become Textron 
American, Inc., on Feb. 24, 1955. 


* * * 


Commercial Solvents 


Commercial Solvents Corp., New 
York, reports consolidated net 
earnings of $814,186 and sales of 
$12,946,209 in the first quarter. 
Earnings were $626,634 and sales 
were $11,989,382 in the comparable 
Period of 1954. 


x * * 
| 
| 
| 








R. M. Hollingshead 


Reports 1954 Loss 


R. M. Hollingshead Corp. has re- | 
ported net sales of $13,620,852 dur- 
ing 1954 with a net loss of $62,753. 

Sales in 1953 were $14,120,582 with | 
a net profit for that year of $15,354. 
The firm reports a 12 percent in- 
crease over the first quarter of 1954 
during the same period of this} 
year. 

* * * 


American Airlines, Inc. 


American Airlines, Inc., has re- 
ported net earnings of $2,483,000) 
for the first quarter of 1955. The | 
firm compared this with $746,000 | 
for the same period of last year. | 


S-W Net Tops ’54 
Despite Sales Dip | 


Stewart-Warner had net profit | 
for the first quarter of $1,116,000, | 
according to James S. Knowlson, | 
board chairman, and Bennett Ar-| 
chambault, president. This was the | 
largest for any first quarter since 
1951 and was nearly 40 percent 
ahead of the first quarter of 1954, 
when profit was $801,469. | 

The improvement in earnings 
was achieved despite the fact that 
the corporation’s net sales of $24,- 
554,000 in the three months ended 
March 31, 1955, were 7 percent be- 
low sales for the first quarter of 
last year, although they were 4 per- 
cent ahead of the final quarter of 
1954, it was stated. 

The decline in total volume com- | 
pared with the first quarter of 1954 
was represented by smaller sales | 
of government products and of | 
home radio and television sets, it 
was stated. The company discon- | 
tinued home radio and television 
activities in the U. S. at the end| 
of 1954. 


000 compared with $890,000 for that 


from $49,942,000 for 1954’s first 
| quarter. 

* * * 
General Contract Corp. 


| General Contract Corp. has re- 
|ported first quarter consolidated 


period of 1954. Revenues for the | 
1955 quarter were $56,754,000, up| 


* * * 


Dunlop Canada, Ltd. 


Dunlop Canada, Ltd. has re. 
ported that its net profit in 1954 
dropped to $115,134 against $299,265 
in 1953 and operating profit fell to 
$815,544 against $1,069,850. Assets 
rose to $19,716,764 from $15,473,123 
and earned surplus reached $2,904... 


|net earnings of $960,280 (including | 606 from $2,834,999. 





GREY IRON CASTINGS 


Quantity 
PRODUCTION 


ve 


ONE OF THE NATION'S 
LARGEST AND MOST. MODERN 
PRODUCTION FOUNDRIES 


ESTABLISHED 18464 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


MAIN OFFICE AND MANUFACTURING PLANTS 


CHATTANOOGA 2, TENNESSEE 


For Easy, One-Man 


Removal and Replacement of 


Ve Chane Clie 


MANZEL TRANS-LIFT 


Permits one man to remove or replace 
the heaviest transmission. Exclusive 
rotary adjustment pivots transmission 
around the center line, not below. This 
eliminates further vertical and lateral 
adjustments — simplifies aligning bolts, 
dowels, splines and drive shafts — com- 
pensates for variations in spring super- 
vision, hoist or floor. For post or pit- 
type installations. Adaptors available 
for all automatic transmissions. 


MANZEL TRANS-LIFT JR. 


Makes removal and replacement of 
transmissions a simple, one-man job in 
limited working areas where cars are 
mounted on axle stands. Rotary adjust- 
ment and all the other convenient 
Trans-Lift Features are included in this 
sturdy, floor-hugging job. Four ball- 
bearing caster wheels provide free 
movement. Pumping while under car is 
simplified by easy acting pump handle 
that swivels readily in all directions. 


Write today for Complete Information 
Jobber Inquiries Welcome 





DIVISION OF FRONTIER 
INDUSTRIES, INCORPORATED 
341 Babcock Street, Buffalo 10, N. Y. 
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UAW Councils Convene... 
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were members of the “public ad- 
visory committee” appointed by 
Reuther in 1953 to advise the 


First Report Expected | i'ssiu'sucts i's 


ner Slichter, noted Harvard Uni- 
versity economist. 


Edward L. Cushman, now AMC’s 
i a a Us director of industrial relations, was 


| also a member of the UAW advis- 


(Continued from Page 1) | ory committee. 
the GM talks for the first time last |its payroll to build up a GAW Cushman said that all the former 
week. trust fund. This would amount to|members of the UAW advisory 


2, The extension of the GM |#bout 16 cents an hour per man| group were invited to serve on the 


contract from May 29 to June 7, 
overlapping the expiration date 
of the Ford contract, June 1. 
Like the American Motors Corp. 
contract extension, it is believed 
that the GM contract provides for 
the cost-of-living wage adjustment 
of June 1, but does not provide for 


|and reportedly would produce a| AMC committee but two were un- | 
/$130 million fund after five years. | available because they were out of | 


Union economists, according to | the country. 


the report, have figured that the The economists are Dr. William 
GAW at Ford could actually be | Haber, University of Michigan; Dr. 
financed for about 4 percent of | Richard Lester, Princeton Univer- 
payroll, but reportedly decided to | sity; Dr. Alvin Hansen, Harvard 
ask for 8 percent as a safe- | University; Dr. Seymour Harris, 





the annual improvement factor ad- guard against a mass layoff such | Harvard University; Dr. Edwin E. 


justment, also effective June 1. 
However, automotive economists 
estimated last week that there 
would be no significant change in 
the Bureau of Labor Statistics In- 





dex and that there would be noO|announced last week that it had | 


as occurred at Chrysler last year. Witte, University of Wisconsin; 


S «3 | Prof. Vincent Bladen, University of | 


AMC Copies UAW | Toronto, and Dr. Arthur Altmeyer. | 
AKING a leaf from the UAW’s| 


In Canada last week, Col. David | 





book, American Motors Corp. fe a member of Parliament for| Indjgna Officers Elected— 


Toronto-Spadina, called on the 


wage adjustment. This will prob-| invited eight leading economists | Canadian Government to study im- 


ably make nine consecutive months |for advice on the UAW’s guaran- | 
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Newly-elected officers of the Automobile Trade Assn. of Indiana, Inc., are, from 


plementation of the GAW. He pub- left, Robert G. McClain of Anderson (Dodge-Plymouth), president; Paul Abel, Muncie 


that the C-O-L allowance has re-| teed annual wage proposal with re-/licly supported the UAW’s efforts | (Buick), and Harry Adams, Terre Haute (Pontiac), vice-presidents; Verlin Brown, Rich- 
mained at six cents an hour. spect to AMC. | to establish such a wage plan in| mond (Chrysler-Plymouth), treasurer, and John Earnshaw, Greencastle (Ford), secre- 


® * + 


_ last week it was reported 
that the UAW was demanding 
that Ford contribute 8 percent of 


Ease of Driving 
Tops Preferences 
Of Women’s Panel 


(Continued from Page 2) 
have to own one, but it’s awfully 
nice if you do.” 

A dissent of sorts to this reason- 
ing was entered by the suburban 
housewife, Mrs. A. M. Walker, who 
maintained that the driving assists 
fail to answer the “basic need” for 
economy and comfort. 

Dealers and service personnel 
survived the forum unscarred, 
with the commentators voicing 
utmost confidence in the integ- 
rity of their dealers and garages. 
Referring to Hudson’s newly 

commenced campaign for selling 
Ramblers to women on a door-to- 
door basis, Sales Manager C. A. J. 
Hadley asked the three housewives 
on the panel when it would best be 
during the day for a salesman to 
stop by. 

Each had a different answer— 
“morning between 10:30 and 11:30,” 
“afternoon between 2 and 3” and 
“anytime—we’re always busy.” 

The panel was as unanimous in 
favoring a “car for every women” 
as it was in admitting lack of in- 
terest in the engineering aspects 
of today’s autos. 

Mary Olsen, the social worker, 
said she was appalled by the 
flashy colors currently ablaze on 
U. S. cars. However, the teacher, 
Dorothy Eldon, voiced a personal 
preference for “subdued two- 
tones.” 

The women were most outspoken 
in making suggestions for innova- 





} tions and improvements. Among 


these were: 

1. Resurrection of running boards 
or “invisible steps” for easier en- 
try and exit. 

2. Larger sun visors. 

3. Smaller- diameter steering 
wheels. 

4. Accelerator pedals designed 
in shape of woman’s high-heeled 
shoe. 

_ 5. Inside door handles that lock 
in the “down” position, to prevent 
accidental opening by youngsters. 

6. Pedal extensions. 

7. Longer cigaret lighters. 

8. Windshield wiper in rear. 

9. Larger glove compartment to 
accommodate ’55-model handbags. 
10. Ash tray nearer the driver. 
11. Higher roof lines to permit 
wearing of hats with feathers. 


At the conclusion of their state- | 
ments, the women were reminded | 
by Helene Rother, Hudson interior | 
styling consultant, that the neces- 
sity for compromising in develop- 
ing a modern auto makes it un-| 
feasible to incorporate many so- | 
Called “convenience suggestions.” 

Other panelists were Dorothy | 
Kelly, the visiting nurse, and Mrs. | 
D. W. McDuffee, former Detroit 
Sweetest woman” and charity) 
worker. Moderator was Mary Mor- | 
gan, special features editor of 
CKLW, Windsor, Ont. 


Seven of the eight economists | the Canadian auto industry. 


Ford Cost Bared seach 





tary. Herman Schaefer is executive secretary. 
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WHICH CAUSES MOST AUTO ACCIDENTS? 


OOO0O0O 


PUNCTURE OR BLOWOUT 
DEFECTIVE STEERING 
DEFECTIVE BRAKES 
DEFECTIVE TAIL LIGHT 
DEFECTIVE HEADLIGHTS 


(Check one of these before reading further.) 


Ir you checked brakes, you’re right. Insurance statistics 
show that defective brakes are responsible for more than 
twice as many auto accidents as any of the other causes. 

Better brakes can prevent many of these accidents. 
Better brakes can save lives. Auto Specialties Double- 
Disc Brakes are better brakes. They’re ready for 
passenger cars now. 

They can stop cars quicker, safer, smoother . . . and 
in shorter distances. They give the same amount of 
braking every time the same pressure is applied to the 
pedal. They are predictable and uniform in their per- 
formance. You always know what they are going to do. 
They have “built-in’’, self-energized power that is not 
dependent on the efficiency of boosters, tanks, tubing, 
diaphragms, etc. They don’t lose effectiveness because 
of roadspray, water, freezing or dust. 

And this life-saving accident prevention . . . this safe- 
and-sure stopping . . . continues as long as you drive 


a car equipped with Auto Specialties Double-Disc 
Brakes. Because these better brakes have an automatic 
adjuster that keeps them in perfect condition always. 
And they rarely need relining. 

But Auto Specialties Double-Disc Brakes do more 
than prevent accidents. They can create a new kind of 
motoring. Worry-free, relaxed, restful, enjoyable driv- 
ing and riding . . . that results from knowing that they 
are the smoothest, surest, straightest stopping brakes 
engineers have yet devised. 

Auto Specialties Self-Energized Double-Disc Brakes 
have passed the severe testing of major car factories. 
Their cost is comparable to that of present automotive 
brakes. Their adoption will be in keeping with increased 
horsepower and speed and with the industry’s continu- 
ing desire to give the American motorist better, safer 
and more pleasant means of transportation. 

For more information about these brakes, write: 


AUTO SPECIALTIES MFG. CO., INC. 
SAINT JOSEPH, MICHIGAN 


Plants also at Benton Harbor and Hartford, Mich., and Windsor, Ont., Canada 
Manufacturing for the automotive and farm machinery industry since 1908 





42 


Nash Launches 
Sales, Service 


Prize Contests 


DETROIT. — Separate sales and 
service contests, with cash and 
merchandise prizes as incentives, 
have been launched by Nash for 
its dealers and their personnel. 

The sales contest is a 40-day 
event ending May 31, called the 
“Treasure Chest Campaign.” Top 
prizes in each of nine market cate- 
gories will be a $500 award for 
salesmen and a complete Kelvina- 
tor electric laundry for dealers. 

In the service contest, aimed to 
“increase fixed gross profit, a $500 
award will go to the Nash dealer in 
each of five designated areas who 
shows the greatest percentage of 
increase during the May 1-Aug. 31 
period over the first four months 
of 1955. Parts and service man- 
agers of winning dealerships also 
will get cash awards. 

Prizes to dealers in the sales 
competition will go to those gain- 
ing the highest percentage of sales 
over quota. Salesmen will receive 
points for each cash sale and will 
vie with other salesmen from deal- | 
“erships in similar-size markets. 

In addition to the competitive 
awards, 10 prizes of $100 each will 
be awarded in drawing for sales- 
men. 

Nash Sales Vice-President Roy 
Abernethy announced the _ sales 
contest and C. M. Tillinghast, gen- 
eral parts and service manager, the 
service competition. 


Poole Gets Franchise 


Poole Motors, Inc., has received 
the Chrysler- Plymouth franchise 
for Raleigh, N. C. The new firm, 
headed by C. G. Poole jr., takes 
over the franchise formerly held 
by C. C. Motor Co. 
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Universal C.1. T.'s Weather Vane— 


Arthur O. Dietz, president of C.1.T. Financial Corp., explains ‘economic weather 
map" to three stockholders at annual meeting. From left are Abraham Zagar, Mrs. 
Josephine Green, Dietz and Mrs. Rothchild. Five regional business downturns shown 
on map represent adverse weather conditions in March, Dietz told stockholders. 


Dealers 


Tell Me 





(Continued from Page 3) 


the disaster to come to dealers 


from overselling the market under | factories before, just as they have|sign of the automobile and 


the 


stimulation of discounting, | 
overallowances 


and unsound fi- | 


apply the brakes lately. I wonder | 
if they are really working. 
I wonder if we are waiting for 

a strike or if we are whistling in 

the dark. I don’t think it is safe 

for any dealer to base his busi- 

ness decisions on the fact that 

there may be a strike. 

A new-car dealer is a business 
man and not a speculator. A 30-day 
supply of new cars is ample under 
any consideration. Dealers have 


LICENSE PLATE HOLDER 


FASTEST EAS 


““ONE SECOND" 
“ONE HAND" 


IEST SAFEST 





FITS ALL OPEN-EDGE BUMPERS 
FASTENS SECURELY — WILL NOT RATTLE 


NO MORE LOST OR 


MUTILATED PLATES 


NICHOLS & SON 
1994 WHITNEY AVE., HAMDZN, CONN. 





NOW AVAILABLE — FIRST TIME NATIONALLY 


$1.50 PER SET 


JOBBERS WANTED 





Great Umbrella Boon to Used Car Sales 


Dealers from Coast to Coast have proven that McFarland Great Umbrellas make their 
lots more attractive and increase their sales. This year the McFarland Company offers 


new Sizes, new Designs and new Colors, al 


| at reduced prices. For complete informa- 


tion 6n ‘McFarland Great Umbrellas and how other dealers are using them to increase 
their sales and profits write, wire or call McFarland Great Umbrella Company, division 
of McFarland Awning Corporation—742 SW 8th St., Miami, Fla. Phone Miami 2-8153. 





survived strikes and shutdowns by 


survived depressions and wars. 


Few dealers ever went to the/its use will increase greatly. By 
nancing. Nobody has attempted to poorhouse through the fate of out-|1975 the one-car fam 


side circumstances, and it won’t be 


|necessary now. Too many people 


own cars; too many people use 
cars. They are the permanent sup- 


20-Year Growth Forecast. . . 


Colbert Sees Big Rise 
In Two-Car Families 





WASHINGTON.—Predicting that 
the one-car family could be in the 
minority by 1975, L. L. (Tex) Col- 
bert, Chrysler Corp. president, said 
that the next 20 years will be one | 
of the auto industry’s greatest eras. | 

Said Colbert, | 
“Our own pro- 
gram of expan- | 
sion is evidence | 
that the next 20 | 
years will be one 
of the industry’s 
greatest periods! 
of accomplish-| 
ment. Beautiful 
and efficient and 
; useful as the 

aa modern automo- 
i, L, Ootbert bile is, the cars 
of tomorrow will be even more re- 
sponsive to people’s needs. Re- 
search will continue to create new 
markets in this as in other indus- 
tries.” 

“What ever happens to the de- 
its 
power plant, we are confident that 








ily could be| 


DeSoto Relocates 


port of any well-managed dealer- Enlarged Sales 


| ship. 


Of course, we are all baffled by 
such upsets as a strike but no 
dealer can afford to allow him- 
self to be thrown off balance. 


Office in Detroit 


DETROIT.— DeSoto last week 
announced the expansion of its De- 


If we will make our own internal | troit region sales office and the 
organization strong and work with moving of that office’s physical fa- 
the opportunities that constantly | cilities from the former location 
exist, these outside conditions will} at the Warren Ave. plant to sepa- 
have less effect. Altered outside|rate quarters at 12920 W. Seven 
circumstances must bring forth] Mile Rd. 


from the dealer an altered attitude 
for his own operation. 

Remember, there is always busi- 
ness to be had. If it isn’t the new- 
car business it is used cars and 
service. If you improve your in- 
ternal operation you improve your 
chances for success. 


The office remains under the 
supervision of E. G. Bath, regional 
manager, according to A. B. Niel- 
sen, general sales manager. 

Nielsen said that the inclusion of 
DeSoto parts and service adminis- 
trative departments, plus the 


Circumstances don’t make a man. | Planned later inclusion of fleet sales 


They reveal him. 

White Realigns 
Top Management; 
Bauman Rises 


and distribution under one roof, 
will effect a more efficient overall 
operation. 

Simultaneously, DeSoto 
announced the following appoint- 
ments in the regional office: Bruno 
Roti, merchandising manager; 
James J. Kolts, used-car manager, 
and Raymond Lingle, business 


CLEVELAND. — Robert Black, | management manager. 


president of White Motor Co., has 


Roti also continues as adminis- 


announced a change in the com-| trative assistant to Bath. 


pany officer setup to facilitate ex- 
pansion plans. 

Under the new arrangement, 
Black becomes chairman as well 
as continuing as company presi- 
dent. 

J. N. Bauman, V. W. Fries and 


Holley Carburetor 


Lifts Executives 
DETROIT.—Three executive ap- 


E. Ss. Reddig, were named execu-|pointments have been announced 
tive vice-presidents. Bauman, for-| at Holley Carburettor Co. by George 


merly in charge of sales, also will 
function as head of the entire 
White Truck division. Fries, for- 
merly in charge of production, will 
have the responsibility of coordi- 
nating the manufacturing and dis- | 
tribution of current and new prod- 
ucts not strictly automotive, both 
commercial and government, that 
will be produced in all White 
plants. Reddig, finance vice-presi- 
dent, will also be chief administra- 
tive officer of the company. 

White reported a net income of 
$1,102,496 for the first quarter of 
this year. Directors also declared 
a dividend of 62% cents a common 
share payable to holders of record 
June 10. 

In a letter to stockholders, Black 
said commercial sales of trucks and 
service parts for the latest period 
showed a gain of approximately 
$1,000,000 over the period a year 
ago. Jt is -most encouraging, he 
added, “that our backlog of un- 
filled orders as of March 31, 1955, 
was at the highest level in two 
years, and more than 125 percent | 
ahead of the same period a year | 
ago. New orders for White, Auto- 
car and White-Freightliner trucks 
are continuing to be received at a 
high rate.” 

Black is concluding his 20th year | 
as president. Under his direction, 
the company has reported a profit | 
every year since 1938, and has paid | 
dividends every year since 1941. | 





Stroh 





sig 


Edwin R. 





John C. Holley 


M. Holley jr., president. 

John C. Holley has been named 
vice-president and sales director. 
He has been general sales man- 
ager and a member of the board of 
directors since 1946. 

Edwin R. Stroh 
has been ap- 
pointed a vice- 
president and 
continues as au- 
tomotive sales 
manager. He 
joined the com- 
Pany in 1947 and 
has been automo- 
tive sales man- 
: ager since May, 

- 1951. 
S. Being Danforth Hol- 
ley has been named vice-president 
of public relations and new prod- 
ucts. He started with the firm in 
1937 and in 1951 was appointed cost 
savings director. 





|work in the atmosphere of conf- 
| dence. 


president, highlights will 


in the minority—and a large pro- 
portion of families may be using 
three or More cars.” 

Addressing the annual meeting 
of the U. S. Chamber of Com. 
merce in Constitution Hail, he 
commented on the long-range op- 
timistic prospects for the coun- 
try, although admitting that there 
is no ironclad guarantee that it 
will continue becoming stronger 
and bigger. 

He said there need not be any. 
thing like a serious and prolonged 
depression in this country if com. 
petitive business continues to do its 


Missouri Dealers 
Plan Convention 


For Next Week 


ST. LOUIS.—The Missouri Auto- 
mobile Dealers Assn. will open its 
two-day 16th annual convention 
next Monday (May 16) at the Hotel 
Jefferson here. 


According to Adolph H. Roeper, 
include 
talks by John P. Mansfield, Plym- 
outh president, and Alan G. Rude, 
Universal C.L.T. Corp. vice-presi- 
dent. Rude will speak on the “Fal- 
lacy of Crazy Credit.” Another 
speaker, Dr. Charles N. Kimball, 
president of Midwest Research In- 
stitute, will discuss the “Effect of 
Research on the Economy of the 
Midwest.” 

A Monday noon luncheon js 
planned this year with Rudy Fick, 
Ford dealer, Nor S. O’Neill, service 
expert, and H. H. Shuart, editor of 
Motor News Analysis, being the 
speakers. 


Dodge Picks Rice 
For Truck Sales 


DETROIT.—Appointment of Ed 
ward H. Rice as truck sales man- 
ager in charge of field operations 
has been an- 
nounced by Wil- 
liam S. Woolsey, 
Dodge truck gen- 
eral sales man- 
ager. 

Woolsey said 
Rice would super- 
vise all phases of 
national field op- 
erations, includ- 
ing sales, service, 
training and de- 

Edward H. Rice = clopment. 

Rice has 26 years of experience 
in truck and automotive work. He 
joined Dodge in 1947 as district 
manager in the Pittsburgh region. 





Baker Runs for Senate 

HAZARD, Ky.—Gene Baker 
(Buick), mayor of Hazard has an- 
nounced that he will seek the Re 
publican nomination for state sen- 
ator for the 23rd district. He is 8 
director and last month was elected | 
vice-president of the Kentucky Avu- 
tomobile Dealers Assn. 





MANAGEMENT... increases efficient 
use of salesmen's time. Exception- 
ally Low Cost! Full year's supply 


per salesman -Qyply $6.60 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 


Week 






Week Jan. 1 





Ended Same Ended Apr., To To 
May 7, Week, Apr. 30, 1955 May 9, May 7 
pro- 1955 1954* 1955* Total* 1954* 1955* 
sing A weRICAN MOTORS 5,240 2,081 «4,470 «21,514 36,563 75,841 
; RIS cocsicoatnsans _. 1,120 830 1,372 6,999 8968 27,498 
= aidciiiacletin 4,120 1,251 3,098 14,515 27,595 48,343 
he ICHRYSLER CORP. ... 33,400 13,377 34,472 138,915 268,512 584,848 
Op- B Chrysler occ 4,100 2,232 4,825 17,760 43,350 79,913 
In- F neSoto _.. 8,000 1,297 3,075 14,240 29,022 60,529 
MEP Dodge occ 200 3,156 7,175 30,472 «47,844 137,069 
ger | Plymouth 0.0... 19,100 6,692 19,897 76,443 148,296 307,337 
FORD MOTOR 46,470 37,270 47,907 201,842 660,961 805,024 
ny- | Ford _ 36,345 31,426 36,203 153,940 530,993 628,893 
OE elec Ole oan aececssseesceecsseee 875 639 1,175 4,548 16,900 16,517 
sity | Mercury. 0c... 9,250 5,205 10,529 43,354 113,068 159,614 
inf. |GENERAL MOTORS .. 89,410 67,068 91,940 370,918 1,064,679 1,504,725 
OS reali 19,700 13,291 19,891 79,181 200,668 304,459 
Cadillac ......... 3,225 2,648 3,202 14,126 40,861 60,367 
Chevrolet . 38,900 32,803 41,423 163,179 533,427 683,120 
Oldsmobile 13,985 10,466 13,613 58,828 147,332 230,079 
Pontiac een 18,600 7,860 13,811 55,604 142,391 226,700 
KAISER MOTORS . 120 846 176 1,092 «=-9,733 SS s«5,557 
ee 120 | a 3,640 120 
NN hin: er 458 176 1,092 -«6,093—Ss«5, 437 
tion |s-P CORP. ...... 5,295 1,930 5,149 19,592 48,979 87,406 
Otel | Packard nc 2,150 2,204 7,867 14,924 29,681 
per, | Studebaker ... . 3,145 1,930 2,945 11,725 34,055 57,725 
= Total Cars, U. S. .......179,935 122,572 184,114 753,873 2,089,427 3,063,401 
ade, *Revised 
esi- 
Aad COMMERCIAL CARS 
all (U. S. PRODUCTION ONLY) 
In- Week Week i Jan.1 Jan. 1 
te — ee Se he lak et 
* Mays’ «6 1esa® — AS6S*”)— Total® «= 1954" «1955" 
. js [CHEVROLET . 10,300 6,872 11,418 46,865 131,563 121,665 
ick, |pDIAMOND T . 150 72 136 562 1,253 1,859 
rice IpIVCO .... 80 80 80 329 «1,434 ~—s«1,226 
4. DODGE 2,780 1,935 2,767 10,369 33,745 32,915 
FORD . 7,355 6,620 7,961 33,910 120,929 141,180 
GMC ccc. $165 «= '1,624 = 3,960 «12,985 += 35,183 29,576 
. [INTERNATIONAL .. 2,855 2,288 += 2,967 11,996 39,430 45,586 
© TI. scssisssicievissss coasts 330 18 343 1,206 2,497 4,322 
Os, 130 226 125 511 4,014~—Ss:1,773 
STUDEBAKER . 500 406 498 1,891 4,661 8,134 
Ett WHITE ............... 300 242 301 ~—s_ 1,200 4,333 5,538 
Sm AWILLYS 0... 1,935 1,379 1,634 6,685 21,349 28,226 
.n-EMISCELLANEOUS .. 100 1038 100 420 ©=«-2,736~—Ss«1,820 
- Total Trucks, U. S. ... 31,080 21,925 32,290 128,929 403,127 423,820 


Total Cars, Trucks, 


errr 


53,416 185,892 180,166 


2,678,446 3,667,387 


4 n- 

We. So vocccccscscssseeeveseeeee- 211,015 144,497 216,404 882,802 2,492,554 3,487,221 
ia .}——_ 
er- Total Cars, Trucks, 

- of I, cincsnsicsccsacese 14,690 10,316 14,3838 
op | ———____————————————————————— 
id- § Grand Total, 
ice, Cars and Trucks, 
de- U. S. and Canada 225,705 154,813 230,792 936,218 
nce 
He §} prive, Sterling, Federal, ete. 
rict § N.B.: All U. S. totals include cars and trucks for military orders. 
on. 
a News to Note... 
I 
an- 
= World in Brief 
en- 
“11 Auto World in Brie 
ted | 
Au- 
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transmissions, 


Harriman Approves Tax; 
Vetoes Dewey Thruway 


way after ex-Gov. Thomas 


wey. 


nowned” in his veto message. 
* + * 


Bowers Spark Plug Sales 
Jump 137% in Quarter 


READING, Pa. — A record- 
breaking quarterly sales increase 
of 137 percent has been regis- 


ae ef 
eee 








he said, “there are new types of 

new body designs 

which create new demands and 

new types of equipment to Manu- 

facture these new types of cars. 
* z 


ALBANY. — Gov. Averell Harri- 
man has approved bills hiking the eee: 
gas tax by two cents and the diesel 
fuel tax by three cents, but vetoed 
& measure to name the N. Y. ay 


He wrote there was no precedent 
for “naming a state highway for 
an individual, no matter how re- 


tered by the spark plug division 
of Bowers Battery & Spark Plug 
Co., it was announced last week 


»,| by Clarence P. Bowers, president. 


In the first three months of 
1955, the battery division showed 
@ sales increase of 35 percent 
over the corresponding period of 
last year, Bowers said. 


Pollution Official to Speak 


At L. A. Petroleum Parley 


LOS ANGELES.—Dr. Lauren B. 
Hitchcock, president of the Air 
Pollution Foundation, will discuss 
“Air Pollution and the Oil Indus- 
try” at the two-day meeting of the 
Pacific Coast district of the Amer- 
ican Petroleum Institute division of 
production. 


Between 1,000 and 1,500 oil men 
from the west coast are expected 
to attend the meeting, which opens 
Apr. 28 (Thursday) at the Statler 
Hotel here. 


| Week’s Output Slips for Record Mark .. . 





easily push May’s output into the 
second slot in the record book. 
Contributing heavily to both the 
new weekly record established dur- 
ing the last week in April and the 
final April total was General Mo- 
tors’ production of a record 91,940 


0. 


Both Buick, with 19,391 cars, 
and Chevrolet with 41,423, estab- 
lished new records that week. 
Buick’s former high was 19,888, 
set during the week ended Apr. 
28, and Chevrolet’s former mark 
was 40,467, also set during the 
week ended Apr. 23. 

Chevrolet’s car-production record, 
plus 11,418 trucks assembled dur- 
ing the final week of April, gave 
the division a combined total of 
52,841 units, an alltime weekly 
high. The former record was 50,784 
units. 

A new Chevrolet daily high of 
10,081 on Friday, Apr. 29, marked 
the second successive day the rec- 
ord had been broken. On Thurs- 
day, Apr. 28, Chevrolet produced 
10,080 units, which, according to 
T. H. Keating, Chevrolet general 
manager, was the first time any 
company had crossed the 10,000-a- 








cars during the week ended Apr.| 
3 





day level. 
* * ok 

or division, which scheduled 

a record 36,345 cars last week, 
just edged past the record 36,203 
cars produced the previous week. 
Ford Motor Co. also established 
both car and car-truck output rec- 
ords the previous week. 

Ford Co.’s car total of 47,907 
units eclipsed the old high of 47,685 
established during the week ended 
Apr. 23, while its new high of 
55,868 cars and trucks during the 
week ended Apr. 30 topped its pre- 
vious high of 55,678 during the pre- 
vious week. 

A new Ford daily high of 10,231 
vehicles (including tractors) on 
Apr. 27 erased the old high of 
10,058 established Apr. 12 and 
marked the 15th time in the first 
four months that new daily 
marks have been established. 
Among those were Mercury’s one- 
day peak of 1,937 on Apr. 28. 
That surpassed the old record of 
7,924 set the previous day. 

Plymouth built 19,897 cars dur- 
ing the week ended Apr. 30, just 
missing its alltime high of 19,958 
established during the week ended 
Dec. 2, 1950. 

Other records established during 
the week ended Apr. 30 were: 

1. U. S. car-truck record of 216,- 


rr nner ee eee : : 
‘Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel |404 units, eclipsing the old mark 


of 211,956, set during the week 

| ended Apr. 23. 
* * x 

U. S.-CANADA car-truck rec- 

* ord of 230,792 units, erasing the 
old high of 225,029 during the week 
ended Apr. 23. 

The only American manufactur- 
ers to establish new output records 
during April were Buick, Oldsmo- 
bile and Mercury. Buick built 79,181 
units in April to surpass its old 
high of 79,094 cars produced dur- 
ing March. Oldsmobile erected 58,- 
828 cars last month, eclipsing its 
previous high of 58,593 established 
during March. 


Mercury made the biggest gain 
as it assembled 43,354 cars dur- 
ing April. Its old mark of 39,756 
was established in March. 

Commercial-car makers regis- 
| tered their best month of the year 
jin April as 128,929 trucks rolled 
from the assembly lines. It brought 
the truck total for four months to 
| 392,740, and marked the first time 
this year that commercial-car out- 
|put has moved ahead of the same 
period of 1954. A total of 379,509 
|trucks were built during the first 
| four months of 1954, A 

Last week’s truck production 
slipped to an estimated 31,080 but 
still held at a 24-month high. The 
previous week’s output of 32,290 
units was the highest so far this 
year. 





x * * 
ANADIAN manufacturers con- 
tinued to gain momentum last | 


Car Output Heading 
For 750,000 Month 


| (Continued from Page 1) 


week as car-truck production 
climbed to 14,690 units, a new all- 
time high. The previous mark of 
14,388 was set the previous week. 

Other weekly marks established 
by Canadian makers were: 

1. Car output record of 11,450 
units, surpassing the previous high 
of 11,307 set the previous week. 

2. Truck production record of 
3,240 units, breaking the old 
mark of 3,031 set the previous 
week. 

Canadian manufacturers also es- 
tablished a new monthly record 
during April as they rolled 53,416 
cars and trucks from the assembly 
lines. The previous high of 52,121 
units was established during April, 
1954. 


* * * 


Ford Chiefs to Dedicate 


San Jose Plant May 17 


SAN JOSE, Calif.— Henry Ford 
II, president of Ford Motor Co., 
will lead a delegation of company 
officials attending dedication of the 
new assembly plant at nearby Mil- 
pitas on May 17. 

W. A. Abbott jr., Ford San Jose 
plant manager, said Ford will be 
accompanied by Ernest R. Breech, 
chairman of the board; L. D. Cru- 
soe and D. S. Harder, executive 
vice-presidents; R. S. McNamara, 
general manager of Ford Division, 
and Charles F. Moore jr., public 
relations vice-president. 

The company will hold a recep- 
tion and luncheon for dealers and 
civic dignitaries prior to the dedi- 
cation at 2 p.m. Ford San Jose 
went into production on March 1. 

* as ca 


Supplier Strike Fails 
To Hit Ford, Mercury 


DEARBORN.—A strike at Dana 
Corp. in Fort Wayne, Ind., is not 
expected to have any “immediate 
effect” on Ford and Mercury pro- 
duction, according to a Ford 
spokesman. The company is a large 
supplier of axles for both divisions, 
as well as for Studebaker. 

Approximately 1,500 employes 
walked off their jobs at the Indi- 
ana plant May 3 in a strike called 
by the UAW. The union is seeking 
& wage boost. 

” . * 


GM Sets 3 Records 


In U. S.-Canada Output 
DETROIT.—General Motors pro- 

duced 452,683 cars and trucks in 

the U.S. and Canada during April, 


|3,327 units more than the record 


449,356 assembled during March, 
Harlow H. Curtice, president, an- 
nounced last week. 

GM also produced 65,143 trucks 
and coaches in April, also a new 
monthly record, Curtice said. The 
previous high was 63,102 in May, 
1951. 

In addition, GM produced 1,630,- 
974 cars and trucks in the two 
countries during the first four 
months of this year, or 364,684 
more than the previous first four 
month record established in 1953. 





First Kaiser of ’55 Rolls 
From Assembly Line 


TOLEDO. — The first automo- 
bile to roll from a Kaiser as- 
sembly line this year was com- 
pleted last Monday (May 2). It 
also marked the first Kaiser to 
be built since July 31, 1954. 

The company scheduled 120 
Kaisers last week as Willys car 
production was tempo ily 
halted. Altogether, Kaiser expects 
to build 500 cars in May and 500 
in June—all for export to Argen- 
tina. 

Production of Willys cars is 
expected to be resumed upon 
completion of the Argentine or- 
der. Jeep output continued un- 


changed. 
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ADVERTISEMENT 


DETROIT, May 9: “Happy Birth- 
day’? messages from Nash dealers 
have been pouring into American 
Motors headquarters on the occa- 
sion of the first anniversary of the 
Corporation. These wires expressed 
dealer enthusiasm for the progress 
made in the first twelve months of 
American Motors industrial life 
and expressed enthusiastic accord 
with the aims and plans of the 
Corporation. The integration of 
the various divisions of American 
Motors has pr ahead of 
schedule, with the result that many 
important economies in production 
and distribution have already been 
effected. In celebration of its First 
Birthday American Motors has 
announced a $60,000,000 Product 
Development Program. 


Constantly mounting sales of 1955 Nash 
Ambassador and Statesman models have 
put these two cars into the second bracket 
of the Nash Dealer Volume Investment 

und. Since Rambler sales had already 
moved into this second bracket, Nash 
dealers now make more profit on every 
car sold in all three series. It is significant 
that within three months of ‘the intro- 
duction of this dynamic profit-saving 
program, all cars sold by Nash dealers 
bring these extra profit benefits. The 
Nash Dealer Volume Investment Fund 
has been termed the most revolutionary 
profit-sharing plan in the history of the 
industry. unusual feature is that the 
cash reserve to be paid dealers is not 
dependent upon the volume of any one 
dealer’s sales but upon the total sales 
of all Nash dealers. 





Twenty-three years after it left the 
assembly lines at Kenosha, Wiscon- 
sin, a 1932 Nash brought more than 
25 per cent of its original price when 
purchased as a used car recently 
from the lot of Dan Robinson Nash 
Co., Sedalia, Missouri. The car—a 
4-door model—had only been driven 
1876 miles and had its original tires. 
Its new owner reports that his 
**new-used”’ Nash is drawing much 
comment for its like-new appear- , 
ance and operating condition after 
all these years. 


Tennessee kids will soon have a statue of 
their hero—Davy Crockett—in the State 
Capitol at Nashville—if Nash Dealers of 
Tennessee have their way. Learning that 
the youngsters were raising a rhubarb 
because no such memorial exists, J. H. 
King, Nashville Nash dealer and Jeff F. 
Hicks, Sr., Memphis Nash dealer, speak- 
ing in the name of all Nash dealers of the 
State, offered to commission a nationally- 
known sculptor to execute a statue of 
Davy and present it to the State. The 
offer was wired to Gov. Frank G. 

ment, Senators Kefauver and Agore, 
congressmen from Tennessee and a group 


of interested public officials. 


ALL INTERESTED PARTIES CAN 
RECEIVE FULL INFORMATION 
ABOUT THE DEALER VOLUME 
INVESTMENT FUND AND THE 
LIBERAL PROVISIONS OF THE 
NASH FRANCHISE BY WRITING 
IN CONFIDENCE TO DEALER 
DEVELOPMENT DEPARTMENT, 
NASH MOTORS DIVISION, 
AMERICAN MOTORS CORP., 
14250 PLYMOUTH ROAD, 
DETROIT 32, MICHIGAN. 





AUTOMOTIVE NEWS, MAY 9, 1955 





Obituaries 


He joined Chevrolet in 1914 and/| seneral manager since 1937 of Funeral 


Edward M. Wallace, 


Ex-Dealer in D. C. 

WASHINGTON. Edward M. 
Wallace, 80, former president of the 
Washington Automobile Dealers 
Assn. and for many years owner 
of Wallace Motor Car Co., before 
his retirement, died Apr. 27 here 
after a heart attack. 

Mr. Wallace came to the Na- 
tional capital in 1912. He was a 
member of the Automobile Old 
Timers and had attended the Apr. 
4 meeting of the Automotive Trade 
Assn. — National Capital Area, in 
which he remained active even 
after retiring from business. 

* + * 


Morgan D. Douglas Sr., 


Retired GMC Official 


BIRMINGHAM, Mich. — Morgan 
D. Douglas sr., 63, a former Gen- 
eral Motors vice-president, died 
here May 3 following a long illness. 

Mr. Douglas was general truck 
manager of GMC Truck & Coach 
from 1945 to 1949, when he retired. 


IN HANDSOME 
AUTOMOTIVE COLORS 
TO HARMONIZE WITH ALL 


LATE MODEL 


came up through its sales depart- 


ment ranks. 
* + * 


Harry H. Epperson 
WICHITA.—Harry H. Epperson, 60, a 
used-car dealer here, died Apr. 29 at his 
home. He had been a resident of Wichita 
for 15 years and had owned and operated 
H. H. Epperson Motor Co. 
* * * 


Jeffrey B. Quante 

BALTIMORE. — (UTPS) — Jeffrey B. 
Quante, 31, assistant to the president of 
Rowley Transportation Corp., and before 
that manager of Rowley Motors, Ford deal- 
ership in Catonsville, died Apr. 26 from 
@ cerebral hemorrhage. 

- + 7 


E. Brown 

FRANCESTOWN, N. H.—(UTPS)—Har- 
ry E. Brown, 71, a former automobile sales 
manager in Beverly, Mass., who moved 
here following his retirement about 15 
years ago, is dead after a long illness. He 
was a native of Salem, Mass. 

+ * * 


Leo C. Harris 
LOUISVILLE.—Leo C. Harris, 58, man- 
ager of Shepherdsville Motor Co. for 20 
years, died Apr. 29, 1955, at his home in 
Mt, Washington. 
* * 


John W. Hallowell 
CAMBRIDGE, Md.—(UTPS)—John W. 





BODY COLORS! 


A really NEW vinyl Convertible topping with 
a special tough supporting fabric. Durable. . . 
takes years of hard use without scuffing or 
cracking in the folds. Beautiful... an 
embossed finish that defies any weather or 
climate. Just mild soap and water keep it 


looking ‘“‘like new’’. 


TOLEX DURATOP is 


used on leading 1955 Convertibles! NOW... 
you can furnish it to your customers for 
replacement. Send for samples, today! 






PLASTICS 


The General Tire 
&@ Ruover Company 


TEXTILEATHER 


DIVISION OF THE GENERAL TIRE & RUBBER COMPANY 


TOLEDO 3, CHIC 


Hallowell, 85, pioneer automobile dealer, 
died at his winter home in St. Petersburg, 
Fla. He established the J. W. Hallowell & 
Sons Automobile Agency in 1914, selling 
the first Chevrolet in Caroline County. 

* * * 


Luther Dee Seeders 


LOUISVILLE.—Luther Dee Seeders, 58, 


Auto Co., died Apr. 
Hospital. The 
autos for funeral directors. 
company in 1917. 

* * * 


George W. Munz 
LOUISVILLE.—George W. Munz, 71, a 


29, 1955, in Jewish 
firm specialized in sale of 
He joined the 


former Louisville DeSoto-Plymouth dealer | 


and operator of a general repair garage, 
died of a heart attack here Apr. 29. In 
recent years, Mr. Munz operated the 
Charlestown House Hotel & Restaurant at 
Charlestown, Ind. 

* * * 


Henry Luther Greene 

CAMDEN, Ark.—Henry Luther Greene, 
55, owner of Greene Motor Co. (Packard), 
died Apr. 29 in a Camden hospital. A 
native of Cleveland County, Ark., he es- 
tablished his own dealership upon coming 
to Camden in 1929. 
* * * 


Leonard L. Kvam 

MILWAUKEE.—Services were held 
Thursday (May 5) for Leonard L. Kvam, 
Cadillac dealer and director of the Mil- 
waukee County Automobile Dealers Assn. 
Mr. Kvam came to Milwaukee in 1937 as 
a Chrysler - Plymouth dealer. Active in 
dealer and association affairs, he was a 
director and past president of the Wiscon- 

sin Automotive Trades Assn. 

* . o 


Al Nugent 
LOS ANGELES.—Al Nugent, who oper- 







Much Stronger 


combination of dense viny 7 
ase fabric gives | 


The rugged 
the special woven b 


DURATOP its tremen 


Tailors Better 


because 
EX DU RATOP, 
piss automatically molds 


qualities, gives o well-fi 


contours .- 
finished appearance. 


Seals Better 


TOLEX D 


allows a tighter water seal! 





dous tear resistance. 


tted, wrinkle-free, 


URATOP takes a strong clos 


ated a Chevrolet dealership in Los An- 
geles beginning in 1930, died last week. 
* * 7 


Fred Fudge 

LA HABRA, Calif.—Fred Fudge, auto 
dealer, died last week at his home in La 
Habra Heights. Mr. Fudge came to South- 
ern California from England in 1916 and 
had been active in the automotive business 
ever since. 

* * * 


Rutledge Robinson 
LOS ANGELES.—Rutledge Robinson, 83, 


| known to many early car owners in Los 


Angeles as a first-class mechanic, died at 
his home Apr. 25. Mr. Robinson came from 
Connecticut to Los Angeles 40 years ago. 

* * * 


; Frank C. H. Jennings 
DETROIT.—Frank C. H. Jennings, a 
former Ford dealer in Springfield, Ill., died 
here May 2. He opened an auto dealership 
in the Illinois city Aug. 1, 1915. 
* * * 


W. A. McElveen 
SUMTER, 8S. C.—Wilson Ashby McEl- 
veen, 55, local auto dealer and a past 
president of the South Carclina Automo- 
bile Dealers Assn., died at Tuomey Hos- 
pital Apr. 29. 
* * * 


Fred W. Warner 
SCRANTON, Pa.—Fred W. Warner died 
Apr. 25 after a short illness. He was a 
former manager of Scranton Cadillac Co. 
and Scranton Buick Co. 
* * * 


John Franklin Newkirk 
CAMPBELLSBURG, Ind.,—John Frank- 
lin Newkirk, 62, auto dealer, was injured 
fatally in a highway accident while driv- 
ing with his son, Howard, from Kenosha, 
Wis., with two new cars. 
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Small Dealer 


Warns of Perils 
In ‘Comeon’ Ad; 


(Continued from Page 6) 


needed to help them realize a prop- 
er and ethical margin of profit,” 
he said. 

He suggested that the maker 
should heip promote the dealer's 
name in advertising participation 
to develop the idea that integrity 
is important and that it is like- 
wise important that the dealer 
profit so he can be there to sery- 
ice the product for the customer, 
“Dealers alone, can’t do it,” he 

said. “We need the help of NADA 
and the factories.” 

Too much factory promotion igs 
designed for volume, he added, and 
carries the note that the auto is 
already broken in, needs only min- 
imum attention and leaves little 
reason for the customer to bring 
his car in for instance, for a 1,000- 
mile inspection. 

“Even the dealer who knows 
what the car needs, finds some op- 
position when he sends out to see 
why the owner has not brought his 
car in after the first 1,000 miles,” 
he said. 

“The dealer finds that the cus- 
tomer has been encouraged to be 
careless and that this check is 
unimportant,” he continued, “so, 
this attitude plays in the hands 
of the ‘comeon’ advertiser who 
doesn’t service the auto anyway.” 
Another point emphasized by the 
dealer was that a successful busi- 
ness must be founded firmly on re- 
peat business. He said that a deal- 
er could not exist if he had to find 
a new buyer every time he made a 
sale. 

“The solid dealer,” he said, “must 
be one who sells to the same cus- 
tomers over and over again. Also, 
there is no better source of pros- 
pects for new-car sales than satis- 
fied customers.” 

He said the sum of high-pressure 
selling and “comeon” advertising 


| was confusion in which the buyer 


is rushed on his way before he finds 
what has happened. 
“After that it’s between the 


| buyer and the finance company. 


There can be no repeat business 
and eventually the dissatisfied 
owner switches brands or at least 
tries another dealer,” he said. 

“Well,” he was asked, “is there 


‘any way out of this situation you 


describe?” The answer had a fa- 
miliar ring. 


“It may take Regulation W,” he 


| replied slowly, “much as we detest 


governmental regulation, it was 
better than no regulation.” 


Sixes Dwarf V-8s 
In D.C. Plymouth, 


Chevrolet Sales 


WASHINGTON. — The sale of 
six-cylinder Chevrolets and Plym- 
ouths outnumbers the sale of V-8s 
by 2 to 1 in the District of Colum- 


|bia, according to figures compiled 


by the Automotive Trade Assn. — 


| National Capital Area. 


Ford V-8 sales, however, surpass 


| the sale of sixes by 7 to 1. 


A breakdown for the first four 
months of 1955 shows: 


6-Cylinder 8-Cylinder Total 
Chevrolet 1,522 720 2,2 
Plymouth 1,013 566 1,579 
| Ford 231 1,598 1,829 
Chevrolet’s V-8s include three 
Corvettes, and Ford’s include 22 
Thunderbirds. 


Palm Starts Hudson Deal 


Palm Swede Motors, Inc. (Hud- 
son), has opened in Wichita, Kans. 
O. C. Palm is the owner. 


SPECIAL NOTICE 
TO SUBSCRIBERS 


When you notify Automotive 
News as to a change of ad- 


dress — please send both old 
and new addresses. 


This will enable us to give 
you better service on your sub- 
scription. 
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( 
car in the industry 


hevrolet Dealers are selling the hottest 
This powerful newspaper advertisement 


is telling all America about it 
with plenty of proof! 
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tried it recently in official NASCAR* trials—and took a licking ! 


Mc the champ! The new Chev- 
rolet “Turbo-Fire V8” — the 
most modern V8 on the road today. 
Here’s what happened- 


Daytona Beach. NASCAR Ac- 
celeration Tests Over Measured Mile 
From Standing Start. Chevrolet cap- 
tured the 4 top positions in its class! 
8 of the first 11! And on a time basis 
Chevrolet beat every high-priced car, 
too—but one! But wait!—this is just 
the beginning! 


Way, way ahead! 


America’s No. 1 Cars! 


lores - 
$ -- - 
Se AE 4S 47. 


Daytona Beach. NASCAR 
Straightaway Running. Open to cars 
delivered in Florida for $2,500 or 
less. Chevrolet captured the first two 
places, 7 out of the first 11 places! 


Daytona Beach. NASCAR 2-Way 
Straightaway Running Over Meas- 
ured Mile. Open to cars from 250 
to 299 cu. in. displacement. Chev- 
rolet captured 3 of the first 5 places! 


Columbia, $. C. NASCAR 100- 
Mile Race on half-mile track. Very 
tight turns. Chevrolet finished first! 








See Your Chevrolet Dealer 


America’s No. 1 Dealers! 





Fayetteville, N. C. NASCAR Late 
Model Event. Chevrolet again fin- 
ished first. Because of even tighter 
turns the driver chose to run the en- 
tire 150 laps in second gear! Yet no 
overheating or pit stops! 


These facts you can’t laugh off. 
Sales leader. Road leader. A crown- 
ing achievement of Chevrolet and 
General Motors. Try a Chevrolet. . . 
and live in a land of going-away 
where you win all the arguments! 
Soon, maybe? 


*National Association for Stock Car Auto Racing 
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Dont argue with this baby! 


All Chevrolet’s competitors and most of the high-priced cars 


<= SS =a 








Sales leader for 
19 straight years ! 
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CINCINNATI.—Steps have been 
taken by 13 radio and television 
stations, in the Cincinnati area to 
guard against “bait and switch” 
advertising. 

They have adopted standards 
for copy acceptance of all adver- 
tising involving salesmen’s visits 
to homes. 

The following standards were an- 
nounced by George C. Young, Bet- 
ter Business Bureau president: 

1. Advertised statements must be 
truthful and accurate and must 
not be misleading. 

2. Stations can demand from ad- 
vertisers proof as to ability to de- 
liver and sell any advertised item 
and satisfactorily fulfill claims. 

3. Any evidence received from 
listeners, Better Business Bureau 


Chrysler Salon Is 25 


NEW YORK.—The Chrysler In- 
ternational Automobile Salon, 
showroom in the skyscraper Chrys- 
ler Bidg., celebrated its 25th anni- 
versary last week. 





LEADING USED-CAR AUCTIONS 
IN THE NATION 


Frequency Rates: Minimum space, 1 inch on 1 column—Maximum: 5 inches on 2 columns— 
Contact WANT AD DEPT., Automotive News, Detroit 26, Mich. 





MIDDLE ATLANTIC 





NEW YORK CITY'S 
SKYLINE 


AUTO AUCTIO 


EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because ail titles 
and checks are insured 


EVERY TUESDAY 12:30 P.M. 
GREENPOINT AVE. & PROVOST ST. 


BROOKLYN 22, N. Y. 


AUTO AUCTION 


TIM ANSPACH 


"Midway," Stop 20 
Albany-Schenectady Road 


ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.A., Inc. 





NEW JERSEY'S ORIGINAL 
AND ONLY AUCTION 
LEBANON AUTO AUCTION, INC. 


Radio, TV Hit ‘Bait’ Ads 


Cincinnati Stations Adopt Code to Restrict 
‘Switch’ of Merchandise 








or any other competent source 
that any advertised offer does not 
represent a sincere willingness 
and intent to sell the featured 
article as advertised, will render 
the advertising unacceptable. 

4. Indications of a pattern on the 
part of company or salesmen to 
disparage featured merchandise, to 
deliver or demonstrate defective 
merchandise, to take an order for 
the featured item and later try to 
switch the customer to higher- 
priced goods or to fail to deliver 
low-priced featured merchandise 
when ordered, will constitute 
grounds for determination by any 
signatory station that the advertis- 
ing is not bona-fide and is there- 
fore, unacceptable. 

5. Any misrepresentations as to 
quality, value, credit, terms or 
guarantees of advertised merchan- 
dise shall render the copy unac- 
ceptable. 

Young expressed praise and ap- 
preciation for the “significant steps 
taken by the broadcasters and said 
he felt certain all would cooperate 


fully to make this effort a success. 


EAST NORTH CENTRAL 








WES COON 


n|/ AUTO AUCTION 


GRAND RIVER and Telegraph 
U. S. 16 and 24 


THURSDAY 
AT 12:30 P.M. 


Michigan's Fastest Growing 
Auction 


KE. 1-9694 








COOPERSVILLE 
AUTO AUCTION 
Every Tuesday Night 


8 Years Old 
14 Miles West of Grand Rapids, Mich. 
on US-16 








GRAND RAPIDS AUCTIONS, INC. 


On Route 22—3 miles west of N. Plainfield | On M2I—One Half mile west of Grandville, 


Sale Every Wednesday at 12 Noon 
Dunellen 2-0915 and Dunellen 2-9849 








SYRACUSE 
AUTO AUCTION 


HOME OF CLEAN CARS 
Center of Empire State 


Accessible by train, plane or bus 
All titles and checks insured 


EVERY WEDNESDAY AT NOON 


Irving C. Mondore, Owner 
494 Cortiand, N. Y. 











MANHEIM AUTO 
AUCTION 


MANHEIM, PA. 


On Route No. 72—4 Miles Off 
Pa. Turnpike 


10 year continuous operation 
Exclusive dealer auction 
Checks & Titles guaranteed 
Sale every Friday 10:00 A.M. sharp 
Modern Bidg. & Restaurant 
Member of N.U.C.D.A. & N.A.A.A. 
Phone Manheim 5-2401 





Mich. 
EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col. W. E. “Bill Nagy 
“Michigan's Best" 
Phone: ARdmore 6-4720 








MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 


Sale Every Monday, 12:30 P.M. 
“WE NEVER MISS” 
All Checks Insured by Fidelity Ins. Co. of Tenn. 
Your Good Will—Our Most Valuable Asset 
On U. S. Route 20A Phone 9009 








EAST SOUTH CENTRAL 








MANEY 
AUTO AUCTION 
HUNTSVILLE, ALA. 
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Reaching an estimated 150,000 readers engaged in all branches of the nation’s automotive indusfry. 
RATES: TWENTY-TWO CENTS (22c) PER WORD FOR EACH INSERTION. POSITION WANTED ADS, 
lle PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 
and address at regular rates. Add One (ST) per number. Replies to 
Box Number ads are forwarded to advertiser, unopened. Display ads: $12.30 per column inch. CLOSING: « 
TEN DAYS IN ADVANCE OF PUBLICATION DATE rates supplied upon request 


WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 


Dollar insertion for use of a box 


Contract 
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| 
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| 
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HELP WANTED HELP WANTED POSITION WANTED __ 
| U AUTOMOBILE SALES MANAGER. Young, | EXECUTIVE SALES MANAGER. Young 


ACCOUNTANT - OFFICE MANAGER, Su- 


et 



































USED CAR SALES MANAGER. A pros- i 
aggressive, smart. Sufficieatly experi- 


perous, long-established (24 years same 

location) Nash dealership is anxious to enced to qualify for top spect in prime 

hire a capable used car manager be- organization. Give atl particulars regard- 

tween the ages of 30 to 45. This is a ing your total automobile experience in 
first answer, including age, present type 


salaried position with a starting salary 

of $500 per month plus bonuses. Man of employment, martial status, present 

selected must be a strong closer of own salary, etc. This is a large volume Ford 
dealership in the southwest area. Man 


and salesmen’s deals, able to appraise 
. 2 familiar or native of the southwest area 


cars and run all phases of used car op- 
eration. Only a person of good personal preferred. Box 4895, c/o Automotive 
News, Detroit 26. 


habits considered. Please send complete 
SALES MANAGER WITH capital to in- 


resume in first letter. Apply . yn 
Motors of Savannah, Inc., 301 E. Brough-| vest in Chrysler-Plymouth dealership in 
ton St., Savannah, Ga. Phone 4-3478. growing southern Texas town. The man 
I want must be experienced in sales for 
he will be in complete charge of sales 
department. If you do not have the 
qualifications, please do not answer. Box 
4892, c/o Automotive News, Detroit 26. 


PARTNER FOR FAST growing deal in 
middle Tennessee military town. Write 
Box 4894, c/o Automotive News, De- 
troit 26. 


SERVICE MANAGER—Suburban Harris- 
burg, Pa. Progressive 200 car Buick 
dealership needs qualified ma1 to handle 
all phases of service operation. Salary 
and percentage. Full particulars first 
letter. Box 4893, c/o Automotive News, 
Detroit 26. 


pervise, train department of eight han- 
dling four million dollar volume—1,200 
new Chevrolets, Business management, 
daily operating control, State experience 

opening immediately. Washington, D. C. 
Box 4883, c/o Automotive News, Detroit 
26. 


POSITION WANTED 


To encourage this classification for the 
employment, 
laa) bet ee 


benefit of those seeking 
Position Wanted Ads 
thm: La 
word for each insertion. $1.00 per in- 
sertion for use of a box number. Cash 
Tel hasta (Half-rate does not apply 
to display ads in this section.) 


tole 


rates lela lle per 





ATTENTION MR. AUTO DEALER—New 
York city area. Do you need a man 
capable of operating your agency on a 
volume basis and still keep unit profits 
at the maximum? I am experienced in 
all phases of such operation with two of 
the country’s largest dealers handling 
medium priced cars. College graduate, 
young, married, aggressive, experienced 
in double closing, sales management, fi- 
nance, wholesaling, appraising and buy- 
ing. Available for interview. Phone: 
LUdlow 3-1353 in New York City. Box 
4884, c/o Automotive News, Detroit 26. 


GENERAL OR SALES MANAGER. Age 
45 with 20 years’ of proven successful 
management experience. Excellent refer- 
ences. Now locating in Mass. but will 
relocate. Available for immediate em- 


MOUNTAIN STATES 


COLORADO 
AUTO AUCTION 


LITTLETON, COLORADO 
SOUTH DENVER 


Dealers Only 


Sale Every Monday— 
11:00 a.m. 


The best selection of both cur- 
rent and used models in U.S.A. 
First class service in auto trans- 
ports, driveaway and tow bar 
drivers. 


COLORADO AUTO AUCTION 


Shrewsbury, Mass. 


TOP-FLIGHT 
MANAGER 


Available for Progressive 


AUTOMOBILE DEALER 
General Manager with exceptional “Big 
3” record seeks connection with high 
volume, quality operation. Outstanding 
results new and used car sales, service 














: absorption, operations control, sales 
issues own check in payment Of || $.cining. Strong closer; AAA1 refer- 
cars. All ‘51s and later are ences. An outstanding man looking for 






an outstanding opportunity to do an 
outstanding job. Box 4900, </o Auto- 
motive News, Detroit 26. 


guaranteed against defective 
blocks, transmissions, differen- 
tials, motors, taxis and flood 
cars. 


Member of NUCDA, NAAA, 
Inc., and Denver Better Business 
Bureau. 




















OFFICE MANAGER-ACCOUNTANT— De- 
sires to locate in Florida. Experienced in 
business management and operating con- 
trol, Seven years’ automotive experience. 
- 4886, c/o Automotive News, Detroit 
26. 


GENERAL MANAGER—Capable of man- 
aging 200 to 400 car franchise. Chevrolet 
or other GM cars preferred. Presently 
employed, Twenty-two years’ experience 
in finance and automotive fields, Hard 
working, sincere and conscientious. Will 
relocate. Box 4885, c/o Automotive 
News, Detroit 26. 


AUTOMOBILE LEASING MANAGER — 
Seven years’ experience as general man- 
ager with two of the largest rental and 
leasing companies. Excellent proven rec- 
ord. Prefer eventual partnership. Age 34, 
family man. Box 4887, c/o Automotive 
News, Detroit 26. 


— Owners — 
Francis R. Cassell 
Carroll Kopfer 


George A. Lamb, Mgr. 
Phone Denver, SUnset 1-7821 


Wire COLORADO AUTO 
AUCTION FAX 
Denver, Colorado 


AUCTIONEERS: 


Colonels Johnny Wood and 
Dean Davis 





Crossroads 


+ « « where they meet . . . buyers 
and sellers ... new and used car 


dealers. They meet at the dealer auc- 


tions of the nation . . . and on the 
pages of Automotive News. 

You will reach both groups through 
an ad in Automotive News. 


2666 Penobscot Bidg. 


An Ad in the Classified Section of 
AUTOMOTIVE NEWS 


Will get you quick action, and a satisfactory 
return for your investment. 


AUTOMOTIVE NEWS 





and ambitious. Experienced in_ directing 
and training own sales fo.ce. Preference 
General Motors or Ford. Willing to re. 
locate. Proven sales record. Ma 
age 34. Box 4863, c/o Automotive News 
Detroit 26. 


CAR RECOVERY 


kcal | 
the opportunity of 


You may heve 
helping to recover 


reed eal) 


stolen property and possibly winning 
eda 

Or, through this column, perhaps we 
can SS ToT Ta) 
find the party who gave you a worth 
less check. Alert dealers all 
country in the fastest time by placing 
on ad in this section 


help you recover a io: an 


Ch A ana 


Bisa tee) 1 Se) 


$50 REWARD LEADING to recovery of 
1955 Chevrolet Del Ray coupe—seria! 
No. B55F101539—model No. 2124-6, light 
green, Florida license No. 3-23111. 
Driven by man calling himself Winston 
C, Hogan, had wife and child with him, 
J. E. Mims Used Cars, 1323 Florida 
Ave., Tampa, Fla. 


DEALERSHIPS AVAILABLE 


FOR SALE—“BIG THREE” auto dealer- 
ship with or without a truck franchise. 
150 units per year with fast growing 
potential in southwest’s fastest growing 
little city of 25,000, Will lease modern 
building. $20,000 for equipment, fixtures 
and parts. Wonderful buy for man with 
dealership experience. Reason for selling 
—gone into oil business. Box 4856, c/o 

Automotive News, Detroit 26. 


FOR SALE DEALERSHIP handling 
Chrysler-Plymouth-Dodge truck, Modern 
in every respect. Located in small east 
Texas town—$15,000 cash. Box 4889, c/o 
Automotive News, Detroit 26. 


LUCRATIVE DEAL HANDLING Dodge- 
Plymouth, Western part of Ohio. Rich 
agricultural and industrial area. Sales in 
1954, $324,000; net profit $12,685; higher 
in 1955. Low rental, Selling to take over 
larger deal. Total price of parts and 
equipment—$24,000. Terms. Box 4890, 
c/o Automotive News, Detroit 26. 











51% Interest Available in 


FOREIGN CAR DEALERSHIP 
IN BEAUTIFUL SAN DIEGO AND LA JOLLA, 


ployment. Arthur Bryant, P. 0. Box 68,| CALIFORNIA. ALL TOP FOREIGN LINES 


INCLUDING MG AND VOLKSWAGEN. AD- 
DITIONAL TERRITORY AVAILABLE. $35,500 
CASH PLUS CAPITAL FOR EXPANSION. 
WIRE OR WRITE OR PHONE. 


G. R. BILL CO. 
2200 EL CAJON BLVD. 
SAN DIEGO, CALIF. CYpress 8-729! 





FOR SALE — MICHIGAN dealership han- 
dling Dodge and Plymouth near large 
city. Successfully operated by same owner 
for twenty-five years. Box 4891, c/o Au- 
tomotive News, Detroit 26, 


AUTO AGENCY HANDLING Packard- 
Studebaker, 1954 sales $108,000, show- 
room, fully equipped for body-motor re- 
Pairs, tow truck, modern building 50x102, 
N.E. Ohio city with property, Apple Co., 
Brokers, Cleveland, Ohio. 


COMPLETE PROTECTION GIVEN 


AUTOMOTIVE NEWS' READERS 
Automotive News will not divulge the 


name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 
number ads, we suggest you send your 


replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you would not want your 
letter to reach. Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise it will be forwarded 
immediately to the advertiser. 








Detroit 26, Mich. 
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PARTS FOR SALE MISCELLANEOUS MISCELLANEOUS 


SENSATIONAL! NEW strip pennants, as- 





Chevrolet. Located 25 miles from Minne- Cadillac combination, Lincoln - Mercury, | ian colors, : 106 feet—only $5.95. 

apolis and St. Paul with 1,000,000 popu- Buick or Buick combination. Do not | BU | CK PARTS oo Ses. .. ——— colors, 106 

latior Potential 200 new cars and| want too large a dealership. Can pay) Sepeneemn’ oo Suan mere “a an As t e Man Who 
truexs. Large roomy shop with modern cash, Send complete details. All corre- Hurtiey ™m ertising rvice, Box 402, 

equipment and large attractive show- spondence strictly confidential. Factory | All Other GM Parts Also « Ii. 

room. Located on Minnesota’s busiest| approval assured. Box 4888, c/o Auto-| 1000 BUSINESS CARDS, raised printing Tows—He Knows 
highway. This is a real monsy maker| motive News, Detroit 26. UP TO 50% DISCOUNT (1 color) $3.50; (2 color) $4.50. Cuts 

but dealer has many other business in- | WipiL, PURCHASE General Motors, Fora inserted—50c extra per 1000. Samples 

terests that take his attention. Rent $400 or Chrysler product dealership, any size, Extra Discount on free. Business Specialties, Dept. A-5, ® ® 

a month, Takes approximately $65,000 southeastern or southwestern coast of Special Phone Orders 1422 Rosemont, Chicago, Ill. ll oma I¢ ra in 


to buy parts and equipment. Will con- 
sider sale of part interest to right opera- 
tor who has Chevrolet approval. Box 
4396, c/o Automotive News, Detroit 26. 


a ——— 
100-150 CAR DEALERSHIP—One of ‘“‘Big 
Two.’’ Pleasant town, eastern New York. 
Over $400,000 volume. Absorption—60%. 
Excelient help. No receivables or blue 
sky. Approximately $40,000 plus factory 
approval will handle. Address 8ox 4897, 


Florida. Lease building or will buy. All 
cash; consider paying some blue sky for 
desirable dealership. Factory approval 
already assured. Box 4879, c/o Automo- 
tive News, Detroit 26. 


DEALER SERVICES 


Fast—Direct—C.0.D. Service 
SAME-DAY DELIVERY 


Is the Cheapest 
- INSURANCE - 
You Can Buy 


$6] 45 


Our New Model 


TOW BARS 


LEAD IN SALES... 


If it's really urgent, our company- 
owned plane will deliver, at rea- 
sonable extra cost. 





INVENTORY SERVICE 
BUYING OR SELLING A 





my OE Ree wees a DEALERSHIP? GORDON BUICK VALUE AND 
Dee ere town of 6.000, 20,000 trade | @ Buy Right © Sell Right || Largest Buick Parts Dealer in U. S. eee COMPLETE with 


Guide Cables and 


PERFORMANCE Iii oeaKe hoox-ur...... 


Meet 1.C.C. Requirements 


Parts—Accessories—Equipment 
ee ad certified physical | 
Inv will save you ee 
DON'T GUESS—BE SURE 
Call or write for service details. 
AUTOMOTIVE INVENTORY 


SERVICE CO. 
10040 Freeland, Detrolt 27, Mich., WE 3-6445 | 


area, county seat. Good lease. Body 
shop, wrecker, used car lot. Will invoice 
or $30,000 takes everything except used | 
cars and receivables, Must sell account | 
of ill health. Box 4848, c/o Automotive 
News, Detroit 26. 


a | 

DEALERSHIP HANDLING Dodge-Plym- | 
outh in midwest — 1,200 car contract. | 
Leas.d building, moderate rent. Will sell | 
for inventory plus depreciated value of 
equipment. Will finance deal. Box 4867, 
c/o Automotive News, Detroit 26. 


—_—— 
DEALERSHIP HANDLING Oldsmobile in 


1000 S. Wabash Ave., Chicago, Ill. 
Phone WAbash 2-1030 


Meets ALL 1.C.C. Requirements 


MOTO-MATIC WITH BRAKE HOOK-UP 
ONLY...*51% 








_____ PARTS WANTED 
WANTED—KAISER, HENRY J, Willys, 
Crosley parts. Send parts list for quota- 
tion. Hadsall Motors, 7500 E. Colfax, 
Denver, Colo. 


LESS 


TOW ¢ GUIDE 


BRAKE-MOBILE 








CARS FOR SALE —™ 
FOR SALE—7-passenger Chrysler Imperial, 
1948 model. Black W/W tires. Guaran- 


Meets 1.C.C. Strength Requirements 
—-SPECIAL — 





BUSINESS OPPORTUNITIES 
GARAGE FOR SALE. Was Chrysler, 





northwestern Michigan, city of 11,000.| piymouth, Open Nash, Hudson, Kaiser, 

Lease modern, well equipped factory ap- Willys, Ghuweles, Plymouth on Route No. teed mileage 14,600. Used by small fu- = 
proved building. $35,000 will handle 20-250-13-61-18.. Write, call 25581 or neral director. Like new—$750. Kentucky 

everything. Box 4868, c/o Automotive 38732, Big Garage, Norwalk, Ohio. Motor Co., Cynthiana, Ky. 


with Automatic Brake 


Cannot Be Matched 
At Any Price 





News, Detroit 26. 
DEALERSHIP WANTED 


DESIRE SUBSTANTIAL “Big Two’’ deal- 
ership — New York metropolitan area. 
Factory approval assured. Queens Hill 





STEEL (Tow Bar) CARRYING 
CASE SS Wheels & Hazdies $1 3.95 
Add 55c¢ for Padiock with 2 Keys) 


$19.50 


PARTS FOR SALE 


FOR SALE—NEW FORD car and truck 
parts. One lot, $2,000 dealer cost. Bids 
requested on lot basis. Upon request, 
specifications will be furnished. Quantico 








SOMETHING NEW 
USED CARS DELIVERED 





QUICK-TOW Bumper- 











, Inc., 139-40 Blvd, Ja-| Motor Co., Inc., Triangle, Va. Phone ; . 
y ot | matea 35, N.Y. Axtel T5454,” | Tr. 57505. We have fer sale @ nice selecion of ae eee eae FRIAKING 3-Polnt Hook: 
oo fleet leased 1953 Chevrolets, Fords and Illustrated Catalog Up Intra-State Tow Bar $42.50 
3111. Plymouths in all body styles. These cars eee 
baton can be delivered to your door regardiess || Factory Sales Division WE STOCK ALL MAKES 


TOWING EQUIPMENT and PARTS 
FOR AUTOMOBILES and TRUCKS 


TOW BAR SALES CO. 


Ss 
2 
= 


PILOT DISTRIBUTING 
COMPANY 


of location. Phone or write for informa- 
tion. 


SALESMANAGER 











valer- Robi Auto Rental, | BATTLE CREEK 9, MICH 

nin ALER obinson Au ental, Inc. ; , 3 

wing BIG 3 AU TOMOBI LE DE 229 s. oe. Pe. Phone WO. 2-5257 All Dept's. Exclusive Factory Distributors 

ers ional ity leading to G | Manager respon- 1. E. Spatig, Used Car Manager is . AS NEAR AS YOUR PHONE 
— An exceptional opportunity leading to General Manag P Sherweed 98-1868 Leaders In The Industry DE 2.0700 AN 3-8888 DO 3-8373 BU 8-7466 
with sibility with a large long-established dealer in the Greater New Since 1939 40 So. Clinton St., Chicago 6, Ill. 
“a York area. 

dling Should be’a leading Sales Manager or General Manager with ATTENTION DEALERS ! ! 

ydern minimum 5 years similar background in retail automobile busi- SPECIALIZING IN THE SALE OF 

re ness. Requires an efficient organizer and coordinator with good EX-TAXIS 


experience in all phases of recruiting, training, sales direction, 
advertising and sales promotion; and have good personal sales 


Excellent Bodies - Good Motors - Heaters 
Upholstery New 


AUTO FINANCE EXECUTIVES 





ie closing ability. Age 38-45. BUY NOW — LOWEST PRICES EVER 
over SALARY $18,000 - $30,000 1951-1952 ; 
Cy commensurate with ability and experience Plymoaths — Fords — Chevrolets Rapidly expanding automobile finance company 
ad AGENCY FEE PAID requires top-flight Sales and Operations Execu- 
MORRIS FREEDMAN ; _— P 
Please mail duplicate resume in confidence or phone Sth & LINDBERGH BOULEVARD tives. 
IP W. GAIL CAMP, President PHILADELPHIA 43, PA. 
_ EXECUTIVE SERVICE CORP ees These positions require men of proven ability who 
AD. ° CARS WANTED have served in similar capacities at division or 
ON Established 1919 (Agency) WANTED — NEW FORD country sedans, 
, country squires, ranch wagons, etc.— home office levels. 


New York 36, N. Y. by authorized Ford dealer from other 
authorized Ford dealers to take care of 
local orders. Wire or telephone collect 
Chestnut 8-5576, Mal Chapman, Brad- 
ford Motors, 2165 Dixwell Ave., Hamden 


(New Haven), Conn, 


50 CADILLAC, CHRYSLER and DeSoto 
V8—eight passengers, 1952 to 1954 sharp 
cars, Priced right, McClintock-Cadillac, 
Phone IV. 75046, Lansing, Mich. 


TRUCKS FOR SALE 
WHITEHEAD & KALE trailer with 1950 
Chevrolet tractor. Trailer revamped to 
haul 1955 models. Complete outfit in good 
operating condition. Equipped with air. 
Will pass I.C.C. in any state. Box 4898, 
c/o Automotive News, Detroit 26. 


19 West 44th St. Murray Hill 2-4000 





Men chosen will be expected to initiate and direct 
sales or operations programs. 





WE DARE 
YOU 
TO READ THIS! 


Salary scaled to responsibility. Multiple benefits. 





Apply Box 4899, c/o Automotive News, 
Detroit 26 





Why? If you are a new or used car dealer, you will take advantage of the 
opportunity to buy our 1952-1953 and 1954 Fords, Plymouths and Chevrolets 
at our new lower prices and really make a handsome profit. These cars are 
all one owner cars and in excellent condition—ready for your lot or show- 
room. A large selection of colors to choose from. No need to stand around 
waiting for a car on the block. Our cars are displayed indoors where you can 
select from over 200 really beautiful cars. Special prices on purchases of 4 or 
more and transport service can be arranged. See these cars at 


13315 Brookpark Rd. 4038 Chestnut St. 
Cleveland 11, Ohio Philadelphia 4, Pa. 
Winton 1-7660 Evergreen 2-0400 


THE R. A. COMPANY 


“World's largest wholesaler of fine used cars" 





FOR SALE 
VERY NICE CARS 


Chevrolet's 1954s—200 tudors priced way below red 
book, low value. Can be bought in lots of any number. 
Small or large. Also 50 other cars—1949 and 1950 
Fords, tudors—fordors—coupes. 


OGONTZ MOTOR CO., INC. 


Ford Dealer 


6146 LIMEKILN PIKE PHILA. 41, PENNA. 
Call, write, or wire — WAverly 4-1600 — A. G. Liles 





BUSES WANTED 


WILL BUY USED school buses—36 to 66 
passengers. One or twenty, also airpor- 
ters. Dealer, Box 4748, c/o Automotive 
News, Detroit 26. 


SHOP EQUIPMENT FOR SALE 


FOR SALE—WEAVER combination align- 
ment aud brake tester, model No. W.Y. 
25. New. Dealer cost—$962. Sacrifice— 
$695. S. J. Reynolds Garage, 633 Main 
St., Poughkeepsie, N, Y. 


FOR SALE OR TRADE, Bear front end 
and frame machine complete with all 
gauges and tools. Very little use—orig- 
inal owners. Original price $1,500. Will 
sell outright or trade for a truck brake 
tester. Make us an offer. Pollard Motor 
Co., 210 N, York St., Elmhurst, Ill. 


ONE 197-84 BEAR super frame and align- 
ment machine with all frame straightener 
attachments and one Bear wheel bal- 
ancer. F.O.B. Pikeville, Ky. — $2,000. 
Walters & Keene Motor Co., Inc., Box 
110, Pikeville, Ky. 


HUDSON VERTICAL OUTDOOR standard 
sign. Also indoor Hudson and used car 
neon signs. 1948-1950 Packard parts, 
few to 1953. Eecraft, General Delivery, 
Newton, Kans. 


SHOP EQUIPMENT WANTED 


CASH REGISTER WANTED—Late cash 
register with department totals, Rust 
Chevrolet, Bloomington, Ill. 


ANTIQUE CARS FOR SALE 


FOR SALE — 1910 2-cylinder Maxwell 
roadster; good brass horn, headlights, 
side lights, tail light; black paint still 


on tire tool in truck; original black 
leather. Snapshot on request. Best offer 
over $990. Box 4878, c/o Automotive 
News, Detroit 26. 








ee ere ee ee 


New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [J 
All Other Countries — One Year $12 [J or Two Years $20 [] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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Jobber [] Insurance [] Financial [] Supplier [) 
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N 


Matthews-Hargreaves 


THE BEST DEALERS 
SELECT THE BEST... 


There are three clear-cut reasons why the most successful 
dealers in the country select Lincoln Power Lubrication 
Reels... first, the exclusive feature of air-power actuation, plus 
smooth, uniform retraction makes it possible to handle more | 
lubrication jobs with far greater efficiency than is possible 
with conventional equipment; second, their clean, functional | 
styling commands instant customer attention and confidence— 
an ordinary lubritorium is transformed into a sparkling 
“‘showcase’’; third, installation is simplicity itself and 
maintenance is the lowest ever recorded for similar equipment. 


When you are ready to make your lubritorium a proven 
“Invitation To New Business,”’ contact your local 


Lincoln Sales and Service Wholesaler. He will consider it a 
privilege to serve you. 


*Trade Name Registered 


LINCOLN ENGINEERING COMPANY -;- 5709 Natural Bridge Avenue * St. Louis 20, Missouri 


The Most Trustworthy Name in Lubricating Equipment 








